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to  protect 
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Bill  would  end 
gov’t  regulation 
of  broadcasting 
(See  page  17) 
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**Newspapers,  if  they  are  to  be 
interesting,  must  not  be  molested.” 

. . .  Frederick  the  Great,  1740 


A  great  newspaper  is  more  than  wrapping  paper 
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^ranristo  Cljronidf 


Each  weekend,  millions  of 
Americans  go  looking  for 
antiques. 

And  9  out  of  10  get  ripped  off! 
They  don’t  know  what  to  look 
for  and  end  up  buying  junk 
furniture.  You,  editor,  can  pro¬ 
tect  a  part  of  the  populace  with 
your  paper. 


James  G.  McCollam  KNOWS 
ALL  about  antique  furniture.  He 
is  one  of  the  nation’s  foremost 
authorities  and  sought  after 
consultants. 

Author,  columnist,  McCollam 
advises  the  Smithsonian  Insti¬ 
tute  and  other  renowned  organ¬ 
izations. 


JAMES  G.  McCOLLAM 


MAIL  TO: 

Copley  News  Service 

P.O.  Box  1 90  San  Diego,  Ca.  921 1 2 

(714-299-3131) 


Please  send  sample; 

Weekly  ANTIQUE  FURNITURE  column  and 
weekly  bonus  ANTIQUE  FURNITURE  FILE. 


□  camera-ready 

□  scanner-ready 


Available  AP  and  UPl  high  speeo  wires. 


Newspaper 


Address 


Saving  (be  needs  ol  newspipers 


News 


The 

News  Company 
goes  to 
China. 

Join  us  there. 

Meet  the  world  class  reporters  on 
the  UPI  China  beat. 

Aline  Mosby  was  most  recently 
with  the  UPI  Paris  Bureau.  For  a 
previous  three- year  period, 
she  was  the  only  woman  reporter 
permanently  assigned  to  the 
Kremlin.  There,  she  gained 
worldwide  acclaim  for  reporting 
the  human  interest  side  of  life. 
During  her  26  years  with 
UPI.  Aline  has  covered  everything 
from  Moscow  receptions  to 
happenings  in  Hollywood. 

Robert  Crabbe  comes  to 
China  by  way  of  the  Tokyo 
Bureau.  The  holder  of  a  Masters 
Degree  in  Asian  Studies,  Bob 
is  a  UPI  specialist  in  Far  Eastern 
history,  politics  and  economics. 

He  has  covered  everything  from 
the  assasination  of  Robert 
Kennedy,  to  the  Pueblo  hearings, 
to  the  Lockheed  scandal. 


United  Press  International 

220  East  42nd  Street.  New  York.  N  Y  10017 


Order  this  book  today! 
It  tells  how  to  win 


346  AWARDS  FOR 

JOURNALISM  .  .  . 

. . .  complete  with  deadlines 
and  entry  requirements 


Editor 


1979 

ioumalism 
Awards  / 
Diioctory 


Deadlines. 

;£raphe.and«.oon.sK 


prizes 


Hundreds  of  awards — cash  prizes,  scholarships, 
fellowships  and  grants — are  presented  to  writers, 
reporters,  cartoonists,  photographers  and  journal¬ 
ism  students.  E&P’s  1979  Awards  Directory  lists 
over  300  of  those  available  now,  with  addresses, 
deadlines  and  requirements.  Subjects  are  as  di¬ 
verse  as  the  news:  Everything  from  arthritis  to  water 
supply — foreign  relations  to  horse  racing,  and  one 
of  them  may  be  right  up  your  alley! 

$3  per  copy.  Send  for  yours  today! 


Editor  &  Publisher 

575  Lexington  Ave.,  New  York,  N.Y.  10022 

Enclosed  is  my  check  for  $3.00.  Please  send  me  my  copy 
of  the  Editor  &  Publisher  1979  Journalism  Awards  Directory. 

Name _ 

Address 

City  State  Zip 

(New  York  State  residents  add  8%  sales  tax.) 
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APRIL 

13-14— Society  of  Professional  Journalists,  Region  7  conference,  Villager 
Motel,  Lincoln,  Nebraska. 

16 — National  Cartoonists  Society,  Reuben  Awards,  Plaza  Hotel,  New  York 
City. 

18-20— PNPA/IAMA  advertising  conference,  Penn  Harris  Motor  Inn,  Har¬ 
risburg,  Pa. 

20-21— Society  of  Professional  Journalists,  Region  1  conference, 
Sheraton-Park  Plaza,  Hartford,  Conn. 

20- 22 — Society  of  Professional  Journalists,  Region  8  conference.  Univer¬ 

sity  Hotel,  Huntsville,  Texas. 

21- 22— North  Dakota  Press  Photographers  Association,  education  semi¬ 

nar,  Town  House  Motor  Inn,  Grand  Forks,  N.  Dakota. 

22- 25 — Southern  Newspaper  Publishers  Association  Foundation,  educa¬ 

tional  seminar,  Holiday  Inn,  University  Center,  Gainesville,  Florida. 

23- 25 — American  Newspaper  Publishers  Association  convention, 

Waldorf-Astoria,  New  York  City. 

23 —  ^Associated  Press,  annual  meeting,  Waldorf-Astoria. 

24 —  United  Press  International,  annual  meeting,  Waldorf-Astoria. 

24- 27 — Catholic  Press  Association,  Bahia  Mar,  Fort  Lauderdale,  Florida. 

26- 28 — Southern  Circulation  Managers  Association,  spring  conference, 

Dutch  Inn,  Orlando,  Florida. 

27- 28— Virginia  Press,  Old  Dominion  Ad  conference,  Sheraton  National 

Hotel,  Arlington,  Virginia. 

27-28— National  Newspaper  Association  &  Mississippi  Press  Association, 
managing  the  small  newspaper,  Holiday  Inn,  Tupelo,  Miss. 

29- May  2 — American  Society  of  Newspaper  Editors,  New  York  Hilton, 

New  York  City. 

30 —  Canadian  Press,  spring  board  meeting.  Royal  York  Hotel,  Toronto. 

MAY 

1 -  Canadian  Press,  annual  meeting.  Royal  York  Hotel,  Toronto. 

3— Canadian  Daily  Newspaper  Publishers  Association,  annual  meeting, 
Royal  York  Hotel,  Toronto. 

3-4— Newspaper  Comics  Council,  spring  meeting  and  seminar,  Upsala 
University,  East  Orange,  N.J. 

6-8 — Ohio  Circulation  Manager's  Assoc.,  Stouffer's  Inn,  Dayton,  Ohio. 
6-9 — New  York  State  Circulation  Management  Association,  Hilton  Inn, 
Niagara  Falls,  N.Y. 

10-13 — Florida  Newspaper  Advertising  Executives,  50th  anniversary  sales 
conference,  Marriott,  Orlando. 

13-16— Pacific  Northwest  International  Circulation  Managers  Associa¬ 
tion,  annual  conference,  Hartford  House,  Richlands,  Washington. 
13-16 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Canyon 
Hotel,  Palm  Springs,  Calif. 

15 — Certified  Audit  of  Circulations,  St.  Francis,  San  Francisco. 

15- 18 — Suburban  Newspapers  of  America,  convention,  St.  Francis  Hotel, 

San  Francisco,  California. 

16- 19-^merican  Association  of  Advertising  Agencies,  The  Greenbrier, 

White  Sulphur  Springs,  West  Virginia. 

17- 18— Allied  Publishers,  annual  meeting,  Thunderbird  Motor  Inn, 

Wenatchee,  Washington. 

20-23- International  Newspaper  Promotion  Association,  Canyon  Hotel, 
Palm  Springs,  Calif. 

20-24 — Newspaper  Purchasing  Management  Association,  Minneapolis. 

25—  Canadian  Press,  regional  meeting  of  Central  Circuit  news  editors. 
Royal  York  Hotel,  Ottawa. 

30-June  2— Association  of  American  Editorial  Cartoonists,  Camelback 
Inn  Hotel,  Phoenix,  Arizona. 

JUNE 

2- 7— American  Newspaper  Publishers  Association-Research  Institute, 

production  management  conference.  Las  Vegas  Convention  Center, 
Las  Vegas,  Nev. 

3- 6— Associated  Press  Sports  Editors  Association,  Marquette  Inn,  Min¬ 

neapolis,  Minn. 

16-19 — National  Newspaper  Publishers  Association,  Tulsa,  Oklahoma. 
16-21— International  Circulation  Managers  Association,  Adams  Hotel, 
Phoenix,  Ariz. 
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Canon  is  makinq  news  with  their  NP-1824.  It 
makes  copies  on  plain  paper  in  four  large  sizes 
up  to  18  by  24  inches— larger  than  a  full 
newspaper  page. 

So  you  can  make  one-piece  copies  of 
newspaper  proofs,  advertising  layouts,  archi¬ 
tectural  elevations,  engineering  schematics. 
Also  translucent  originals  for  diazo  machines. 
And  get  Canon's  superb  image  quality  as  well. 

It's  really  unsurpassed.  Because  while  most 
other  plain  paper  copiers  are  variations  of  the 
same  technological  development,  the  NP-1824 
incorporates  a  unique  technology  based  on 
the  same  principles  as  fine  photogravure 
printing. 

As  a  result,  solid  black  areas  stay  black— no 
grainy  edge  effect.  Whites  stay  white.  And  all 
half-tones  in  between  are  reproduced  with 
striking  fidelity.  So  you  can  copy  difficult  to 
reproduce  originals  like  finely  detailed  sche¬ 
matics,  computer  fan-fold  printouts,  colored 
renderings  and  illustrations,  even  photo¬ 
graphs— and  get  compliments  instead  of  com¬ 
plaints  on  the  results. 

They  come  out  perfectly  dry,  so  you  can 
write  or  color  on  them  right  away. 

The  NP-1824  is  versatile,  convenient  to  use 
and  simple  to  operate.  You  can  make  copies 
using  either  sheet  mode  or  book  mode.  Copy 
onto  11"  X 17"  ledger,  12"  x  18"  tabloid,  17"  x 
22"  or  18"  X  24"  newspaper-size  sheets.  And 
because  the  NP-1824  incorporates  a  double¬ 


deck  paper  loading  system,  you  can  switch 
from  one  size  to  another  with  a  touch  of  a 
button. 

It's  fast,  too.  In  sheet  mode,  it  produces  up 
to  10  copies  per  minute  on  18"  x  24"  sheets, 
and  up  to  20  per  minute  on  11"  x  17"  sheets. 
Another  advantage:  in  book  mode  you  can 
automatically  make  multiple  copies  of  one  origi¬ 
nal.  Simply  pre-set  the  Copy  Dial  for  1  to  25 
copies.  Or  set  Copy  Dial  at  "M”  for  26  or  more 
copies. 

And  the  NP-1824  is  reliable.  It's  built  by 
Canon,  a  company  with  a  long-standing  repu¬ 
tation  for  both  high  quality  optics  and  business 
machines.  And  backed  by  a  nationwide,  full- 
service  organization. 


For  more  information,  send  in  the  coupon. 

Better  still,  see  first-hand  what  the  NP-1824 
is  capable  of  doing.  Enclose  with  the  coupon 
something  you'd  like  copied  on  the  NP-1824. 
We'll  deliver  to  you  your  original,  our  copy,  and 
full  details  and  specs. 

^  □  Please  have  a  salespej^jn  contact  me. 

□  Please  send  information  on  the  NP-1824 

□  I  am  enclosing  material  to  be  copied.  Show  me 
what  the  NP-1824  can  do. 


Name- 

Title— 


Canon 

PLAIN  PAPER  COPIER 

a  1824 


Copier  Division  Canon  USA,  Inc., 

^10  Nevada  Drive,  Lake  Success,  New  York  11042J 


Cmon'^  bio  nBuismoka: 


Photo  credits 


With  the  nuclear  plant  accident  at  Three  Mile  Island  in  York 
County,  Pennsylvania,  media  attention  focused  on  the  York 
(Pa.)  Daily  Record,  which  had  published  a  four-part  series 
charging  safety  defects  at  the  plant  just  two  weeks  earlier. 
The  series  ran  with  photos  by  chief  photographer,  Bil  Bowden, 
made  during  a  Unit  1  media  tour  granted  by  Three  Mile  Island 
at  instigation  of  Daily  Record  reporter  Jim  Hill. 

The  Daily  Record  reprinted  the  entire  series  in  a  special 
section  April  2.  The  media  is  paying  attention  to  the  series, 
with  photo  rights  sold  to  Gamma  on  a  non-exclusive  basis  and 
requests  being  received  from  other  publications. 


Steam  escapes  from  the  stacks  of  Unit  No.  2  at 
the  Three  Mile  Island  nuclear  plant.  Bowden 
took  this  photo  two  weeks  before  the  accident. 


During  the  Unit  1  media  tour,  reporters  saw 
uranium  previously  used  to  fire  the  reactor  as  it 
cooled  beneath  28  feet  of  water.  The  fuel 
cylinders  will  glow  eerily  in  the  water  for 
months. 


SEE  STORY  ON  PAGE  1  1 


A  workman  stands  before  top  half  of  the  nuclear 
reactor  for  Three  Mile  Island  Unit  No.  1  during  the 


Daily  Record  photo/ reporting  team  visit.  No.  1  was 


shut  down  for  refueling. 


Control  room  workmen  check  control  panel  in  Unit  No. 

1  which  was  to  resume  operations  April  2.  The  start¬ 
up  was  postponed  after  the  Unit  2  accident. 
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Nereis  hoMi  Pulitzer  Prize  winners 
leek  hi  actkm. 


And  iieies  iinwepplause 
leeks  hi  print: 


These  two  newspapers  —  the  first 
and  the  latest  winners  of  the 
Pulitzer  Prize  for  distinguished 
public  service  reporting  —  bracket 
a  long  list  of  Prize-winning  news¬ 
papers  and  journalists.  To  all  you 
winners,  and  to  all  who  strive  for 
the  excellence  the  62-year-old 
award  represents,  our  congratula¬ 
tions  —  and  our  thanks.  Our 
appreciation  is,  of  course,  based 
partly  on  the  fact  that  we  owe  our 
existence  as  a  newspaper  press 


We  read  yen. 
We^reReckwell-Gess. 

manufacturer  to  your  industry.  In 
a  larger  sense,  however,  we  are 
indebted  to  you  for  the  same  reason 
that  every  U.S.  business  and  pri¬ 
vate  citizen  is:  your  guardianship  of 
our  freedom.  For  both  these  rea¬ 
sons,  our  interest  in  newspapering 
does  not  end  with  the  production 
of  press  equipment.  It  extends  to 
every  facet  of  the  newspaper  busi¬ 


ness:  your  challenges,  your  goals, 
your  problems  —  and  your  many 
achievements.  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Ave., 
Chicago,  IL  60650. 


Rockwell 

International 


...vvhere  science  gets  dcMvn  to  business 
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Editor  &  Publisher 

THE  FOURTH  ESTATE  ■ 

Robert  U.  Brown.  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Essential  services 

It  is  shocking  to  learn  that  under  original  guidelines 
drawn  up  by  Public  Service  Commissions  in  eight  eastern 
states  newspapers  were  not  classified  as  “essential  ser¬ 
vices”  and  would  not  have  been  able  to  publish  during  a 
power  crisis  (page  14).  Only  prompt  protest  by  newspaper 
groups  in  Virginia  and  Ohio  brought  a  change  in  the  rules. 

In  the  other  states,  however — Pennsylvania,  Kentucky, 
Indiana,  Michigan,  Maryland  and  West  Virginia — 
newspapers  are  conspicuously  absent  from  the  list  of  essen¬ 
tial  services  which  would  be  given  special  consideration  by 
power  authorities  in  the  event  of  a  shortage.  The  chances 
are  that  this  same  condition  exists  in  most  of  the  other 
states. 

Specifically  mentioned  as  essential  services  are  telephone 
and  telegram  services,  radio  and  television  stations,  traffic 
control  and  signal  systems.  The  printed  word  is  ignored. 

John  F.  McGee  of  the  Charleston,  (W.Va.)  Daily  Mail  who 
has  exposed  this  situation  urges  every  publisher  to  find  out 
what  the  rules  may  be  in  other  states  and  do  something 
about  it  if  necessary.  If  they  discover  what  McGee  has  found 
to  be  the  case  in  West  Virginia,  other  publishers  may  be 
caught  with  their  voltage  down  in  an  emergency. 

An  end  to  rummaging 

In  his  legislative  package  this  week  President  Carter  has 
taken  a  big  step  to  correct  the  threat  to  the  First  Amend¬ 
ment  contained  in  the  Supreme  Court’s  decision  upholding 
the  right  of  police  to  search  newspaper  offices. 

Under  the  President’s  proposal  police  would  not  be  al¬ 
lowed  to  enter  and  search  newsrooms  as  they  had  done  in 
the  case  of  the  Stanford  Daily.  It  would  ban  searches  and 
seizure  of  the  work  of  newsmen,  scholars,  novelists  and 
others  involved  in  the  dissemination  of  information  to  the 
public.  Noting  some  exceptions,  authorities  would  have  to 
obtain  a  subpoena  rather  than  a  search  warrant  as  the 
Supreme  Court  would  have  allowed. 

Governor  Ella  Grasso  of  Connecticut  signed  a  similar  bill 
into  law  on  the  day  Carter  made  his  proposal  to  Congress. 

We  hope  the  members  of  Congress  will  take  the  action  in 
Connecticut  as  symptomatic  of  grass  roots  feeling  around 
the  country  and  then  hasten  to  pass  a  federal  statute.  Un¬ 
announced  searches  and  seizures  in  newspaper  offices  by 
police,  even  with  warrants,  has  a  distinctively  un-American 
ring  to  it  of  jack  boots,  brown  and  black  shirts. 

News  from  Three  Mile  Island 

News  about  the  accident  at  the  Three  Mile  Island  nuclear 
plant  this  week  contained  many  conflicting  reports  from  the 
numerous  official  sources.  The  printed  and  broadcast  press 
deserve  credit  for  generally  avoiding  the  sensational  and 
keeping  the  lid  on  what  could  have  been  a  panic-producing 
situation. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
'  </  i  A'  Newspaper 

Publishers  Association 

6  mo.  average  net  paid  December  31 .  1977—25,036 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March ,  1 892.  the  Fourth  Estate  March  1 .  1 894 :  Editor  & 
Publisher.  June  29, 1901 :  Advertising,  January  22. 1925. 
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Letters _ 

QUALITY  SERVICE 

Hey  come  on  now.  Get  down  out  of 
your  ivory  tower.  What  “3  and  4  line 
classified  ads”  do  you  refer  to  in  your 
editorial  on  legal  and  medical  ads  on 
page  6  of  March  3  issue?  What  newspa¬ 
pers  are  you  reading? 

During  the  course  of  my  work  week  I 
see  well  over  a  dozen  different  newspa¬ 
pers  from  metropolitan  markets  all  over 
the  nation  .  .  .  (Isn’t  it  easy  to  use 
generalities!)  They  carry  lawyer  ads  not 
too  dissimilar  from  those  from  our  own 
newspaper. 

We  do  abide  by  the  Florida  Bar  As¬ 
sociation's  Advertising  Guidelines  and 
our  own  printed  Standards  of  Acceptabil¬ 
ity. 

Has  the  “old  guard”  of  the  ABA  got¬ 
ten  to  you?  They  would  like  to  reduce 
the  competition  by  not  allowing  lawyers 
to  advertise.  Yet,  many  of  the  ads  in 
newspapers  from  legal  clinics  and 
lawyers  offer  quality  legal  services  at 
moderate  rates.  They  appeal  to  the  por¬ 
tion  of  our  general  public  that  can’t  af¬ 
ford  the  $100,000  per  year  up  attorneys 
.  .  .  and  these  ads  are  placed  by  fresh, 
bright,  new  lawyers  who  have  not  yet 
built  a  big  clientele.  Advertising  offers 
them  a  chance  to  develop  a  client  list  and 
thereby  make  a  living.  How  else  can  they 
get  a  start;  do  their  own  thing?  The  alter¬ 
natives  are  rather  obvious. 

Richard  E.  Riggins 
(Riggins  is  classified  ad  manager  at  the  St. 
Petersburg  Times  and  Evening  Independ¬ 
ent.) 

E&P  referred  to  ads  like  the  following. 
These  are  from  the  New  York  Post. 
Phone  numbers  are  disguised. — Ed. 

A  Responsible  Attorney-20  yrs  exp  Di¬ 
vorce  or  Annulment  (uncontested 
$140&cost)  Bankruptcy  $155  &  cost. 

Other  matters  free  consultation. 

355-1234 


Divorce.  Same  day  file. 
$92.60  &  tax.  kit.  687-0099. 


Legal-Clinic-Low  fees 
$10  Consul  tat  ion- all  matters 
Call  TN  7-4298 


*  *  * 

UNUSUAL  NAMES 

An  add  to  Adolph  O.  Goldsmith’s  in¬ 
teresting  article  on  the  origin  of  unusual 
newspaper  names — the  story  of  the 
Tombstone  Epitaph. 

When  prospector  Ed  Schieffelin 
discovered  silver  in  Arizona’s  San  Pedro 
Valley  in  1877,  he  named  his  first  strike 
“Tombstone”  because  the  soldiers  in  a 
cavalry  outpost  where  he  headquartered 
told  him  all  he’d  find  in  the  Apache- 
infested  area  was  his  Tombstone. 

The  town  which  soon  mushroomed 
nearby  was  given  the  same  name;  and 
when  John  P.  Clum  sold  the  Tucson  Citi¬ 
zen  to  start  a  newspaper  in  the  booming 
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area,  he  wrote  “Every  Tombstone  needs 
an  Epitaph,”  and  thus  the  paper  was 
named.  (There  is  an  apocryphal  story 
that  Schieffelin  suggested  the  name, 
saying  newspapers  like  epitaphs  were 
a  collection  of  lies.) 

Although  some  of  Mr.  Clum’s  as¬ 
sociates  predicted  the  name  would  cause 
the  demise  of  the  publication  within  six 
months.  The  Epitaph  now  is  Arizona’s 
oldest  continuously  published  newspa¬ 
per. 

Wallace  E.  Clayton 
(Clayton,  a  vicepresident  at  J.  Walter 
Thompson  Co.  in  Dearborn,  Mich.,  is  sec¬ 
retary  treasurer  of  The  Tombstone 
Epitaph  Corp.) 


POLL  FINDINGS 

1  am  writing  regarding  my  concern 
over  a  letter  to  the  editor  printed  in  the 
February  24  issue  from  Edward  Casey  of 
the  Annapolis  Capital-Gazette . 

In  speaking  of  his  paper’s  readership 
poll  he  admits  that  as  an  in-paper  poll  it 
was  not  scientifically  sound;  however  he 
still  comments  that  “61%  of  our  readers 
judged  our  newspaper  to  be  “above  av¬ 
erage”  ”  etc.  But  he  knows  that  those 
figures  do  not  mean  what  he  claims  them 
to  mean.  He  means  that  61%  of  his  read¬ 
ers  who  were  motivated  enough  to  cut¬ 
out,  complete  and  return  his  in-paper 
questionnaire  judged  his  paper  to  be 
“above  average”  etc. 

But  my  real  concern  is  when  a  paper 
decides  to  add  or  drop  columns  as  a  re¬ 
sult  of  such  a  survey.  Readers  who  are 
motivated  enough  to  respond  to  such 
questionnaires  tend  to  be  regular,  in¬ 
terested  newspaper  readers.  They  are 
not  representative  of  occasional  and/or 
less  committed  readers,  the  very  people 
you  want  to  attract  to  more  regular  read¬ 
ing.  Maybe  the  Capital-Gazette’s  occa¬ 
sional  readers  are  now  reading  even  less 
frequently  because  the  national  gossip 
column  has  been  dropped. 

C.G.  Russell 
(Russell  is  with  Canadian  Daily  Newspa¬ 
per  Publishers  Association,  Toronto, 
Ont.) 


RESEARCH  FIRM  HIT 

Mason  City,  Iowa  was  one  of  the  30 
markets  surveyed  by  Selection  Re¬ 
search,  Inc.  for  National  Association  of 
Advertiser  Publishers.  A  year  prior  to 
the  NAAP  project,  SRI  conducted  a 
readership  survey  for  the  Globe-Gazette 
concerning  the  local  shopper.  However, 
the  results  were  not  as  favorable  for  the 
shopper  as  the  more  recent  NAAP  study 
(E&P,  March  3). 

The  essentials  of  the  situation  amount 
to  the  same  research  firm  within  a  limited 
period  of  time  working  for  two  com¬ 
petitors  and  presenting  conflicting  in¬ 
formation  which  in  turn  is  used  in  mar¬ 
keting  and  promoting  their  products.  I 
seriously  question  the  professional  ethics 
of  a  firm  that  conducts  itself  in  such  a 
manner. 

John  W.  Pierron 
(Pierron  is  director  of  marketing  for  the 
Mason  City  (la.)  Globe-Gazette.) 


ON  DEMAND 

Education  may  sharpen  the  senses, 
but  it  doesn’t  increase  intelligence. 

Irvin  Taubkin’s  remarks  seem  to  prove 
that  axiom.  (E&P,  March  24). 

Newspapers,  their  circulation  depart¬ 
ments  and  the  circulation  “bosses” 
have,  for  years,  been  able  to  give  mass 
audience  coverage. 

It  must  be  remembered  that  ABC, 
while  a  co-venture  between  advertisers 
and  publications,  is  dominated  by  the 
demands  of  advertisers. 

What  those  advertisers  have  de¬ 
manded  for  many,  many  years  is  NET 
PAID  CIRCULATION.  Publishers,  in 
turn,  have  demanded  and  received  just 
that  from  their  circulation  “bosses”. 

Now,  because  times  and  trends  are 
changing,  a  whipping  boy  is  required  and 
enter  statements  like  Taubkin’s. 

I  hope  he  will  blindfold  us  before  he 
puts  us  to  the  firing  squad. 

Ralph  E.  Long 

Long  is  “circulation  boss”  of  Eau 
Claire  (Wise.)  Leader-Telegram. 


STEVENSON 

Chosen  by  the  American  Horticul¬ 
tural  Society  for  its  1978  Garden 
Writer’s  Award,  Tom  Stevenson  of 
the  Washington  Post  turns  his  ex¬ 
pertise  into  down-to-earth  advice. 

That’s  why  his  weekly  column  has 
won  an  enthusiastic  national  follow¬ 
ing  among  gardeners  through  the  . . . 

LosAt^eflimes  V^hm^mVost 
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Why  weVe  failed  to 
remain  anonymous. 


who  would  go  blabbing 
about  Oregon.  Instead 
we’re  directing  it  to  more 
mature  and  discreet  adver¬ 
tisers,  such  as  yourself,  who 
know  enough  to  keep  a 
good  thing  to  themselves. 

Portland:  The  #22 
ADI 

And  confidentially,  this 
market  is  a  gtxid  thing.  So 
typical,  it’s  an  exceptional 
place  to  test  new  products. 
Yet  dynamic  enough  for 
Portland  to  rank  as  the 
22nd  largest  ADI  and  score 
high  in  everyday  selling, 
too. 

But  please  don’t 
quote  us. 

We’ve  also  failed  miser¬ 
ably  at  hushing  up  Oregon’s 
unique  recreational  oppor¬ 
tunities.  So  it’s  for  sure 
we’re  not  going  to  elaborate 
now  on  how  Portland  is 
only  a  short  drive  from 
sparkling  ocean  beaches.  ^ 
Or  an  hour’s  drive  in  the 
t)ther  direction  from  breath¬ 
taking  1 1,000  foot  Mt. 
Hood. 

Keep  it  under  your  hat 

But  we  will  share  some 
valuable  information  with 
you,  if  you’ll  help  us  keep 
Oregon  more  or  less  a 
secret. 

We’re  prepared  to  mail  to 
you,  in  a  plain  brown  wrap¬ 
per,  t)ur  Oregon  Marketing 
Information,  including  the 
newly-revised  Portland 
Marketing  Manual.  Better 


hands. 

You’ll  find  it  full  of 
interesting  facts  about 
income  levels,  demographics, 
distribution  channels,  and 
more.  And  you’ll  also  find 
it  labeled,  “Ttip  Secret,” 
for  obvious  reasons. 

All  you  need  do  is  fill  out 
this  coupon  and  mail  it, 
hopefully  without  calling 
attention  to  yourself.  And 
then,  the  great  state  of  you- 
know-who  will  just  be  our 
little  secret. 


Testing:  One,  two, 
three 

So,  to  the  chagrin  of 
those  trying  U)  convince  the 
world  that  there  is  no  land 
mass  at  all  between  Califor¬ 
nia  and  Washington  state, 
Oregon’s  fame  only  grew. 

Notably,  with  test  mar¬ 
keters.  For  three  gcxid 
reasons. 

First,  because  Oregon’s 
demographics  are  so  strik¬ 
ingly  similar  to  national 


Will  everyone  please 
stop  saying  nice  things 
about  Portland, 
Oregon? 

Shortly  after  the  dust  set¬ 
tled  on  the  Oregon  Trail,  a 
wonderful  calm  settled  over 
our  part  of  the  world.  Dur¬ 
ing  which,  we  Oregonians 
quietly  went  about  our  busi¬ 
ness  in  blissful  obscurity. 

But  then,  only  a  few 
years  back,  our  tranquility 
was  shattered.  Suddenly, 
Oregon’s  progressive  legis¬ 
lation  and  enlightened 
environmental  policies 
became  big  news.  Oregon 
found  itself  thrust  into 
the  limelight. 

And,  like  it  or  not,  we 
had  to  learn  to  deal  with  the 
t)pen  admiration  of  the 
masses,  not  to  mention  the 
already  intense  interest  of 
some  very  sharp  marketing 
people. 


try  tocominctf  oKt- 
sf(iers  that  charts  like  this  hui  e  been  miS' 
takenly  (yrinted  nfyside  dou  n. 

averages,  it’s  almost  scary. 
Second,  because  Portland’s 
media  are  so  isolated, 
they’re  almost  hermits. 

And  third,  because 
reaching  Portland’s 
million-plus  consumers  is  so 
simple  (buying  Portland’s 
two  dailies  results  in  62.8% 
metro  coverage  daily, 

65.9%  on  Sundays),  it’s 
almost  Ux)  easy. 

Since  we  publish  the 
aforementioned  daily 
newspapers,  we’re  in  a  bit 
of  a  spot.  Like  most  Oregon¬ 
ians,  we’re  eager  to  down¬ 
play  our  state.  But  being  in 
the  newspaper  business, 
we’re  also  eager  to  serve 


Stephen  E.  Bell, 

General  Advertising  Manager 
The  Oregnnian/Oregun  Journal 
1320S.W  Broadway 
Portland,  Oregon  97201 

All  right,  ask  your  New- 
house  Newspaper  Repre¬ 
sentative  to  tell  me  more 
and  bring  me  the  Market¬ 
ing  Information  (check 
here  □).  Or  just  send  me 
the  Marketing  Informa¬ 
tion  (check  here  □).  1 
pledge  to  do  everything  in 
my  power  to  prrimote  the 
idea  that  your  state  is  only 
a  mirage. 

Name _ 


Cun  \(«(  /ind  the  city  hidden  in  this  Inc- 
tiirc.'  V)K''r  e  tried  to  stuy  ud/'Cimcciiicd, 
tucked  auuy  hetueen  the  Cascade  moun¬ 
tain  range  and  the  Pacific  Ocean. 

The  EPA  didn’t  help 
matters  any.  First  they 
branded  Portland  as 
America’s  “most  livable" 
large  city. 

Adivrtisinf’  Age  didn’t 
help,  either.  It  recently 
included  Portland,  Ore.  on 
its  list  of  the  ten  hottest 
growth  markets  in  the  U.S. 


Company 


Address 


City _ Slate _ Zip _ 

Represented  by  Newhi>use  Newspapers. 


As  a  last  resifrt.  should  ue  try  camouflafiinn  Oregon's  sifectacular  resorts' 

yet,  we’ll  hand  deliver  it  to 
your  office  to  make  sure  it 
doesn’t  fall  into  the  wrong 


Qri}f(S>«g<jnian 

Ofego^ournal 


advertisers. 

That’s  why  we’re  not 
directing  this  ad  to  anyone 
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Carter  moves  to  restrict 
searches  of  newsrooms 


By  I.  WiUiam  Hill 

As  part  of  a  three-pronged  effort  to 
protect  individual  privacy  and  limit  gov¬ 
ernment  access  to  personal  information. 
President  Carter  this  week  (April  2) 
asked  Congress  to  adopt  legislation  that 
would  prevent  police  from  rummaging 
through  a  newspaper  office  the  way  they 
did  in  the  Stanford  Daily  case. 

The  President  told  Congress: 

“The  Supreme  Court's  decision  last 
year  in  Zurcher  v.  Stanford  Daily  poses 
dangers  to  the  effective  functioning  of 
our  free  press.  I  announced  in  December 
that  we  would  develop  legislation  to  pro¬ 
tect  First  Amendment  activities  from 
unnecessarily  intrusive  searches  while 
preserving  legitimate  law  enforcement 
interests.  Although  regulations  already 
restrict  federal  officers'  investigation  of 
the  news  media,  the  problems  raised  by 
the  Stanford  Daily  case  require  new, 
stringent  safeguards  against  Federal, 
State  and  Local  governmental  intrusion 
into  First  Amendment  activities. 

“I  am  submitting  this  legislation  to¬ 
day.  It  will  restrict  searches  for 
documentary  materials  held  by  the  press 
and  by  others  involved  in  the  dissemina¬ 
tion  of  information  to  the  public.  With 
limited  exceptions,  the  bill  will  prohibit  a 
search  for  or  seizure  of  'work 
product' — such  as  notes,  interview  files 
and  film. 

“For  documents  which  do  not  consti¬ 
tute  work  product,  the  bill  requires  that 
the  police  first  obtain  a  subpoena  rather 
than  search  warrant.  This  ensures  that 
police  will  not  rummage  through  the  files 
of  people  preparing  materials  for  publica¬ 
tion  and  that  those  subject  to  the  sub¬ 
poena  have  the  opportunity  to  contest 
the  government's  need  for  the  informa¬ 
tion.” 

Legislation  to  comply  with  the  Presi¬ 
dent's  request  was  immediately  intro¬ 
duced  in  the  senate  by  Senator  Bayh  (D- 
Ind.)  and  in  the  House  by  Representative 
Kastenmeier  (D-Wisc.). 

In  asking  for  the  new  law.  Carter  de¬ 
clared:  “It  will  strengthen,  not  impede, 
the  ability  of  reporters  to  cover  the 
news.” 

A  proposed  bill,  submitted  along  with 
the  President's  message,  was  titled  the 
“First  Amendment  Privacy  Protection 
Act  of  1979”. 

It  would  expressly  provide  that  “not¬ 
withstanding  any  other  law.  it  shall  be 


unlawful  for  a  government  officer  or 
employee,  in  connection  with  the  inves¬ 
tigation  or  prosecution  of  a  criminal  of¬ 
fense.  to  search  for  or  seize  any  work 
product  materials  possessed  by  a  person 
in  connection  with  a  purpose  to  dissemi¬ 
nate  to  the  public  a  newspaper,  book, 
broadcast,  or  other  similar  form  of  public 
communication,  in  or  affecting  interstate 
or  foreign  commerce.” 

The  White  House  said  this  would 
apply  to  free-lancers,  as  well  as  regularly 
employed  news  personnel. 

The  only  exceptions  noted  would  be  if 
there  was  reason  to  believe  the  person 
possessing  the  materials  had  committed 
a  criminal  offense,  or  if  seizure  was 
necessary  to  prevent  a  death  or  serious 
injury. 

Materials  other  than  the  work  product 
would  have  similar  protection  except 
that  such  evidence  could  be  seized  if  it 
dealt  with  such  classified  matter  as  na¬ 
tional  defense,  if  the  time  required  to  get 
a  subpoena  might  result  in  destruction  or 
concealment  of  the  materials,  if  the 
materials  were  not  produced  in  com¬ 
pliance  with  a  subpoena  and  all  appellate 
remedies  had  been  exhausted. 

Any  person  aggrieved  by  a  search  or 
seizure  of  materials  would,  under  the 
bill,  have  a  civil  cause  for  action  for 
damages  against  either  the  United  States 
or  an  officer  or  employee  of  a  state  oi 
local  community. 

Such  a  person  would  be  entitled  to  re¬ 
cover  actual  damages  but  not  less  than 
“liquidated  damages  of  $1,000,  such 
punitive  damages  as  may  be  warranted, 
and  such  reasonable  attorney's  fee  and 
other  litigation  costs  reasonably  incurred 
as  the  court  may  award”. 

Until  this  week,  the  White  House  said, 
no  systematic  legislative  program  has 
been  attempted  to  try  and  cover  all  pri¬ 
vacy  issues.  Besides  the  bill  to  offset 
such  First  Amendment  abuses  as  oc¬ 
curred  in  the  case  of  the  Stanford  Daily, 
the  President  this  week  submitted  to 
Congress: 

— A  bill  to  provide  privacy  protections 
for  medical  records.  Its  basic  purpose 
would  be  to  provide  individuals  with  the 
right  to  have  access  to  certain  of  their 
medical  records,  to  limit  the  disclosures 
that  medical  facilities  may  make  of  an 
individual's  medical  records,  and  to 
place  restrictions  on  government  access 
to  an  individual's  medical  records. 

— A  bill  to  provide  privacy  protections 


EtP 

Every  Saturday  since  1884 


for  federally  funded  research  records. 
This  legislation  would  provide  clear  pro¬ 
tection  for  the  individual  whose  records 
are  used  in  research. 

— A  letter  from  President  Carter  re¬ 
sponding  to  the  recommendations  of  the 
National  Commission  for  the  Review  of 
Federal  and  State  Laws  relating  to 
wirefcipping  and  electronic  surveillance. 

— Guidelines  for  federal  agencies  on 
the  use  of  “matching  programs”  to  com¬ 
pare  computerized  lists  of  individuals  to 
detect  fraud  or  other  abuses. 

— A  call  for  enactment  of  legislation 
limiting  the  use  of  lie  detectors  in  private 
employment. 

The  White  House  also  announced  that, 
later,  it  will  be  proposing  a  bill  to  provide 
privacy  protections  for  insurance,  con¬ 
sumer  credit,  and  banking  records,  and 
for  electronic  funds  transfer  systems. 

Also  to  be  released  later  will  be  ad¬ 
ministrative  actions  to  strengthen  the 
privacy  protections  provided  for  federal 
record-keeping  practices  and  minimum 
privacy  standards  for  federally  funded 
public  assistonce  and  social  service  pro¬ 
grams. 

Already  the  President  has  called  upon 
the  states  to  provide  privacy  protections 
for  public  assistance  and  social  service 
records  and  he  also  has  urged  the  states 
to  develop  privacy  protections  for  state 
record-keeping  systems,  particularly 
criminal  justice  information  systems. 

In  the  private  sector,  the  President  has 
called  upon  employers  to  adopt  privacy 
protections  for  their  employment  and 
personnel  records  along  the  lines  rec¬ 
ommended  by  the  privacy  commission 
and  he  has  uiiged  commercial  credit  gran¬ 
tors  and  reporting  services  to  adopt  pri¬ 
vacy  protections  for  their  records. 

Philosophically,  in  justifying  his 
sweeping  privacy  program,  the  President 
told  Congress: 

“We  confront  threats  to  privacy  un¬ 
dreamed  of  200  years  ago.  ^vate  con¬ 
versations  are  often  conducted  by  tele¬ 
phone,  many  personal  records  are  held 
by  institutions,  such  as  banks  and  gov¬ 
ernment  agencies,  and  the  supreme  court 
has  held  that  the  individual  has  no  con¬ 
stitutional  rights  over  such  records.  Im¬ 
portant  judgment  about  people — such  as 
the  decision  to  extend  credit  or  write  an 
insurance  policy — are  often  made  by 
strangers,  on  the  basis  of  recorded  data. 

“Modern  information  systems  are  es¬ 
sential  to  our  economy.  They  contribute 
to  the  comfort  and  convenience  of  our 
lives.  But  they  can  be  misused  to  create  a 
dangerously  intrusive  society. 

“Our  challenge  is  to  provide  privacy 
safeguards  that  respond  to  these  social 
changes  without  disrupting  the  essential 
flow  of  information.” 
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Conflicting  news  clouds 


nuclear  plant 

By  John  H.  Baer 

Reporters  from  around  the  world  con¬ 
volved  on  Harrisburg,  Pa.  following  the 
March  28  nuclear  accident  at  Three  Mile 
Island,  10  miles  southeast  of  the  capital 
city,  to  work  under  a  cloud  of  radiation 
and  confusion. 

The  first  serious  N-plant  accident  in 
the  history  of  nuclear  energy  in  this 
country  taxed  the  ingenuity  of  the  most 
seasoned  news  persons  covering  the  in¬ 
ternational  story. 

A  universal  complaint  was  that  report¬ 
ers  were  being  “misled”  by  the  multiple 
sources  of  information.  Conflicting 
statements  added  to  the  confusion. 

The  principal  nerve  centers  were  the 
state  Capitol  News  Room  in  Harrisburg, 
the  Metropolitan  Edison  Company, 
based  in  Reading,  Pa.,  which  operates 
the  plant,  and  the  federal  Nuclear  & 
Regulatory  Commission,  and  later  Her- 
sheypark  Arena,  an  evacuee  center,  in 
Hershey. 

At  the  height  of  the  crisis  news  confer¬ 
ences  were  held  frequently  by  the  vari¬ 
ous  components  involved,  often  produc¬ 
ing  conflicting  stories. 

The  Bell  Telephone  Company  of 
Pennsylvania  installed  emergency 
facilities  for  the  news  media  at  30  differ¬ 
ent  locations  in  the  area,  including 
motels,  hotels,  and  business  places,  and 
provided  emergency  maintenance  ser¬ 
vice  for  VDT's  at  the  Capitol  News 
Room. 

The  Capitol  News  Room,  a  central 
point  for  activities  of  the  Governor’s  Of¬ 
fice,  the  Pennsylvania  Emergency  Man¬ 
agement  Agency  and  the  Department  of 
Environmental  Resources,  went  on  a 
24-hour  operating  schedule. 

Met-Ed  and  NRC  held  news  confer¬ 
ences  at  a  point  near  TMI  overlooking 
the  island  plant  in  the  Susquehanna 
River,  and  also  utilized  the  nearby 
Middletown  American  Legion  Post. 

Jack  Nagle,  Capitol  News  Room 
supervisor,  said  of  the  influx  of  report¬ 
ers,  “I've  got  them  here  from  all  over 
the  world.  We're  coping  and  offering 
them  all  the  assistance  possible.  Bell 
Telephone  has  given  us  great  coopera¬ 
tion.” 

Work  tables  and  typewriters  were 
provided  in  the  newsroom  area  and  in  the 
Governor's  reception  room.  Newspeople 
were  on  their  own  in  finding  hotel  or 
motel  accommodations,  with  the  local 
reporters  helping  whenever  possible. 

Harrisburg  car  rental  agencies  ran  out 

(John  H.  Baer  is  a  long-time  Editor  & 
Pl’bijsher  correspondent,  based  in  Harris¬ 
burg,  Pa.) 
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mishap 

of  automobiles  and  those  arriving  late  for 
what  appeared  to  be  at  least  a  week-long 
story  found  ground  transportation  as 
best  they  could. 

Some  of  the  reporters  covering  the 
event  carried  radiation  warning  devices. 

In  Goldsboro,  a  small  community  ac¬ 
ross  the  river  from  TMI  in  the  heart  of 
the  critical  zone,  residents  were  inter¬ 
viewed  by  newspeople  from  papers  they 
never  heard  of.  Japan,  Great  Britain, 
Sweden,  Australia,  Canada  and  France 
had  correspondents  on  the  scene  in  addi¬ 
tion  to  reporters  from  throughout  the 
United  States. 

State  Government  activities  were 
coordinated  through  the  Governor’s  Of¬ 
fice,  with  press  secretary  Paul 
Critchlow — ^a  former  Philadelphia  In¬ 
quirer  reporter — heading  the  information 
team.  The  Governor's  Office  handled  all 
queries  pertaining  to  the  N-plant,  while 
the  state  Emergency  Management 
Agency,  with  John  Comey  as  public  in¬ 
formation  officer,  responded  to  ques¬ 
tions  involving  civil  emergency  matters, 
such  as  the  movement  and  care  of 
evacuees. 

On  Friday,  March  30,  the  Governor 
recommended  that  pregnant  women  and 
pre-school  children  leave  the  area  within 
a  five-mile  radius  of  the  plant,  and  a  shel¬ 
ter  was  set  up  in  Hershey  more  than  10 
miles  from  the  plant,  for  those  who  could 
not  go  to  homes  of  friends  or  relatives. 

At  the  request  of  Gov.  Dick 
Thornburgh,  the  NRC  participated  in 
news  conferences  staged  by  the  Gover¬ 
nor’s  Office,  but  the  federal  agency  held 
at  least  one  of  its  own  at  Middletown, 
and  others  in  Washington. 

Jack  G.  Herbein,  a  Met-Ed  vicepresi¬ 
dent,  was  principal  spokesman  for  the 
utility  company.  Met-Ed  operates  TMI 
as  one  of  several  electric  utilities  par¬ 
ticipating  in  the  power  plant. 

Met-Ed’s  public  relations  is  handled 
by  Carl  Byoir  Inc.  in  N.Y.,  which  has  the 
parent  company.  General  Public  Utilities 
Corp.,  Parsippany,  N.J. 

Byoir  was  called  in  on  the  day  the  mis¬ 
hap  occurred.  Byoir  provided  counseling 
and  prepared  news  releases  that  were 
written  in  New  York  and  distributed  to 
wire  services.  Met-Ed  told  Byoir  to  stop 
writing  news  on  Sunday  after  President 
Carter  toured  the  plant. 

Jack  Dunn,  manager  of  investor  rela¬ 
tions,  said  that  Byoir  has  been  “acting  as 
distribution  agent”  for  news  releases  this 
week.  Dunn  said  they  did  not  want  Byoir 
“directly  involved”  in  the  writing  of 
news  releases  anymore  because  the 
agency  had  nobody  at  the  plant  site. 

Dunn  said  news  releases  about  the  ac¬ 


cident  are  being  written  by  Met-Ed  per¬ 
sonnel  at  the  site.  He  said  Ken  McKee, 
manager  of  public  affairs,  spent  the  last 
week  at  the  site  before  returning  (April  3) 
to  N.J.  headquarters  where  he  was 
answering  press  questions  by  telephone. 

Some  of  the  attention  was  shifting 
away  from  the  site  accident  to  the  finan¬ 
cial  area  after  General  Public  Utilities 
Corp.  issued  a  story  via  PR  Newswire, 
assessing  the  financial  impact  on  the 
company.  Replacement  power  was  cost¬ 
ing  the  company  over  $1  million  a  day. 

Frustrations  in  the  TMI  story  were  not 
limited  to  newspeople.  “1  am  very  skep¬ 
tical  of  any  one  set  of  facts,”  Governor 
Thornbuigh  told  a  March  30  news  con¬ 
ference  in  the  swelter  of  the  state  Capitol 
where  the  air  conditioning  system  had 
been  shut  off  to  avoid  the  possibility  of 
circulating  contaminated  air. 

Typical  of  conflicting  information 
were  state  government  reports,  voiced 
by  Thornbuigh,  that  a  March  30  morning 
release  of  radiation  from  the  plant  into 
the  atmosphere  was  “uncontrolled.” 
Herbein,  speaking  for  Met-Ed,  said  the 
release  was  intentional  and  controlled. 

In  the  middle  was  Frank  Ingram,  a 
spokesman  for  NRC  in  Washington,  who 
first  agreed  with  Herbein  and  later 
acknowledged  “conflicting  reports”  and 
said  “my  initial  information  may  have 
been  wrong.”  There  also  was  confusion 
about  the  time  of  the  release. 

There  was  also  confusion  about  the 
amount  of  radiation  released.  State  read¬ 
ings  taken  directly  above  the  plant  said 
1,200  millirems.  The  Met-Ed  readings  at 
the  same  place  were  300  millirems.  Au¬ 
thorities  said  the  high-level  readings  are 
much  more  than  those  at  ground  level, 
where  100  a  year  is  normal  in  the  United 
States. 

Lt.  Gov.  William  Scranton,  son  of  the 
former  governor,  and  a  onetime  editor 
and  publisher  of  the  Ahington  (Pa.) 
Journal  in  Clarks  Summit,  Pa.  and  Dal¬ 
las  (Pa.)  Post,  both  weekly  newspapers, 
carried  much  of  the  state’s  side  as  a 
spokesman  for  its  agencies.  But  when 
the  accident  was  first  reported  on  March 
28,  he  was  telling  a  news  conference 
that,  on  the  basis  of  information  he  had 
from  the  company,  the  initial  radiation 
leaks  had  not  caused  an  increase  in  radia¬ 
tion  in  the  area,  the  plant  was  releasing 
radioactive  steam  increasing  the  radia¬ 
tion. 

The  accident  occurred  about  4  a.m.  on 
March  28.  Civil  defense  agencies  were 
not  notified  by  the  company  until  after  7 
a.m.  The  company  refused  to  acknowl¬ 
edge  a  leak  of  radiation  until  10  a.m. 
when  Don  Curry  of  Met-Ed  said  “we 
concede  that  it's  not  just  a  little  thing.” 

In  the  third  day  of  the  crisis,  press 
secretary  Critchlow  on  the  government 
side  said  sources  for  official  government 
information  were  narrowed  down  to  two: 
the  Governor  for  the  state  and  Harold 

(Continued  on  page  17) 
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Reporter  revealed  defects 
at  nuke  plant  on  March  13 


Just  two  weeks  before  the  accident  at 
Three  Mile  Island  nuclear  power  plant, 
the  York  (Pa.)  Daily  Record  published  a 
hard-hitting  four-part  investigative  series 
by  reporter  Jim  Hill  on  serious  safety 
defects  at  the  plant. 

Between  March  I6,  the  last  day  of  the 
series,  and  March  28,  the  day  of  the  ac¬ 
cident,  the  35,000-circulation  paper  was 
barraged  with  letters — most  critical — 
about  the  series.  Perhaps  the  most  criti¬ 
cal,  however,  was  a  guest  column  by 
Metropolitan  Edison  Co.  President  Wal¬ 
ter  Creitz  (Met-Ed  owns  the  plant). 
Creitz  lambasted  the  series  and  said  it 
was  tantamount  “to  someone  yelling  fire 
in  a  crowded  theatre."  Two  days  later 
Creitz  had  to  eat  his  words  and  the  com¬ 
munity  started  saying,  “We  should  have 
listened." 

“This  is  one  time  that  1  would  have 
settled  for  a  draw,"  Wiley  L.  Brooks  Jr., 
who  was  recently  named  executive 
editor  of  the  paper,  said  in  his  Saturday 
column,  “For  the  Record." 

“There  is  no  satisfaction  in  being  dead 
right." 

The  series  began  on  March  13  with  two 
page-one  stories.  The  streamer  across 
the  top  ran  under  the  headline:  “Nuclear 
accident:  The  devastating  conse¬ 
quences."  The  lead  story  carried  the 
headline:  “Grave  safety  defects  cited  at  3 
Mile."  Both  stories  jumped  to  an  inside 
package  that  included  a  recount  of  a  near 
catastrophe  at  a  nuclear  plant  in  Browns 
Ferry,  Ala.,  in  1975  and  other  shorter 
sidebars. 

“The  second  day  was  the  part  of  the 
series  that  upset  me  personally  the 
most,"  Brooks  said.  “Under  the  head¬ 
line:  ‘County  unprepared  for  nuke  disas¬ 
ter,'  we  told  our  readers  that  there  really 
was  no  evacuation  plan.  There  was  such 
a  lack  of  planning  that  it  was  frightening. 
No  one  had  ever  really  taken  the  threat 
of  a  nuclear  accident  seriously.” 

The  third  day  the  paper  examined  the 
economics  of  nuclear  power  in  York 
County  and  in  a  sidebar  told  why  utility 
companies  like  Met-Ed  are  willing  to  in¬ 
vest  up  to  a  billion  dollars  in  nuclear 
plants:  they  are  guaranteed  a  rate  of  re¬ 
turn;  the  bigger  the  investment,  the  big¬ 
ger  the  profit. 

The  final  day  of  the  series  dealt  with 
the  potential  long-range  effects  of  low- 
level  radiation  and  what  the  nuclear 
facilities  in  the  area  were  doing  with  their 
radioactive  waste. 

While  Hill  was  working  on  the  series, 
he  was  granted  a  tour  of  Unit  I  at  Three 
Mile  Island.  The  unit  had  been  shutdown 
for  its  annual  refueling  and  cleanup.  He 
was  accompanied  on  the  tour  by  Daily 
Record  chief  photographer  Bil  Bowden. 
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Reporter  Jim  Hill  steps  through  a 
radiation  detector  at  Three  Mile.  (Photo 
by  Bil  Bowden) 


Bowden,  who  joined  the  paper  in 
January,  was  press  photographer  of  the 
year  in  I978  in  Ohio.  Bowden  took 
numerous  pictures  inside  the  contain¬ 
ment  room  surrounding  the  reactor,  as 
well  as  elsewhere  throughout  the  plant. 
When  the  accident  occurred,  Bowden's 
pictures  were  requested  by  the  wire  ser¬ 
vices  and  were  reprinted  around  the 
world,  including  in  the  New  York  Times. 

On  Monday,  March  19.  the  newspaper 
took  its  first  editorial  position  on  Three 
Mile  Island.  Under  the  headline:  “Fix 
Three  Mile  Island  now,"  the  paper  said 
the  plant  should  be  repaired  immediately 
and  cited  the  total  lack  of  evacuation 
plans  as  the  reason  why  two  years  was 
too  long  to  wait.  The  paper  urged  its 
readers  to  write  their  congressman  and 
gave  his  Washington  address  in  the 
editorial. 

“We  took  a  lot  of  heat  from  movers 
and  shakers  in  the  community  during  and 
after  the  series,”  Brooks  said.  “You 
know,  the  nuclear  industry  has  been 
something  of  a  sacred  cow  for  years.  We 
were  accused  of  just  about  everything  in 
the  book." 


Ironically,  perhaps  the  most  scathing 
attack  arrived  the  day  of  the  accident.  It 
was  a  letter  to  the  editor  from  the  direc¬ 
tor  of  public  information  for  Philadelphia 
Electric  Co.,  which  owns  the  Peach  Bot¬ 
tom  nuclear  power  station  at  the  south 
end  of  York  County. 

“We  printed  his  letter  on  our  editorial 
page  the  next  day,"  Brooks  said.  The 
letter,  in  part,  said: 

“The  week  of  March  12  you  printed  a 
lot  of  scare  stories  about  nuclear  power. 
Your  reporter  used  uncritically  the  mate¬ 
rial  fed  to  him  by  a  few  anti-nuclear  ac¬ 
tivists  complete  with  their  meaningless 
terms  such  as  ‘it  is  believed,  could,  may, 
might  and  seem  to  be,'  and  the  melo¬ 
dramatic  distortions  of  facts  to  sell  the 
story." 

Purchased  last  spring  by  the  Buckner 
News  Alliance,  a  group  of  six  daily 
newspapers  with  headquarters  in  Seattle, 
Wash.,  the  Daily  Record  is  in  the  midst 
of  a  rebuilding  campaign.  Faced  with  a 
larger  afternoon  paper  as  competition, 
the  new  owners  turned  first  to  improving 
the  editorial  product. 

David  B.  Martens,  who  began  as  pub¬ 
lisher  of  the  paper  May  I,  brought  in 
Brooks  November  I  to  head  up  the 
editorial  department.  Brooks,  30,  had 
held  several  management  positions  with 
the  Knight-Ridder  organization,  had 
been  city  editor  of  The  News-Sun  in 
Waukegan,  III.,  and  most  recently  was 
assistant  national  news  director  for 
Sears,  Roebuck  and  Co.  Brooks  has 
since  added  five  staffers,  including  Bow¬ 
den,  sports  editor  Curt  Nix  from  Vicks¬ 
burg.  Miss.,  two  beginning  reporters 
and  daily  columnist  Kathy  Begley.  Ms. 
Begley,  who  is  married  to  Brooks,  was 
formerly  a  page  one  columnist  for  the 
Chicago  Daily  News  and  a  reporter  for 
the  Philadelphia  Inquirer. 

But  even  with  these  new  additions. 
Brooks  felt  the  need  for  more  people 
when  the  accident  occurred.  He  had 
been  developing  a  new  list  of  stringers  in 
the  area  and  the  best  were  called  into  the 
office.  He  also  added  three  out-of-town 
professional  journalists,  including  one 
from  the  Daily  Record's  sister  newspa¬ 
per  in  Tiffin,  Ohio. 

The  staff  worked  pretty  much  nonstop 
through  the  weekend  to  prepare  a  special 
12-page  special  section  on  Monday, 
April  2.  Treated  much  like  a  14  x  21'/i 
inch  magazine,  the  front  carried  the 
head:  “Incident  at  Three  Mile  Island,"  a 
six-column  picture  by  Bowden,  one 
story  on  the  hastily  thrown  together 
evacuation  plans,  and  an  expanded  index 
of  inside  stories. 

The  entire  12  pages  were  locally  writ¬ 
ten  and  edited  and  included  several  ex¬ 
clusive  stories,  including  an  interview 
with  control  room  supervisor  in  Unit  I 
when  Unit  2  had  the  accident  (the  super¬ 
visor  admitted  that  sometimes  safety 
measures  are  subverted  to  just  keeping 
(Continued  on  page  28) 
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Chicago  Sun-Times  wins  SDX  medais 
for  reporting  and  pubiic  service 


Excerpt  from  SDX  news  photography  award  to  Norman  Y.  Lono, 
Philadelphia  Daily  News,  for  coverage  of  confrontation  between  police 
and  a  "back  to  nature"  group. 


By  Lenora  Williamson 

The  Chicago  Sun-Times  has  won  the 
Sigma  Delta  Chi  Award  for  public  service 
in  newspaper  journalism  for  its  stories  on 
abortion  profiteers,  and  a  team  of  Sun- 
Times  writers  and  photographers  has  cap¬ 
tured  the  award  in  general  reporting  for  a 
comprehensive  series  on  corruption  in 
Chicago. 

Philadelphia-based  media  captured 
four  awards  in  the  47th  annual  prizes  for 
distinguished  service  to  Journalism  given 
by  the  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi. 

A  record  1,323  entries  were  judged  by 
16  panels  of  journalists,  educators,  and 
public  officials  with  the  Society's  bronze 
medallions  and  plaques  to  be  presented 
April  28  in  Denver  by  Phil  Dessauer, 
managing  editor  of  the  Tulsa  World  and 
national  president  of  the  Society. 

Named  recipient  of  the  journalism  re¬ 
search  award  for  the  third  time  is  John 
Hohenbeig,  now  Edward  J.  Meeman  Dis¬ 
tinguished  Professor  of  Journalism  at  the 
University  of  Tennessee.  His  previous 
research  honors  were  in  1964  and  1967. 
Hohenberg,  administrator  of  the  Pulitzer 
Prizes  from  1954-1976  and  professor 
emeritus  of  journalism  at  Columbia  Uni¬ 
versity  School  of  Journalism,  won  for  his 
entry,“ACrisisforthe  American  Press”, 
examining  the  current  state  of  press  lib¬ 
erty. 

The  general  reporting  award  went  to 
Chicago  Sun-Times  reporters  Pamela 
Zekman  and  Zay  N.  Smith  and  staff 
photographers  James  R.  Frost  and 
Eugene  Pesek  for  a  series  entitled  “The 
Mirage”,  a  comprehensive  account  of 
local  corruption. 

The  Chicago  Sun-Times  established  a 
tavern  business  and  then  with  a  year-long 
investigation  the  staff  team  reported  vic¬ 
timization  of  small  businesses  by  local 
and  state  inspectors  and  demonstrated 
how  the  small  businessman  could  man¬ 
ipulate  business  records.  The  SDX  award 


announcement  said  that  the  Sun-Times' 
investigation  has  made  it  more  difficult 
for  some  "enterprising”  Chicagoans  to 
profit  at  the  taxpayers'  expense. 

The  Chicago  Sun-Times'  award  for  dis¬ 
tinguished  service  in  the  field  of  public 
service  was  for  stories  on  "The  Abortion 
Profiteers”,  bringing  to  light  appalling 
conditions  that  resulted  in  closing  down 
of  several  abortion  clinics.  The  citation 
stated  that  the  Sun-Times  series  dis¬ 
played  strong  initiative  under  difficult 
circumstances. 

The  Philadelphia  hu/uirer's  Philip  R. 
Goldsmith  won  the  editorial  writing 
award  for  a  series  based  on  his  own  inves¬ 
tigation,  documenting  the  "disgraceful 


condition”  of  the  Pennsylvania  Supreme 
Court  and  concluding  that  mismanage¬ 
ment  and  weak  leadership  “severely  im¬ 
paired  the  quality  of  justice.”  The  series 
prompted  the  legislature  and  the  court  to 
make  a  number  of  reforms  and  consider 
others. 

Before  joining  the  Inquirer's  editorial 
board  in  1976,  Goldsmith  covered  the 
city's  legal  system  from  1972  to  1973  and 
then  served  as  executive  director  of  the 
Philadelphia  Bar  Association.  He  is  a 
member  of  the  bar  of  the  Supreme  Court 
of  Pennsylvania  and  the  United  States 
District  Court.  Eastern  District  of 
Pennsylvania. 

The  other  Philadelphia  newspaper 


Goldsmith 


Albright 


Zekman  Pesek 
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Krause  Hohenberg 

documentation  and  study  of  safety 
hazards  of  the  Firestone  500  tires.  An 
article,  “Hell  on  Wheels”  by  free-lancer 
Moira  Johnston  played  a  major  role  in  the 
eventual  recall  and  replacement  of  more 
than  6  million  500s. 

The  radio  awards  included: 

Radio  reporting — WGST  Newsradio 
92,  Atlanta,  for  coverage  of  the  shooting 
of  Hustler  magazine  publisher  Larry 
Flynt. 

Public  service  in  radio  journalism — 
KXL  Radio,  Portland,  Oregon,  for  more 
than  20  investigative  reports  on  aviation 
safety,  particularly  in  the  Portland  area, 
which  also  raised  questions  with  nation¬ 
wide  impact  on  FAA  regulations. 

Editorializing  on  radio — KYW  News- 
radio,  Philadelphia,  for  the  editorial  cam¬ 
paign  in  defense  of  U.S.  Attorney  David 
Marston  and  focusing  attention  on  crime 
and  corruption  in  Pennsylvania. 

Television  awards  went  to: 

Television  reporting — Steve  Howell 
and  John  Britton,  KCST-TV,  San  Diego, 
first  newsmen  on  the  scene  of  the  crash  of 
the  small  plane  which  collided  with  the 
PSA  airlinerover  the  city  last  September. 

Public  service  in  television  journalism 
— WCCO-TV,  Minneapolis,  for  its  in- 
depth  look  at  television  as  the  station 
paid  5  families  $500  to  give  up  television 
for  one  month  and  documented  the 
families’  feelings  during  that  period. 

Editorializing  on  television — Peter 
Kohler,  WCBS,  New  York  for  his  series, 
“The  Revolving  Door”,  a  treatment  of 
the  problems  confronting  discharged 
mental  patients. 


Frost  Borgman 

award  winnerwas  Norman  Y.  l.ono,  staff 
photographer  for  the  Philadelphia  Daily 
News  for  2  years  and  earlier  with  the 
Danhury  (Conn.)  News-Times. 

Lono  won  for  a  photo  series  on  the 
arrest  of  a  suspect  during  a  7-hour  ordeal 
that  included  killing  of  one  policeman  and 
wounding  of  7  others  in  confrontation 
between  the  Philadelphia  Stakeout  Police 
and  MOVE,  a  “back  to  nature”  group. 

Sigma  Delta  Chi  gave  its  Washington 
correspondence  award  to  Joseph  Albright 
of  Cox  Newspapers  for  his  series  on  lax 
security  at  U.S.  nuclear  and  chemical 
weapons  installations.  Albright  has  been 
a  Washington  correspondent  1 2  years  and 
an  investigative  reporter  in  the  Cox 
Newspapers  Washington  bureau  since 
1976.  Earlier  he  was  with  Newsday's 
Washington  bureau. 

Charles  A.  Krause,  Latin  American 
correspondent  for  the  Washinftton  Post, 
won  the  distinguished  service  award  in 
foreign  correspondence  for  “enterprise 
and  courage”  in  coverage  of  the  ambush, 
suicides-murders,  and  other  events  in 
Jonestown,  Guyana.  Krause  himself  was 
caught  in  the  ambush  of  Congressman 
Leo  Ryan's  party  as  it  attempted  to  leave 


Jonestown  and  was  slightly  wounded. 
After  filing  a  first-person  account  of  the 
ambush,  he  was  the  first  reporter  to  view 
the  mass  death  scene. 

Krause  joined  the  Post  as  a  metropoli¬ 
tan  reporter  in  1972  and  was  on  the  Mary¬ 
land  desk  and  an  assistant  city  editor  be¬ 
fore  his  present  post. 

The  award  for  editorial  cartooning 
went  to  James  Mark  Borgman  of  the  Cin¬ 
cinnati  Enquirer  whose  entries  com¬ 
mented  on  Mid-east  peace  talks,  tax  cuts, 
and  President  Carter’s  image,  but  judges 
singled  out  for  recognition  the  cartoon 
titled  “Bite  a  Bullet  for  Inflation”,  which 
they  said  “succeed  in  instantaneously 
imprinting  on  the  reader’s  mind  the 
enormity  of  a  national  problem  that  is  so 
self-apparent  and  yet  so  defiant  of  solu¬ 
tion.” 

Awards  in  addition  to  the  newspaper 
categories  were  to: 

Tony  Green,  associate  editor  of 
Philadelphia  magazine  for  his  article, 
“Hiding  Out”,  an  examination  of  the 
U.S.  Department  of  Justice’s  Witness 
Protection  Program. 

New  West  magazine  won  in  the 
magazine  public  service  category  for 


SF  Chronicle  to  buy 
Wichita  tv  station 


Chronicle  Broadcasting  Co.,  San 
Francisco,  said  it  plans  to  acquire  KAKE- 
tv  in  Wichita  and  KUPK-tv  in  Garden 
City,  Kans.  for  $26  million  in  cash. 

The  sale  includes  a  radio  station  in 
Wichita,  which  will  be  sold  to  comply 
with  FCC  regulations. 

Howard  E.  Stark  of  New  York  was  the 
broker  in  the  transaction. 

The  Chronicle  is  a  subsidiary  of 
Chronicle  Publishing  Co.,  which  has 
interests  in  newspapers,  broadcasting, 
CATV  and  book  publishing. 


SDX  editorial  cartooning  prize  went  to  James  Mark  Borgman,  Cincinnati 
Enquirer,  for  this  incisive  comment. 
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Power  shortages  pose 
threat  to  newspapers 


In  the  event  of  electrical  shortages  in 
this  country,  would  newspapers  be  per¬ 
mitted  to  publish? 

President  John  F.  McGee  of  the  Char¬ 
leston  (W.  Va.)  Daily  Mail  raises  this 
question  and  submits  that  it  is  not  as 
far-fetched  as  it  might  seem.  He  also 
says  the  answer  well  could  be,  “No.” 

“Public  service  commissions  of  the 
various  states  apparently  do  not  think 
that  newspapers  are  an  essential  service 
during  emergency  procedural  times,” 
McGee  said.  “They  are  not  classified  as 
essential  services.” 

McGee  bases  his  observation  on  a 
document  drawn  up  by  an  organization 
called  the  Commission  Staff  Coordinat¬ 
ing  Committee,  a  committee  composed 
of  representatives  of  public  service  au¬ 
thorities  in  eight  states — Ohio,  Pennsyl¬ 
vania,  Virginia,  Kentucky,  Indiana, 
Michigan,  Maryland  and  West  Virginia. 
Its  recommendations  are  designed  as 
guidelines  for  the  public  service  commis¬ 
sions  in  these  states. 

Under  its  proposed  guidelines,  it  lists 
essential  services  which  should  be  given 
special  consideration. 

Newspapers  are  conspicuously  absent 
from  its  list. 

However,  communication  services, 
including  telephone  and  telegraph  sys¬ 
tems,  television  and  radio  stations  and 
traffic  control  and  signal  system,  are 
specifically  mentioned  for  special  treat¬ 
ment  as  “essential  services.” 

“The  absence  of  newspapers  from  this 
list  is  deplorable,”  says  McGee. 

The  threat  to  newspaper  publication  is 
not  limited  to  the  eight  states  mentioned. 
As  a  former  president  of  the -West  Vir¬ 
ginia  Press  Association,  McGee  asked 
Charles  R.  Cline,  executive  secretary  of 
WVPA,  to  investigate  the  matter. 

“Mr.  Cline  soon  discovered  that  elec¬ 
tric  utilities  in  West  Virginia  and  the 
other  seven  states  belong  to  an  organiza¬ 
tion  called  ECAR,  or  East  Central  Area 
Reliability.  It  is  one  of  nine  councils  in 
the  United  States  supported  by  electric 
utilities.  All  are  part  of  the  National 
Electric  Reliability  Council  (NERC) 
which  was  formed  in  1968.  It  was  formed 
‘to  augment  the  reliability  and  adequacy 
of  bulk  power  supply  in  the  electric  util¬ 
ity  systems  of  North  America.'  ” 

“Representatives  of  public  service  au¬ 
thorities  in  each  of  the  states  apparently 
have  met  with  these  councils  to  ex¬ 
change  views  with  respect  to  essential 
services  during  emergencies,  such  as 
West  Virginia's  long  coal  strike  of  1977- 
78.  and.  at  least  in  the  case  of  our  state, 
are  of  the  mind  that  newspapers  do  not 
measure  up  in  definition  to  an  essential 
service. 


John  F.  McGee 


“It  is  my  opinion  that  publishers  in 
every  state  might  as  well  face  up  to  the 
fact  that  public  service  authorities  have 
been  the  subject  of  criticism  by  newspa¬ 
pers.  and  that  they  are  unlikely  to  be 
kindly  disposed  to  the  press.  This  is  typi¬ 
cal  of  most  bureaucratic  units  of  gov¬ 
ernment. 

“I  think  all  publishers  are  of  similar 
mind  that,  on  a  day-to-day  basis,  news¬ 
papers  do  serve  a  necessary  function  of 
relaying  important  information  to  the 
public  as  an  essential  service.  During 
emergencies,  the  role  of  the  print  media 
is  even  more  important. 

“We  have  reported  all  the  information 
gathered  by  the  West  Virginia  Press  As¬ 
sociation  to  the  American  Newspaper 
Publishers  Association  and  its  govern¬ 
ment  affairs  department  has  begun  an  in¬ 
vestigation  into  the  matter. 

“In  the  meantime.  1  think  it  would  be 
in  the  best  interest  of  all  publishers  to 
take  a  look  at  the  situation  in  their  own 
states.  Mr.  Cline  advises  me  that  mana¬ 
gers  of  the  Virginia  and  Ohio  press  as¬ 
sociations  spotted  the  original  curtail¬ 
ment  orders  when  they  were  issued  in 
their  states,  and  found  that  newspapers 
initially  were  excluded  as  essential  ser¬ 
vices. 

“Their  prompt  protest  caused  the  pub¬ 
lic  service  authorities  in  these  two  states 
to  revise  the  communications  category 
so  that  newspapers  were  included  in  the 
guidelines  as  essential  services.  We  will 
be  attempting  to  do  that  in  West  Virginia. 

“My  only  purpose  in  bringing  up  the 
matter  is  to  sound  the  alarm  and  alert 
others  who  might  not  have  known  of  this 


threat  to  the  print  media.  Any  capricious 
action  to  downgrade  the  importance  of 
newspapers  should  be  resisted  strongly 
by  all  who  believe  freedom  of  the  press  is 
an  essential  service  to  the  people  who 
live  under  a  democratic  government.” 

4-day  newspapers 
started  in  Colo. 

Jerry  Brock,  president,  Douglas 
County  Publishing  Co.  in  Castle  Rock, 
Colo.,  said  (March  21)  that  the  three  paid 
circulation  weekly  papers  have  been 
consolidated  into  two  newspapers  with 
publication  on  Tuesday,  Wednesday, 
Thursday  and  Friday. 

Doufilas  County  News-Press  will 
serve  Castle  Rock,  the  county  seat  and 
the  western  half  of  the  county,  and  the 
Parker  News-Press  will  distribute  in 
Parker  and  the  north  portion  of  the 
county  close  to  Denver  and  Aurora. 
Douglas  County  Publishing  Company 
was  distributing  newspapers  to  40,000 
homes  weekly — including  both  free  and 
paid  circulation. 

The  Associated  Press  wire  service  was 
added  on  March  21 — in  time  to  kick  off 
the  new  daily  papers.  A  48-tabloid  page 
special  “GROWTH  EDITION”  was 
produced  the  first  day. 

Daily  goes  weekly; 
weekly  goes  to  daily 

Cambridfie  (Md.)  Daily  Banner  has 
suspended  publication  of  the  Mid-Shore 
Banner,  a  daily  edition  for  Talbot 
County.  The  edition  was  replaced  on 
March  14  with  a  free  distribution  weekly, 
the  Talhot  Banner.  The  paper  will  be 
mailed  free  to  every  home  and  postal 
patron  in  the  county  and  to  some  homes 
in  neighboring  Queen  Anne's  County. 

On  March  14.  the  100-year  old  weekly 
Canihridf>e  Dorchester  News  ceased 
publication  and  was  incorporated  as  the 
Dorchester  edition  of  the  Talhot  County 
Star-Democrat .  At  the  same  time,  a  free 
distribution  publication  called  the  Dor¬ 
chester  Community  News  was  started 
with  county-wide  distribution. 

Health  and  tobacco 
reports  offered 

Charlotte  (N.C.)  Ohsen’er  published  a 
special  section  on  “Our  Tobacco  Di¬ 
lemma”,  an  in-depth  study  of  the  to¬ 
bacco  industry,  the  state's  top  crop,  on 
March  25. 

The  20-page,  standard-size  section, 
was  edited  by  Mark  Ethridge,  III.  The 
section  contained  no  advertising. 

Last  December  .1-9,  1978,  the  Ob¬ 
server  ran  a  series  on  health  costs  done 
by  Robert  Conn,  medical  editor.  The  en¬ 
tire  series  was  reprinted  in  a  20-page  tab¬ 
loid  section. 

Copies  of  the  two  reports  are  available 
by  writing  the  promotion  department. 
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Deep  South  daily  admits 
it  ignored  racial  affairs 


For  years,  the  best  kept  secret  in  Fort 
Myers,  Florida  was  the  condition  of  the 
city’s  black  community. 

Home  to  12,000  black  residents,  the 
community  of  Dunbar  had  remained 
physically  segregated  in  one  of  the  fast¬ 
est  growing  metropolitan  areas  in  Ameri¬ 
ca  and  largely  ignored  by  local  institu¬ 
tions. 

The  Fort  Myers  News-Press  is  one  of 
those  major  institutions  and  as  the  city’s 
only  daily  newspaper,  had  acted, 
whether  intentionally  or  otherwise,  to 
perpetuate  conditions  as  they  were  across 
the  tracks. 

In  April  1978,  George  Blake,  the  newly 
arrived  managing  editor  of  the  Gannett- 
owned  daily,  approved  a  project  that 
would  be  the  first  step  in  an  effort  to 
change  the  newspaper’s  coverage  of 
Dunbar. 

Eight  months  later,  “Dunbar;  A 
Community  Profile,’’  was  published  in 
nine  parts  and  billed  as  an  assault  on  a 
thick  wall  of  racial  stereotypes  and  pub¬ 
lic  misconceptions  about  Dunbar  that 
appeared  to  shape  the  actions  of  public 
officials  and  delay  progress. 

Reporter  Jim  McGee  and  other  staff 
members  interviewed  more  than  150 
black  residents  and  white  officials  for  the 
series.  They  conducted  an  attitude  sur¬ 
vey  in  Dunbar,  in  which  300  black  resi¬ 
dents  responded  to  25  questions.  And 
they  dug  into  the  records  and  history  of 
major  local  insitutions  that  have  an  im¬ 
pact  on  black  residents. 

A  subsequent  reprint  of  the  33  articles 
in  the  series  filled  56  broadsheet  pages 
and  provided  what  one  reader  termed 
“an  exhaustive,  but  not  exhausting” 
study  of  conditions  in  a  large  black 
community  in  the  South  in  1978. 

McGee  and  assistant  managing  editor 
Joe  Workman,  who  directed  the  project, 
are  white,  and  that  was  a  problem  be¬ 
cause  their  perceptions,  however  sin¬ 
cere,  lacked  the  benefit  of  being  black. 

In  an  effort  to  incorporate  the  black 
perspective  into  the  series,  the  newspa¬ 
per  went  outside  the  newsroom  for  help. 

The  New-Press’  black  art  director,  Pat 
Mitchell,  was  involved  in  planning  the 
initial  research  and  edited  each  story  be¬ 
fore  it  ran.  Mozetta  Burke,  a  black  re¬ 
porter  from  Gannett’s  Rochester  Times- 
Union,  was  flown  to  Fort  Myers  to  re¬ 
view  the  articles  before  publication. 

The  attitude  survey,  which  probed  the 
sentiments  of  black  residents  as  a  group, 
was  designed  and  interpreted  by  Michele 
Braithwaite,  a  journalism  instructor  at 
the  University  of  Miami,  who  also  of¬ 
fered  valuable  suggestions  in  a  study  of 
the  local  media’s  treatment  of  blacks. 
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Informed  observers  throughout 
America  have  criticized  newspapers  in 
recent  years  for  their  inept  or  non¬ 
existent  coverage  of  minority  affairs  and 
the  section  on  the  local  media  focused  on 
complaints  that  news  stories  produced 
by  the  all-white  News-Press  reporters 
and  editors  exaggerated  the  negative  as¬ 
pects  of  life  in  Dunbar  and  tended  to 
perpetuate  racial  stereotypes  in  the 
minds  of  white  readers. 

McGee  traced  the  history  of  the 
News-Press  to  the  1950’s  when  former 
editor  Bill  Spear  employed  what  he 
called  a  “common  sense  bias”  in  his 
coverage  of  racial  affairs. 

“We  always  tried  to  downplay  racial 
antagonism,”  Spear  explained  in  the  ar¬ 
ticle  and  others  stressed  that  having  a 
blind  spot  for  the  problems  of  race  was 
product  of  the  times,  that  newspapering 
was  different  in  those  days. 

“The  theory  that  a  newspaper  only 
“mirrors”  its  surroundings  is  time  hon¬ 
ored  and  arguable,”  the  article  said, 
“but  it  glosses  over  certain  journalistic 
sins  of  omission. 

“For  decades  the  black  community 
was  riddled  with  dangerous  slum  hous¬ 
ing.  Its  neighborhoods  were  slashed 
apart  by  devastating  zoning  decision.  It 
was  subjected  to  a  dual  brand  of  law 
enforcement  that  applied  one  standard  of 
justice  to  blacks,  another  to  whites. 
Black  school  children  used  hand-me- 
down  books  and  equipment.  Voting  rules 
had  the  effect  of  disenfranchising  black 
voters. 

“Yet,  while  these  conditions  were 
fairly  common  knowledge,  they  seldom 
made  news  in  Fort  Myers.” 

Although  it  became  less  overt,  the 
newspaper's  neglect  did  not  end  with 
Gannett’s  purchase  of  the  News-Press  in 
1973. 

Bill  Sloat,  an  award  winning  investiga¬ 
tive  reporter  who  spent  five  years  at  the 
News-Press  until  his  departure  last  year, 
recalled  his  frustration  at  having  stories 
about  police  brutality  in  Dunbar  and 
other  racial  problems  softpeddled. 

“The  stories  were  downplayed,”  Sloat 
said,  “because  they  (the  editors)  didn’t 
want  to  inflame  passion,  so  to  speak. 
Well,  maybe  good  reporting  might  in¬ 
flame  passions,  but  it  also  might  bring 
certain  things  to  light  so  they  can  be  cor¬ 
rected. 

“The  only  time  Dunbar  ever  got  cov¬ 
ered  was  the  murders  out  there.  Nobody 
was  interested  in  going  out  to  look  at  the 
zoning  violations  for  example.  They  (the 
News-Press)  never  treated  it  as  a  com¬ 
munity.  Nobody  considered  it  signifi¬ 
cant. 


“.  .  .  And  all  the  media  were  guilty  of 
that,  not  just  the  News-Press,  They 
weren’t  culturally  attuned  to  that  com¬ 
munity,  that  neighborhood.  And  that’s  a 
shortcoming  of  years  of  education.  I  was 
guilty  of  it  myself.” 

Moving  to  the  present,  the  article 
examined  the  effect  of  the  News-Press’ 
dismal  track  record  in  minority  hiring 
and  said,  “Today,  the  problem  remains. 
News-Press  reporters  and  editors,  who 
are  white,  often  find  skin  color  a  barrier 
to  the  sort  of  interaction  journalists  de¬ 
pend  upon.” 

The  article  reviewed  News-Press 
editorial  positions  on  key  issues  affecting 
blacks  and  quoted  black  attorney  Isaac 
Anderson  saying,  “I  would  describe  the 
newspaper  as  lackadaisical  at  best  to 
downright  hostile  (to  the  Dunbar  com¬ 
munity)” 

“It’s  middle  of  the  road,”  publisher 
Paul  Flynn  responded,  “It  depends  on 
the  issue.  I  think  we’re  very  conserva¬ 
tive  on  some  things  and  come  close  to 
being  ultra-liberal  on  others.  I  think 
we’re  to  the  left  of  the  community, 
slightly. 

Flynn’s  chief  editorial  writer,  Homer 
Pyle,  was  more  defensive. 

“I  don’t  think  we  have  ignored  the 
black  community,”  he  said.  “Readers  of 
daily  newspapers  in  the  black  commun¬ 
ity  are  in  the  minority.  And  I  guess  it’s 
just  normal  to  want  to  speak  to  the 
people  who  are  reading  you.” 

Reactions  to  the  series  were  mixed. 

One  letter  to  the  editor  called  the 
series  “racial  muckraking”  and  said,  “It 
is  apparent  the  News-Press  is  on  the  side 
of  the  oppressors.”  Another  said  the 
newspaper  had  become,  “A  third-rate 
magazine  published  by  the  NAACP.” 

Others  felt  differently. 

“You  have  given  us  significant  in¬ 
sights  and  motivation  to  help  bring  this 
segment  of  our  city  into  the  main  stream 
of  our  total  community  life,”  wrote  one 
reader. 

“Many  newspapers,”  wrote  Florida 
Attorney  General  Jim  Smith,  “lament 
their  failure  to  adequately  report  the 
news  of  minority  areas  and  to  serve  the 
interest  of  these  citizens.  You’ve  set  an 
excellent  example.” 

The  week  the  series  ran,  circulation 
skyrocketed  in  Dunbar,  where  copies  of 
the  articles  were  read  at  night  by 
flashlight  and  aloud  to  the  blind  and  the 
elderly. 

City  officials  resurrected  a  long  dor¬ 
mant  slum  clearance  program  and  took 
action  against  junkyard  operators  in 
Dunbar.  Black  businessmen  formed  a 
civic  association  with  the  avowed  pur¬ 
pose  of  renovating  the  black  business 
district.  The  Fort  Myers  Housing  Au¬ 
thority  cleaned  and  then  sealed  off  60 
vacant  and  vandalized  apartments  that 
had  presented  a  variety  of  hazards  to 
(Continued  on  page  16) 
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project  residents. 

The  response  with  the  greatest  poten¬ 
tial  came  from  the  civil  rights  division  of 
the  U.S.  Justice  Department.  After  re¬ 
ceiving  a  copy  of  the  series,  which  dem¬ 
onstrated  that  voting  practices  in  Fort 
Myers  had  the  effect  of  keeping  the  city 
council  all-white,  the  department  an¬ 
nounced  they  would  conduct  a  probe  of 
alleged  voting  rights  discrimination  in 
Fort  Myers. 

Since  the  series  was  published,  the 
News-Press  has  hired  one  black  reporter 
and  promised  to  hire  another.  Flynn  an¬ 
nounced  efforts  to  recruit  black  students 
and  the  newspaper  sponsored  a  luncheon 
meeting  with  black  civic  leaders  and  top 
News-Press  officials  to  air  grievances, 
discuss  recruitment  of  blacks  in  Fort 
Myers  and  explore  ways  to  improve  the 
newspaper's  coverage. 

Robert  Maynard,  the  former  black 
editorial  writer  for  the  Washinfiton  Post, 
and  head  of  the  Washington-based  Insti¬ 
tute  of  Journalism  Education  was  re¬ 
tained  recently  as  an  equal  employment 
opportunity  consultant  for  Gannett.  In 
that  capacity.  Maynard  came  to  Fort 
Myers  after  the  series  was  published  and 
acted  as  moderator  at  the  luncheon  meet¬ 
ing  with  black  leaders  and  News-Press 
management. 

His  assessment: 

“I  think  it  is  an  outstanding  piece  of 
sociological  report,"  Maynard  said. 
"The  finest  I've  seen.  Especially  when 
you  take  into  consideration  the  depth  of 
the  analysis  of  the  newspaper's  role.  I 
hope  it  is  a  milestone  in  the  relationship 
between  the  News-Press  and  the  Dunbar 
community." 

Two  managing  editors 
to  run  New  York  Post 

Craig  Ammerman.  New  York  bureau 
chief  of  Associated  Press  since  1976,  will 
become  a  managing  editor  of  the  New 
York  Post.  He  will  join  John  Van  Doom, 
managing  editor  of  the  Post  since  last 
November. 

The  paper  will  have  two  editors. 

Van  Doom  is  the  former  executive 
editor  of  New  York  magazine,  and  prior 
to  that  he  was  with  the  New  York  Times 
for  about  10  years. 

Ammerman  joined  AP  in  1969  as  news 
editor  in  Charleston.  W.  Virginia.  He 
moved  to  the  Boston  bureau  as  news 
editor  in  1972  and  then  to  AP's  general 
desk  in  1973.  He  was  named  deputy 
sports  editor  in  1974. 

James  M.  Bonna,  enterprise  editor  of 
AP  will  succeed  Ammerman  as  N.Y. 
bureau  chief.  Bonna  joined  AP  in  1973  as 
a  newsman  and  came  to  N.Y.  in  1973.  He 
was  named  enterprise  editor  in  1977. 

16 


Injustice  series  wins  RFK  award 


“North  Mississippi  Justice,"  a  series 
of  articles  written  by  Fredric  N.  Tulsky, 
with  Nancy  Weaver  and  Don  Hoffman, 
published  in  the  Jackson  (Miss.) 
Clarion-Ledfier,  has  won  the  Grand 
Prize  in  the  1 1th  Annual  Robert  F.  Ken¬ 
nedy  Journalism  Awards  competition. 

The  reporters'  effort,  which  also  took 
first  place  in  the  print  category,  starkly 
portrays  that  area's  history  of  official  in¬ 
justice  towards  those  who  are  poor  and 
black. 

First  prize  in  the  radio  category  goes 
to  Steve  McVicker  and  Jeanne  Jones  of 
KPFT.  Piicifica  Radio,  in  Houston,  for 
their  writing  and  direction  of  “The  Ques¬ 
tion  of  Accountability:  A  Look  at  the 
Houston  Police  Department." 

A  special  Citation  was  given  to  The 
Aiifiolite,  a  Louisiana  State  prison  publi¬ 
cation,  edited  by  inmates  Wilbert  Rideau 
and  Billy  W.  Sinclair,  for  bringing  about 
a  deep  understanding  of  the  lives  and 
deaths  of  those  imprisoned  there. 

In  announcing  the  awards.  Committee 
head  Diane  Camper  of  Newsweek 
magazine  said  that  "the  Clarion-Ledger 
entry,  more  than  any  other,  demon¬ 
strated  a  commitment  to  publicizing  the 
problems  of  the  disadvantaged  in 
America — the  chief  goal  of  the  RFK  pro¬ 
gram."  Over6(K)  entries  were  received  in 
the  competition,  which  was  established 
in  1968  as  a  memorial  to  the  late  senator 
by  reporters  who  had  covered  his  final 


campaign. 

No  first  prizes  were  given  in  the  televi¬ 
sion,  photojournalism,  or  student 
categories.  Professional  category  win¬ 
ners  receive  $1(X)0,  with  an  additional 
$2()00going  to  the  Grand  Prize  recipient. 

The  awards,  which  this  year  also  in¬ 
clude  five  Honorable  Mentions  and  one 
other  Citation,  will  be  presented  at  Mrs. 
Robert  Kennedy's  McLean,  Va.,  home 
on  May  20. 

Receiving  Honorable  Mentions  were: 

Mike  Masterson,  Hot  Sprinfis  (Ark.) 
Sentinel-Record,  for  "Shelby  Barron: 
Guilty  Until  Proven  Innocent"; 

Jean  Caldwell,  Boston  Globe,  for  a 
series  on  child  abuse: 

Brian  Ross,  Janet  Pearce,  and  Joe  An- 
gotti,  for  an  NBC-tv  Nightly  News  seg¬ 
ment  on  migrant  farm  workers; 

Rebecca  Collette,  for  a  photo  essay  on 
Vietnamese  refugees  in  Kansas  City, 
which  appeared  in  the  Columbia  (Mo.) 
Tribune;  and 

Jodi  Enda,  U.  of  Illinois  Daily  lllini, 
for  a  series  on  the  neglect  and  abuse  of 
the  residents  of  a  local  home  for  mentally 
retarded  adults. 

A  Citation  was  awarded  to  reporter 
Jim  McGee  and  the  Fort  Myers  (Fla.) 
News-Press,  for  "Dunbar:  A  Commu¬ 
nity  Profile."  a  portrait  of  a  local  black 
community,  including  an  admission  by 
the  newspaper  of  its  previous  inade¬ 
quacy  in  covering  such  problems. 


NASA  SCHOLARSHIP  FUND — Charles  Fredricks,  (center),  president  of  Wells, 
Rich,  Greene,  Inc.,  accepts  New  York  Chapter  N.A.S.A.  (Newspaper  Advertising 
Sales  Association)  Scholarship  Poster  from  Roger  Saunders,  (left),  (Chicago 
Tribune),  N.Y.  N.A.S.A.  scholarship  chairman  and  O.T.  Watkins  (Gannett),  presi¬ 
dent  of  N.Y.  N.A.S.A.  The  posters  will  also  go  to  1 , 100  other  New  York  agencies. 
Advertising  agency  employees  who  are  in  school  or  planning  to  reenter  school  are 
eligible  for  the  $1 ,000  award  and  two  $500  awards.  For  more  information  write  to 
NASA  Scholarship  Fund,  c/o  Roger  Saunders,  Chicago  Tribune,  Suite  2708,  220  E. 

42nd  Street,  N.Y.,  N.Y.  10017.  Deadline:  April  15,  1979. 
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Van  Deerlin-Collins  enter  bill  to  end 
broadcast  regulation,  abolish  FCC 


Broad  legislation  aimed  at  ending  gov¬ 
ernment  regulation  of  all  commercial 
broadcasting  in  ten  years,  along  with 
abolition  of  the  Federal  Communications 
Commission,  was  introduced  in  the 
House  of  Representatives  last  week 
(March  29)  with  bi-partisan  sponsors. 

The  measure  was  introduced  by  Rep¬ 
resentative  Lionel  Van  Deerlin  (D-Calif), 
chairman  of  the  communications  sub¬ 
committee,  who  was  joined  in  the  action 
by  Representative  James  Collins  (R- 
Tex).  The  bill,  reflecting  compromises  to 
win  the  bi-partisan  support,  is  given  a 
good  chance  of  enactment  after  similar 
legislation  has  only  been  debated  for  two 
years. 

Hearings  will  begin  this  month  while 
meantime,  similar  legislation  has  been 
proposed  in  the  Senate. 


Conflicting  news 

(Continued  from  pofte  10) 

Denton,  the  ranking  NRC  official  at  the 
site. 

The  Patriot-News  newspaper  in  Har¬ 
risburg  threw  their  full  staff  strength  into 
coverage  and  produced  area-wide  stories 
including  the  side-affects  on  school  chil¬ 
dren,  who  were  sent  home  at  various 
times  and  in  one  case  taken  to  the  wrong 
shelter  area. 

Saul  Kohler,  who  Just  started  his  new 
duties  as  executive  editor  of  the 
Patriot-News  newspapers,  said  “we 
started  with  four  reporters  on  the  story 
and  went  up  to  14.  We  used  everyone  we 
could  find,  including  sportswriters  and 
people  from  lifestyle. 

“The  worse  part  of  it  was  trying  to  get 
a  straight  answer  from  the  company.  It 
told  different  things  to  different  people, 
including  the  state  and  the  federal  agen¬ 
cies,”  Kohler  said. 

Kohler  said  the  newspaper  was  in¬ 
formed  of  the  accident  by  the  Pennsyl¬ 
vania  State  Police  about  9  a.m.  He  im¬ 
mediately  sent  two  reporters  and  two 
photographers  on  the  story,  leaving  two 
reporters  in  the  office. 

Kohler  said  the  papers  told  the  preg¬ 
nant  women  about  getting  out  of  town, 
as  well  as  printed  the  dangers  to  pre¬ 
school  children.  He  said  the  papers  also 
printed  maps  each  day  showing  the 
radius  from  Three  Mile  Island  so  readers 
would  know  the  proximity  of  their  resi¬ 
dences. 

“We  gave  them  no  gloomy  stuff  when 
we  put  out  our  four  or  five  editions  of  the 
paper.  We  gave  no  light,  frilly  stuff,” 
said  Kohler. 

“None  of  our  news  personnel  left 
town.  One  news  staffer’s  mother  died 
and  word  was  left,  but  he  insisted  on 
staying  at  the  office  the  rest  of  the  day  to 
complete  the  stories.” 

EDITOR  &  PUBLISHER  for  April  7,  1979 


Introduction  of  the  new  bill  followed 
by  one  day  a  prediction,  made  by  former 
FCC  Commissioner  Margita  White  in  a 
speech  in  Arizona,  that,  if  government 
control  of  broadcasting  is  not  done  away 
with  by  legislation,  the  print  media  will 
end  up  being  controlled  by  the  govern¬ 
ment  (E&P,  March  31). 

Van  Deerlin,  in  a  talk  with  reporters 
after  introducing  his  bill,  said,  “If 
Thomas  Jefferson  were  writing  the  Bill  of 
Rights  today  he  would  make  it  clear  that 
the  First  Amendment  (protecting  the 
press  from  government  control)  would 
apply  to  broadcast  as  well  as  to  Print 
Journalism.” 

Both  Van  Deerlin  and  Collins  said  they 
are  convinced  that  an  era  of  satellite 
transmission  and  cable  television  has 
made  certain  that  diversity  of  viewpoints 
can  only  expand — thus  eliminating  any 
need  for  federal  intervention. 

Under  the  Van  Deerlin-Collins  bill, 
newspaper  companies  would  be  permit¬ 
ted  to  buy  or  retain  ownership  of  broad¬ 
cast  stations  in  the  markets  where  they 
publish.  This  would  do  away  with  cur¬ 
rent  FCC  rules  that  prohibit  any  future 
cross-ownership  situations. 

“We’re  unimpressed  by  the  realities  of 
the  cross-ownership  rules,”  Van  Deerlin 
said,  pointing  out  that  he  wasn’t  sure  the 
Washington  and  Detroit  areas  have  bene- 
fitted  from  a  swap  of  TV  stations. 

These  are  among  the  things  the  Van 
Deerlin-Collins  legislation  proposes: 

Immediate  deregulation  of  radio,  with 
single  station  owners  allowed  to  own  as 
many  stations  across  the  U.S.  as  they 
wanted,  except  that  one  firm  could  only 
own  one  AM  and  one  FM  station  in  each 
market.  TV  regulation  would  be  phased 
out  over  a  decade  and  the  current  rule, 
that  one  firm  may  own  only  seven  sta¬ 
tions  would  remain  in  effect. 

The  “fairness  doctrine”  in  broadcast¬ 
ing,  requiring  equal  time  for  opposing 
viewpoints,  would  be  dropped  for  the  na¬ 
tion’s  more  than  8,000  commercial  radio 
stations  but  the  735  TV  stations  would 
still  be  required  to  offer  equal  opportun¬ 
ity  to  buy  time  for  replies  to  paid  com¬ 
mercials. 

Public  broadcasters  would  be  allowed 
to  become  more  “self-sustaining”  by 
carrying  a  limited  amount  of  advertising 
— not  more  than  3  per  cent  of  a  broad¬ 
cast  day. 

Immediate  opposition  to  the  Van 
Deerlin-Collins  bill  was  expressed  by 
Nicholas  Johnson,  a  former  FCC  Com¬ 
missioner  who  is  now  chairman  of  the 
National  Citizens  Communications 
Lobby,  by  former  FCC  counsel  J.  Clay 
Smith,  who  is  a  member  of  the  Equal 
Employment  Opportunity  Commission; 
and  by  National  Cable  Television  As¬ 
sociation  President  Robert  L  Schmidt. 


Chrysler  to  invest 
$10  million  in  ads 

Chrysler  Corp.  will  invest  $10  million 
in  a  ten  week  newspaper  advertising 
campaign. 

The  amount  substantiates  a  remark  by 
Lee  lacocca,  chairman  of  Chrysler,  who 
was  quoted  as  telling  publishers  last 
week  that  it  was  “one  of  the  largest  au¬ 
tomotive  newspaper  campaigns  ever  out 
of  Detroit.”  (E«&P,  March  31). 

According  to  Jack  Kauffman  president 
of  the  Newspaper  Advertising  Bureau 
Inc.  Chrysler  will  save  10.7%  in  the  top 
markets  by  using  the  discounts  which 
newspapers  now  offer  national  advertis¬ 
ers  under  “Newsplan”. 

The  Kenyon  &  Eckhardt  agency, 
which  was  dealt  the  $120,000  Chrysler 
account  five  weeks  ago,  created  the  new 
Chrysler  ads.  The  space  was  bought  by 
Young  &  Rubicam  and  BBDO, 
Chrysler’s  two  outgoing  agencies,  who 
are  still  responsible  for  billings. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


One 

Year 

4/4  3/28  Ago 

Affiliated  Publications  (AMEX)  .  21  2OV4  M'M 

Blue  Chip  Stamps  (OTC)  .  20’/2  20%  I6V2 

Combined  Comm.  Corp  (NYSE)  .  32%  32%  37% 

(a)  Capital  Cities  Comm.  (NYSE)  ....  40  38V2  57V4 

Cowles  Comm.  (NYSE)  .  22%  23  I8V2 

Dow  Jones  (NYSE)  .  36%  36%  31'% 

Gannett  (NYSE)  .  42%  43'%  37'/4 

Gray  Comm.  (OTC)  .  24  24  15'% 

(b)  Harte-Hanks  (NYSE)  .  21'%  21'%  31'% 

Jefferson  Pilot  (NYSE)  .  30%  30%  28'% 

(c)  Knight-Ridder  (NYSE)  .  22'%  23  36'% 

Lee  Enterprise  (NYSE)  .  22%  23  25'% 

Media  General  (AMEX)  .  21%  21'%  13'% 

Media  Investment  (OTC)  .  56  56  50 

Multimedia  (OTC)  .  24  24  18 

New  York  Times  (AMEX)  .  26%  26%  20'% 

Panax  (OTC)  .  5%  5%  N/A 

(d)  Post  Corp.  (Wise)  (AMEX)  .  16%  16%  24'% 

Quebecor  (AMEX)  .  7'%  7'%  7 

Southam  Press  (CE)  .  27'%  27%  21% 

Stauffer  Communications  .  23'%  23'%  N/A 

Thomson  Newspapers  (CE)  .  16'%  16  12'% 

Time  Inc  (NYSE)  .  38%  39%  36'% 

Times  Mirror  (NYSE)  .  29%  30'%  23% 

Toronto  Sun  (CE)  .  13'%  13'%  N/A 

Torstar(CE)  . .  18'%  17%  13'% 

(e)  Washington  Post  (AMEX)  24  23  31'% 


(a)  Stock  split  2  tor  1 .  effective  7/3/78 

(b)  Stock  split  2  for  1,  effective  6/21/78 

(c)  Stock  split  2  tor  1.  effective  8/30/78 

(d)  Stock  split  2  tor  1,  effective  11/16/78 

(e)  Stock  split  2  for  1.  effective  December  27,  1978. 

SUPPLIERS 


Abitibi  (CE)  . 

18 

18% 

11% 

AM  Inti.  (NYSE)  . 

18% 

20'% 

17'% 

Altair  (OTC)  . 

5'% 

5'% 

3 

Berkey  Photo  (NYSE)  . 

6% 

6% 

6% 

Boise  Cascade  (NYSE)  . 

35'% 

34% 

25 

Carrier  Corp.  (NYSE)  . 

25% 

26V4 

16'% 

Compugraphic  (NYSE)  . 

47'% 

45 

42% 

Consol.  Bath.  (Mont.)  . 

13% 

12% 

N/A 

Compuscan  (OTC)  . 

7'% 

7% 

6'% 

Crown  Zellerbach  (NYSE)  . 

34% 

36% 

30% 

Digital  Equipment  (NYSE)  . 

55% 

55'% 

40'% 

Domtar  (AMEX)  . 

21% 

22% 

13 

Dow  Chemical  (NYSE)  . 

28'% 

29% 

23'% 

Eastman  Kodak  (NYSE)  . 

66 

66% 

43% 

Eltra(NYSE)  . 

29'% 

28'% 

29'% 

Georgia  Pacific  (NYSE)  . 

29'% 

29'% 

25'% 

Grace,  W.R.  (NYSE)  . 

28% 

28% 

25'% 

Great  Lakes  Paper  (CE)  . 

48 

48 

24V4 

Great  No.  Nekoosa  (NYSE)  . 

36 

37% 

24'% 

(f)  Harris  Corp.  (NYSE)  . 

27% 

27% 

45V2 

Hunt  Chem.  (NYSE)  . 

15 

15'% 

11% 

International  Paper  (NYSE)  . 

45% 

471% 

37% 

Itek  Corp.  (NYSE)  . 

25 

24'% 

25'% 

Kimberly  Clark  (NYSE)  . 

47% 

45'% 

41% 

LogEtronics  (OTC)  . 

12'% 

11'% 

8 

(f)  Stock  split  2  for  1.  effective  9/22/78 
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Press  coverage 
of  U.S.-Mexico 
summit  assailed 

Recent  talks  between  President  Jimmy 
Carter  and  President  Lopez  Portillo  of 
Mexico  were  widely  regarded  as  a  failure 
because  the  press  created  unrealistic  ex¬ 
pectations,  according  to  Patrick  Lucey, 
U.S.  Ambassador  to  Mexico. 

Lucey  spoke  to  U.S.  and  Mexican 
journalists  at  a  three  day  symposium  on 
relations  between  the  two  countries.  The 
meeting,  sponsored  by  the  American 
Committee  of  the  International  Press  In¬ 
stitute  and  Johnson  Foundation  of 
Racine,  Wise.,  was  held  at  the  founda¬ 
tion's  Wingspread  Conference  Center, 
March  25-27. 

The  ambassador  said  the  press  in  both 
countries  created  expectations  that  there 
would  be  dramatic  results  from  the 
summit  meeting.  When  these  results 
didn't  occur,  both  Mexicans  and  Ameri¬ 
cans  were  disappointed,  he  said. 

Actually,  he  added,  the  talks  resulted 
in  resumption  of  negotiations  over  the 
purchase  of  natural  gas,  appointment  of 
former  Florida  Gov.  Reuben  Askew  as 
Chairman  of  a  commission  to  review 
immigration  policy,  discussion  of  mul¬ 
tilateral  tariff  negotiations,  and  agree¬ 
ment  to  strengthen  contacts. 

The  Mexican  Ambassador  to  the 
United  States,  Hugo  Margain,  partici¬ 
pated  in  the  symposium  along  with 
Leonel  Castillo,  commissioner  of  immi¬ 
gration  and  naturalization,  Luigi  Einaudi 
of  the  state  department  and  Adolfo  Agui¬ 
lar  Zinser  of  the  Harvard  University 
"■enter  for  International  Affairs. 

Gerald  Warren,  editor  of  the  San 
Diefio  Union  and  former  aide  to  Presi¬ 
dent  Nixon,  was  conference  chairman. 
Others  taking  part  included  Philip  Foisie, 
Wushinfiton  Post,  Barclay  Jameson,  El 
Paso  Times,  Clayton  Kirkpatrick, 
Cliicaffo  Tribune,  Wilbur  Landrey,  St. 
Peters  hurt'  Times,  Richard  Leonard, 
Milwaukee  Journal,  Loyal  Meek, 
Phoenix  Gazette ,  Jerry  Norman,  Corpus 
Christi  Caller,  Joe  Rigert,  Minneapolis 
Tribune,  Paul  Ringler,  former  chairman 
of  the  International  Press  Institute, 
Nicholas  Shuman,  Cbicaf>o  Sun-Times, 
Robert  Trounson,  Los  Aufteles  Times, 
Robert  Wills,  Milwaukee  Sentinel,  and 
William  Woestendiek,  Arizona  Star. 

Mexican  journalist  represented  El 
Heraldo  de  Mexico,  El  Informador,  El 
Sol,  Unomasuno,  El  Porvenir,  Excelsior, 
Televisa,  channel  1 1  in  Mexico  City,  and 
El  Dia. 

The  purpose  of  the  symposium  was 
to  establish  better  communication  and 
understanding  between  U.S.  and  Mexi¬ 
can  media,  according  to  Leonard,  who  is 
chairman  of  the  American  Committee. 

Lucey,  in  his  criticism  of  the  press, 
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EXECUTIVES  of  the  Minneapolis  Star  and  Tribune  Co.  assemble  around  a 
sculptured  head  of  John  Cowles,  who  founded  the  company  in  1935.  The  bronze 
portrait  was  done  by  the  French  sculptor  Jacques  Lipchitz  in  1957,  and  presented 
to  the  newspapers  by  Cowles  on  his  80th  birthday  Dec.  1 4,  1 978.  Seated  (at  left)  is 
Joyce  A.  Swan,  former  publisher  of  the  Minneapolis  newspapers,  and  (at  right) 
Cowles,  also  now  retired.  Standing  (from  left  to  right)  are  Donald  R.  Dwight, 
publisher  of  the  Minneapolis  papers;  Otto  A.  Silha,  president  of  the  company;  and 
John  Cowles  Jr.,  chairman  of  the  board. 


said  that  U.S.  journalists  were  “misled 
by  shadow  and  lost  sight  of  the  sub¬ 
stance.” 

Remarks  by  Lopez  Portillo  that  many 
interpreted  as  a  rebuke  of  Carter  were 
instead  an  accurate  reflection  of  the  way 
many  Mexicans  feel,  Lucey  said. 

Ambassador  Margain  also  criticized 
press  coverage  of  the  talks.  He  denied 
reports  that  Carter  had  “a  very  cool  re- 
ceptio.n."  He  said  the  fact  that  they  were 
planning  another  meeting  was  evidence 
of  good  relations. 

Classified  ad  study 

Newsprint  Information  Committee 
will  finance  a  nationwide  readership 
study  of  classified  advertising.  Devised 
by  the  Newspaper  Advertising  Bureau, 
the  study  is  to  be  conducted  this  year  by 
Response  Analysis  Corp.,  Princeton, 
N.J.  It  is  the  eighth  newspaper  research 
program  to  be  backed  by  NIC. 

Correction 

Contrary  to  a  news  report  given  to 
Editor  &  Publisher  recently,  the  vice- 
president  of  the  Buckeye  Press  Associa¬ 
tion  for  the  coming  year  is  Albert 
Meyers,  publisher,  Eaton  (Ohio)  Ref>i.s- 
ter  Herald,  and  the  secretary  is  John 
Lampson,  editor-manager,  Jefferson 
(Ohio)  Gazette.  The  original  report  had 
these  reversed. 


Lori  Wilson  retained 
as  Gannett  advisor 

Lori  Nelson  has  been  named  an  ad¬ 
visor  on  equal  opportunity  for  women  to 
Gannett  Co.  Inc. 

Wilson,  42,  is  now  president  of  Lori 
Wilson  and  Associates,  which  advises 
corporations  on  insuring  equal  oppor¬ 
tunities  for  women. 

A  former  Florida  Senator,  she  is  mar¬ 
ried  to  Allen  H.  Neuharth,  chairman  and 
president  of  Gannett. 

While  in  the  Florida  legislature,  Wil¬ 
son  sponsored  the  Equal  Rights 
Amendment  and  also  led  the  state’s  del¬ 
egation  to  the  national  women’s  conven¬ 
tion  in  1977. 

Co-op  for  Nikon 

Nikon  Inc.  is  offering  an  expanded 
co-op  ad  program  to  dealers  who  want  to 
promote  the  new  Nikon  EM  compact 
35mm  SLR  camera.  Gilbert,  Felix  & 
Sharf,  a  division  of  Dancer  Fitzgerald 
Sample  Inc.  is  the  agency.  A  national  ad 
campaign  has  been  placed  on  network  tv. 

Sunday  edition 

Sandusky  (Ohio)  Register  started  a 
Sunday  edition  April  1  for  readers  of 
Erie,  Huron,  Ottawa,  Sandusky  and 
Seneca  counties. 
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irSSOHIINIIIES 

TDKADUNE. 
WHODOfOUCAUroR 
EUCIRK  ENERGY 
INFORNUTION? 


You  call  Mike  Segel. 

If  you  live  in  Washington,  D.C.,  call  him  at  202-862-3837. 

If  you  live  outside  of  Washington,  dial  800-424-8897.  You  can 
reach  him  toll  free  any  time— days,  nights  and  weekends.  (From 
Washington,  the  nighttime  number  is  202-483-8657.) 

Mike  will  give  you  fast,  accurate  answers  to  your  questions 
about  electric  power. 

When  you  have  the  time,  he  can  line  up  news  sources. 


supply  you  with  pictures  or  film  clips  and  put  you  in  contact  with 
electric  energy  specialists. 

He  can  also  provide  research  assistance  for  you  anywhere  in 
the  nation. 

He  has  industry  statistics  and  comprehensive  backgrounders 
on  major  energy  topics. 

He'll  tackle  any  electric  energy  questions  you’ve  got. 

And  he’s  waiting  for  your  call. 


Call  toll  free  800-424-8897.  Edison  Electric  Institute  Information  Service 

Visit  us  in  person  at  the  Edison  Electric  Institute  Annual  Convention  in  Atlanta,  April  9-11. 


FELLOWS — Lowell  Thomas,  newscaster,  commentator  and  author,  and  Richard  S. 
Salant,  president  of  CBS  News,  were  presented  with  Sigma  Delta  Chi  Fellowship 
citations  by  the  Deadline  Club,  the  New  York  City  Professional  Chapter,  at  a 
ceremony  on  February  28.  Present  were  (I.  to  r.):  Jim  Plante,  Deadline  Club 
President  and  editor/writer,  ABC-tv  news,  Phil  Dessauer,  managing  editor,  Tulsa 
(Okla.)  World,  Salant,  Thomas  and  Charles  R.  Novitz,  manager.  News  Syndication, 

ABC-tv  news. 


CIA  chief  says: 
‘We  are  trying 
to  be  more  open’ 

By  M.L.  Stein 

The  Central  Intelligence  Agency  is  try¬ 
ing  to  be  “more  open  with  the  media  and 
the  public”  by  passing  out  unclassified 
material  and  being  responsive  to  in¬ 
quiries,  Director  Stansfield  Turner  said 
in  Los  Angeles  (March  30). 

“We’re  no  longer  stuck  in  the  'no 
comment’  grove,”  Admiral  Turner  add¬ 
ed,  “although  we  sometimes  have  to 
say  'no  comment.’ 

Speaking  at  a  breakfast  meeting  of  the 
Greater  Los  Angeles  Press  Club,  the 
CIA  chief  said,  “We  are  doing  a  vital  job 
and  we  want  you  (the  press)  to  know  as 
much  about  it  as  we  can.  But  sometimes 
our  need  for  some  level  of  secrecy  is  in 
contradiction  to  the  media’s  job  of  keep¬ 
ing  the  public  informed.” 

Turner  noted  that,  like  the  press,  the 
CIA  also  has  a  responsibility  to  protect 
its  sources.  The  organization,  he  con¬ 
tinued,  must  also  protect  government 
policy  makers. 

“When  we  have  an  'exclusive’  we  try 
to  hold  on  to  it  as  long  as  we  can,” 
Turner  admitted.  “But  still,  we  can  un¬ 
derstand  each  other’s  purposes  and  mo¬ 
tives  so  we  can  keep  you  informed  while 
protecting  our  sources  and  our  policy 
makers.” 

At  the  same  time,  however.  Turner 
was  sharply  critical  of  newspaper  ac¬ 
counts  that,  in  his  opinion,  dredge  up 
“well  worn”  CIA  stories  and  present 
them  as  news. 

“We  read  about  some  charges  against 
the  CIA  and  then  in  the  last  paragraph 
we  find  that  it  happened  in  1952,”  he 
explained  .The  director  also  took  a  swipe 
at  government  employees  who  leak  in¬ 
formation  to  the  press. 

“A  large  percentage  of  the  leakers 
have  motives  which  are  not  alturistic,” 
he  said.  “To  publish  their  information 
may  not  be  in  the  public  interest.” 


The  director  said  he  favored  prosecu¬ 
tion  of  persons  who  release  classified  in¬ 
formation. 

Turner  expressed  further  distaste  for 
ex-CIA  agents  who  have  written  critical 
books  exposing  the  inner  workings  of  the 
agency. 

In  a  question  and  answer  session. 
Turner  claimed  that  the  publication  of 
the  Pentagon  Papers  weakened  the  CIA 
and  “led  to  more  disclosures  by  irre¬ 
sponsible  people.”  Turner  said  he  fkvored 
tightening  the  rules  for  releasing  clas¬ 
sified  information,  noting  that  the  United 
States  exchanges  some  secrets  with 
friendly  countries. 

“These  nations  will  not  want  to  share 
their  secrets  if  they  are  to  appear  in  the 
US  press,”  Turner  pointed  out. 

However,  the  director  said  the  CIA 
has  made  changes  in  its  handling  of  clas¬ 
sified  and  unclassified  material  so  that 
standards  are  more  specific  and  author¬ 
ity  to  classify  more  limited. 

To  another  questioner.  Turner  con¬ 
ceded  that  the  CIA  had  miscalculated 
events  in  Iran  but  added,  “the  press  in 


academia  didn’t  do  much  better.” 

*  ♦  ♦ 

The  Deputy  Director  of  the  Central  In¬ 
telligence  Agency  (CIA)  told  a  Harris¬ 
burg,  Pa.,  audience  March  10  that  the 
Freedom  of  Information  Act  is  “erod¬ 
ing”  the  ability  of  the  agency  to  recruit 
and  protect  agents  overseas. 

Frank  C.  Carlucci,  in  an  address  at  a 
meeting  of  the  Keystone  State  Chapter 
of  the  Association  of  Former  Intelligence 
Officers,  said  the  “Principal  impedi¬ 
ment”  facing  CIA  agents  is  the  ability  to 
“protect  their  sources  and  methods”, 
adding  that  t‘’is  ability  has  “eroded” 
under  FOI. 

“Everyone  is  claiming  a  legitimate 
need  to  know,  but  it’s  axiomatic,  the 
more  people  who  know,  the  more  leaks 
are  likely. 

“It’s  not  the  workload”  of  handling  88 
requests  a  week  at  a  cost  of  $3  a  year, 
“but  the  'chilling  effect’  this  has  on  our 
work  overseas.  We  seem  to  have  laws 
that  help  our  enemies.  No  one  is  going  to 
confide  in  you  if  his  information  or  his 
name  is  going  to  come  out  in  the  news¬ 
paper  or  congressional  hearing,”  Car¬ 
lucci  said. 

Goldsack  joins  Metro 

Robert  Goldsack,  advertising  consul¬ 
tant  for  Thomson  Newspapers,  has 
joined  Metro  Associated  Services.  He 
succeeds  Wilbur  Hansen,  who  retired 
after  27  years  as  a  sales  rep  for  Metro  in 
New  York  and  New  England. 

Atlanta  manager 

Johanna  DeBonte  was  appointed 
manager  of  the  Atlanta  office  of  Gannett 
Newspaper  Advertising  Sales,  Inc. 
DeBonte,  31,  was  a  GNAS  New  York 
office  sales  account  exective. 
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THE  BEST  KEEPS  GETTING  BETTER 


COMPUTER-TO-COMPUTER 

By  DalaNews.  DataFeature,  DalaSoeed 

AND 

CAMERA-READY 


(518)792-9914 

UNITED  FEATURE  SYNDICATE  (212)557-2333 


Complete  TV  Listings 

'  Any  Width 
'  Any  Font 
'  Any  Point  Size 

Complete  TV  Booklets 

I  With  Your  Logo 
Feature  Package 

•  TV  News 

»  Feature  Articles 

•  Profiles 

•  Puzzles  &  Quizzes 

•  Halftone  Photographs 


iniVDAIA 

Quaker  Village  •  Glens  Falls,  New  York  12801 
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Wire  cuts  Strapping  protects 

paper  and  profits.  fiDrupto50%less. 


mSIGNODE^ 

Signode  Corporation,  361 0  W.  Lake  Ave.,  Glenview,  Illinois  60025 


There’s  a  better  way  to  protect  your 
papers  and  profits  than  with  wire. 
Signode  plastic  strapping. 

It  forms  better  bundles,  opens 
much  easier  at  the  newsstand,  and, 
best  of  all,  costs  much  less. 

Save  up  to  50%. 

Annual  materials  costs  are  cut  in 
half  when  you  use  plastic  instead  of 


wire.  If  you’re  like  most  newspapers 
and  use  thousands  of  feet  each  day, 
that’s  a  bundle  of  savings.  In  fact, 
large  newspapers  have  saved  up  to 
$50,000  a  year  using  Signode’s 
MLlS  2A  plastic  strapping  system. 
Nothing  keeps  running  like  a 
Signode  strapping  system. 

The  MLN  2A  plastic  strapping 
system  is  designed  specifically  for 


newspaper  strapping.  And  built  to 
handle  the  pounding  of  daily  press 
runs.  It’s  the  system  you  can  count 
on  to  get  your  papers  on  the  street. 
Rnd  out  how  much  you  can  save. 
Your  Signode  representative  can  tell 
you.  So  contact  him  today.  He’s 
listed  in  the  Yellow  Pages  under 
Strapping. 
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AVEKAKX  EVERUW 
BUSINESS  LETTER. 


Remember  the  last  business  letter  you  wrote?  Well,  between 
the  part  that  began  “Dear  so-and-so”  and  the  part  that  ended  “Best 
regards,”  you  spent  nearly  $5. 

That’s  one  estimate  or  how  much  it  costs  a  business  just  to 
produce  a  letter* 

Now,  if  a  simple  business  letter  costs  that  much,  imagine  how 
much  it  costs  to  create  and  handle  all  the  other  information  you  deal 
with  daily. 

At  Xerox,  our  business  is  helping  you  manage  information.  And 
that  includes  helping  you  manage  the  costs  of  managing  information. 

We  make  electronic  typing  systems  that  help  you  create,  edit  and 
store  information  in  a  fraction  of  the  time— and  money— of  ordinary 
typewriters. 

Duplicators  and  computer  printers  that  make  Xerox-quality 
copies  for  just  a  few  cents  each. 

And  computer  services  that  give  you  the  benefits  of  a  computer 
without  the  expense  of  owning  one. 

In  fact,  everything  Xerox  does  helps  you  manage  information. 
But  we  also  provide  you  with  an  interesting  side  benefit: 

We  help  you  manage  your  money  at  the  same  time. 


XEROX 


XEROX«  is  1  irademark  of  XEROX  CORPORATION. 


'Source:  Dannell  Institute  of  Business  Research. 


White  House  news  curbs 
restrict  reporters 


By  Wesley  G.  Pippert 

Bit  by  bit,  reporters’  access  to  news  is 
being  chipped  away  at  the  White  House. 

For  instance.  President  Carter’s 
thoughts  about  opening  Cabinet  meet¬ 
ings  to  direct  coverage  early  in  his  ad¬ 
ministration  never  took  form  and  de¬ 
partment  secretaries  now  rarely  speak  to 
reporters  at  all  after  their  biweekly  meet¬ 
ings.’ Despite  a  long  tradition  of  talking  to 
reporters  after  their  weekly  meeting  with 
the  president.  Congressional  leaders  now 
enter  and  depart  the  White  House 
through  the  South  gate  where  reporters 
have  no  access  to  them.  Ropes  and 
chains  often  are  put  up  to  restrain  report¬ 
ers  and  photographers  from  getting 
close  to  persons  entering  or  departing  the 
White  House  or  from  approaching  the 
president  at  a  function  inside  the  man¬ 
sion. 

Most  seriously.  Press  Secretary  Jody 
Powell’s  daily  briefings  have  deterior¬ 
ated  as  a  source  of  news  and  he  is  hold¬ 
ing  more  and  more  private  “back- 


( Wesley  G.  Pippert  is  UPI’s  White  House 
staff  reporter.) 


ground”  sessions,  meaning  his  com¬ 
ments  may  be  attributed  only  to  an  “un¬ 
identified  official.”  And  worse,  Powell 
frequently  speaks  on  “deep  back¬ 
ground,”  meaning  that  his  remarks  may 
not  be  attributed  to  anyone.  This  puts 
reporters  in  the  position  of  having  to 
make  statements  on  their  own. 

The  White  House  sought  to  impose 
almost  total  news  black-outs  during  the 
Mideast  Summit  at  Camp  David  last  Sep¬ 
tember,  and  during  the  energy  summit  at 
Camp  David  on  March  19.  And  Powell 
had  only  one  formal  briefing  with  report¬ 
ers  during  Carter’s  six-day  trip  to  the 
Middle  East  earlier  in  March. 

Despite  his  promise  of  holding  two 
news  conferences  a  month,  well-kept 
until  now,  Powell  has  not  met  with  re¬ 
porters  formally  since  February  27. 

During  the  campaign  and  early  in  his 
administration.  Carter  stopped  and  chat¬ 
ted  almost  every  time  a  reporter  asked  a 
question.  Now,  more  often  than  not,  he 
smiles  and  strides  by.  During  his  cam¬ 
paign,  Carter  supported  opening  of  meet¬ 
ings  of  Federal  groups;  revealing  im¬ 
mediately  errors  or  malfeasance  and 
“giving  an  explanation  to  the  public”; 


broadening  access  by  the  public  to  gov¬ 
ernment  files;  and  holding  at  least  20 
full-scale  news  conferences  a  year. 

Carter  quickly  discarded  the  idea  of 
having  reporters  present  for  Cabinet 
meetings.  For  the  first  several  months. 
Deputy  Press  Secretary  Rex  Granum  at¬ 
tended  the  meetings  and  briefed  report¬ 
ers  on  what  took  place.  Soon  that  end¬ 
ed.  Then  reporters  talked  to  Cabinet 
members  when  they  stepped  outside  the 
White  House.  Now,  even  that  has  ended. 

In  the  White  House,  access  to  any  re¬ 
cent  president  has  been  tight.  Reporters 
need  a  special  pass  to  gain  entry  to  the 
White  House  grounds,  and  once  inside, 
they  need  special  clearance  or  an  escort 
to  go  to  any  office  other  than  that  of  the 
press  secretary. 

Reporters  themselves  bear  some  re¬ 
sponsibility  for  the  decline  in  the  sub¬ 
stance  of  the  daily  briefings,  which  are 
designed  to  let  them  ask  the  press  secre¬ 
tary  anything  they  wish.  Some  reporters 
play  the  role  of  an  advocate  rather  than 
an  information-seeker  and  use  the  brief¬ 
ings  as  a  forum  for  their  opinions. 

Outdoor  concert 

Roanoke  (Va.)  Times  &  World-News 
plans  to  sponsor  a  Fourth  of  July  pro¬ 
gram  in  Victory  Stadium  featuring  the 
Roanoke  Symphony  Orchestra,  choral 
music  and  fireworks. 


Visit  our 

Waidorf  Astoria  Suite 
attheANPA 


EXECUTiVE  RECRUiTMENT 


Carl  Youngs,  Mike  Walker 
and  Jim  Mishler  will  be  available 
for  confidential  discussions 
regarding  any  phase  of 
your  newspaper’s  management 
hiring  needs. 


ORGANiZATiON  AL  TRAiNiNG 

John  Gorby  will  be  available 
with  complete  information  on  our 
new  Organizational  Assessment  and 
Training  Programs  for  your 
advertising,  circulation,  production 
and  editorial  departments. 


CALL  OR  WRITE  OUR  OFFICE  FOR  AN  APPOINTMENT 
OR  CONTACT  US  AT  THE  WALDORF 


ONE  CROSSROADS  OF  COMMERCE-SUITE  520  •  ROLLING  MEADOWS,  ILLINOIS  60008 

TELEPHONE;  (312)  394-9330 
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ANY  Plate  on  a 
Magnetic  Lock-up? 


No  tools 
No  Dins 


No 


bcking 

bar 


only  with  ^Mag-lok 

Poly  Rbron,Mylan 
Aluminum-backed 
and  Steel-backed 
Photopolymer, 
and  Aluminum 
Offset  Plates. 

ANY  plate  can  be  used  on  BEACH’S®  newly  designed 
magnetic  shim,  the  Mag-lok^^,  wherein  the  magnetic 
lockup  is  completely  separate  from  the  shim,  allowing 
the  shim  to  be  of  solid  construction.  This  magnetic 
lockup  bar,  completely  independent  of  the  shim,  now 
allows  the  pressmen  the  ease  of  plating  up  or  stripping 
their  presses  in  the  stero  plate-up  position.  NO  MOVES 
AND  NO  TOOLS!!!  It  also  allows  for  forward  or  reverse 
printing  without  the  repositioning  of  shims  or  lockups. 
Just  think:  Web  changes  from  55”  to  62”  without  any 
change  of  shims! 

The  BEACH  Mag-lok’’’^  system  will  accommodate  any 
plate  listed  above.  Since  all  plates,  with  the  exception  of 
steel,  are  non-magnetic  material,  BEACH®  has  come  up 
with  a  unique  method  of  attaching  a  steel  strip  to  the 
trailing  edge  of  any  type  plate.  THIS  IS  NOT  AN  EXTRA 
OPERATION.  The  attachment  of  the  steel  strip  to  the 
plate  Is  Incorporated  in  the  automatic  punch,  trim  and  • 
bend  equipment.  Press  plate-up  time  is  estimated  at  4  to 
5  seconds  per  piate. 

For  further  information,  contact: 


FEATURES 

•  Forward  and  reverse  cylinder  mount. 

•  Magnetic  or  non-magnetic  material. 

•  Automatic  system  completely  punches,  bends,  trims, 
and  prepares  the  plate  for  mounting  on  magnetic  strip 

•  Complete  registration  capability. 

•  Plate  can  be  mounted  and  unmounted  with  no  press 
move. 

•  Plate  can  change  position  on  press  with  no  plate 
damage. 

•  Use  ANY  type  plate  you  may  have;  the  system  adapts 
to  the  plate. 

•  Fast,  easy  plate  loading-no  extensive  training. 

•  No  tools,  no  pins,  no  iocking  bars,  no  moving  parts. 

•  Hard  anodized,  solid  shim  construction. 

•  Bolt-on  —web  /  width  flexibility. 


BEACH 


>BEACH  MANUFACTURING  CORP. 
15602  Container  Lane 
Huntington  Beach,  Calif.  92649 


71 4-898-551 5  or  21 3-598-5548 


Patent  Pending 
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NAMED  PUBLISHER— Michael  P. 
Metcalf,  president  and  chief  adminis¬ 
trative  officer  of  Providence  Journal  and 
Evening  Bulletin  has  been  appointed 
publisher  of  these  newspapers.  Metcalf, 
45,  succeeds  John  C.A.  Watkins,  who 
stepped  down  as  publisher  after  25 
years  in  that  position.  Watkins  was 
reelected  chairman  and  chief  executive 
officer  of  the  corporation.  Metcalf's 
grandfather  and  father  served  as  presi¬ 
dent  of  the  company. 


Quintin  DiMaria,  manager  of  amuse¬ 
ment  advertising  sales  for  Los  Angeles 
Herald  Examiner — to  national  advertis¬ 
ing  manager. 

♦  *  * 

Lowell  E.  Sunderland — named 
executive  editor  of  Stromberg  Publica¬ 
tions,  Inc.,  in  metropolitan  Baltimore. 

+  *  * 

Robert  B.  Kaiser,  magazine  writer  and 
book  author — named  roving  sports  col¬ 
umnist  for  Van  Nuys  (Calif.)  Valley 
News. 

*  *  * 

Thomas  Rietmann,  sportswriter  for 
Champaign-Vrhana  (111.)  News 
Gazette — named  sports  editor.  Patrick 
Sweeney,  general  assignment  reporter — 
named  morning  city  editor. 

♦  ♦  ♦ 

Eck  Spahich,  city  editor  of  Barger 
(Tex.)  News-Herald — appointed  editor. 


Changes  at  Nixon  Newspapers  Inc.  of 
Wabash,  Ind.  include: 

Al  Spiers  NNI  editorial  director  since 
1959 — to  retire  April  15.  He  will  be  suc¬ 
ceeded  by  Jack  Howey — managing  editor 
of  Peru  (Ind.)  Tribune. 

Ray  Moscowitz,  executive  editor  of 
Wabash  (Ind.)  Plain  Dealer  and 
Frankfort  (Ind.)  Times — appointed  NNI 
executive  editor. 

John  Claxton,  business  manager  of 
Peru  Tribune — named  associated  pub¬ 
lisher.  Perry  Fulkerson,  Tribune  city 
editor — to  acting  managing  editor. 

^ 

Berry  Spradley,  former  marketing 
manager  of  Houston  Post — to  advertis¬ 
ing  director  of  Brazosport  (Tex.)  Facts. 

*  *  ♦ 

Wendell  Cochran,  business  reporter 
on  Des  Moines  (Iowa)  Register — 
promoted  to  business  editor,  succeeding 
Richard  Gibson — named  to  corporate 
staff. 

:(c  9|c 

Carl  A.  Johnson,  retail  advertising 
manager  of  Nashua  (N.H.)  Telegraph — 
to  marketing  manager. 

9|C  *  ♦ 

Lynnell  Jackson,  former  assistant 
professor  of  journalism  at  San  Antonio 
College — named  managing  editor  of 
North  San  Antonio  News. 

♦  *  * 

Marcia  McQuern,  state  and  political 
editor  of  San  Diego  (Calif.)  Union — to 
city  editor,  succeeding  Walter 
McArthur — named  editor  of  the  edito¬ 
rial  page. 

^  :|c  :|c 

Editorial  appointments  at  Detroit  Free 
Press  include: 

Peter  C.  Gavrilovich,  general  assign¬ 
ment  reporter — named  assistant  city 
editor. 

Harry  T.  Cook,  editor  of  the  Record, 
published  by  Episcopal  Diocese  of 
Michigan — named  religion  writer. 

Donna  Britt — named  general  assign¬ 
ment  reporter. 

Douglas  K.  Hall,  state  government 
reporter  for  Nashville  Tennessean — 
named  general  assignment  reporter. 


Newspeople 


DON  FORST,  executive  editor  of  the 
Los  Angeles  Herald-Examiner,  has  been 
appointed  editor  of  the  Boston  Herald 
American. 

Forst  was  assistant  city  editor  and  fi¬ 
nancial  editor  of  New  York  Post,  na¬ 
tional  editor  and  executive  news  editor 
of  New  York  Herald  Tribune,  cultural 
editor  of  the  New  York  Times,  and  man¬ 
aging  editor  of  Newsday. 

Forst  succeeds  William  F.  Mcliwain, 
who  resigned  to  become  deputy  editor 
of  Washington  Star. 


Bramwell  Terrill,  slotman  on  Balti¬ 
more  (Md.)  Sun — retired  after  36  years. 

*  ♦  * 

Anthony  P.  Gammie,  member  of  board 
of  directors  and  executive  committee  of 
Bowater  Inc. — elected  executive  vice- 
president  of  Bowater  Inc.  and  president 
of  Bowater  Canadian  L.td.  He  succeeds 
Anthony  E.  Balloch — to  retire. 

♦  *  ♦ 

Allan  Parachini,  medical  reporter  for 
Chicago  Sun-Times — named  staff  writer 
for  Los  Angeles  Times  View  section. 

♦  ♦  ♦ 

Virginia  Bensheimer,  assistant  edito¬ 
rial  page  editor  of  Albany  (N.Y.)  Knick¬ 
erbocker  News — named  editor  of  edito¬ 
rial  page. 

*  *  ♦ 

Bruce  Reynolds,  former  city  editor  of 
Newark  (N.J.)  Star-Ledger — appointed 
managing  editor  of  New  Haven  (Conn.) 
Register.  He  succeeds  Alvin  V.  Sizer — 
named  associate  editor. 

♦  ♦  ♦ 

Shav  Glick,  motor  sports  writer  for 
Los  Angeles  Times — named  Writer  of 
the  Year  by  Unlimited  Hydroplane  Rac¬ 
ing  Commission. 

:)c  %  :{c 

R(XjEr  W.  Christensen,  advertising  di¬ 
rector  of  Reno  Newspapers,  publishers 
of  Nevada  State  Journal,  Reno  Evening 
Gazette  and  Gazette-Journal — joined 
Van  Nuys  (Calif.)  Valley  News  as  display 
ad  director. 
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in  the  news 

Roberta  Hess,  wire  editor  of  San 
Francisco  Examiner — named  national/ 
foreign  editor. 

♦  ♦  * 

Steve  Casey,  tv  critic  and  former  in¬ 
vestigative  reporter,  San  Diego 
Tribune — appointed  special  assistant  to 
the  San  Diego  County  District  Attorney. 

*  ♦  ♦ 

John  H.  Baum,  publisher  of  Harrisburg 
(Pa.)  Patriot-News — recipient  of  “Citi¬ 
zen  of  the  Year"  award  from  Dauphin 
County  Pa.  Police  Chiefs  Association. 

♦  ♦  ♦ 

James  Lillacore,  assistant  production 
director  of  Camden  (N.J.)  Courier- 
Post — named  director  of  computer  sys¬ 
tems. 

^  * 

The  New  York  Times  Affiliated 
Newspaper  Group  have  named  two  new 
bureau  chiefs: 

Don  Meiklejohn,  managing  editor  of 
Ocala  (Fla.)  Star-Banner — named  chief 
of  Washington  bureau. 

Ron  Cunningham,  staff  writer 
specializing  in  higher  education  for 
Gainesville  (Fla.)  Sun — named  chief  of 
Tallahassee  bureau. 

3ic 

John  Burbage,  copy  editor  for  Charles¬ 
ton  (S.C.)  Post — named  copy  desk  chief. 

*  *  * 

James  M.  Storey,  111,  advertising  di¬ 
rector  for  Chattanooga  (Tenn.) 
Times — named  classified  advertising 
manager  for  Suncoast  Division  of  Sen¬ 
tinel  Star  Co.,  headquartered  in  Orlando, 
Fla. 

^  tit  Hi 

Mary  Prodger,  Ohio  Newspaper  As¬ 
sociation  advertising  design  winner  in 
1978 — named  advertising  director  of 
Pryor  (Okla.)  Times. 

Hi  Hi  Hi 

Shahryar  Ahmad,  former  news  editor 
of  La  Grande  (Ore.)  Obserx’er — to  copy 
editor  of  Tucson  (Ariz.)  Star. 

Hi  H  Hi 

Frank  Mitchell,  vicepresident  of 
Walla  Walla  (Wash.)  Union-Bulletin — 
retired  after  68  years  with  the  paper. 

♦  ♦  ♦ 

Michael  Feazel,  aviation,  transporta¬ 
tion  writer  for  St.  Louis  Globe- 
Democrat — appointed  transport  editor  in 
Washington  bureau  of  Aviation  Week 
and  Space  Technology . 

H  H  Hi 

Roger  A.  Pike,  former  advertising, 
marketing  manager  of  Wichita  Eagle- 
Beacon — named  retail  advertising  man¬ 
ager  of  Pasadena  (Calif.)  Star-News. 

Hi  Hi  H 

Willie  Richards,  pressroom  foreman 
of  Arizona  Republic  and  Phoenix 
Gazette — retired  March  16.  He  is  suc¬ 
ceeded  by  Billy  Martin. 
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William  T.  Aubrey,  former  metropoli¬ 
tan  editor  of  Atlanta  (Ga.)  Journal — to 
city  editor  of  Naples  (Fla.)  News. 

H  H  Hi 

New  officers  elected  to  the  Des 
Moines  Register  and  Tribune  Co.  are: 

James  P.  Gannon,  vicepresident  and 
executive  editor  of  Des  Moines  Register 
and  Tribune. 

Stephen  S.  Ingham,  vicepresident,  op¬ 
erations. 

James  Koolhof,  treasurer  and  control¬ 
ler. 

♦  ♦  * 

Chuck  Casner,  publisher  of  Coshocton 
(O.)  Tribune — named  publisher  of  Ad¬ 
rian  (Mich.)  Telegram. 

H  H  H 

Herbert  J.  Nolt,  managing  editor  of 
Massillon  (O.)  Independent — named 
editor  to  succeed  H.  Luther  Emery — 
retired. 

*  ♦  * 

Appointments  of  circulation  zone 
managers  at  Boston  (Mass.)  Herald 
American  include: 

Lawrence  Ross — former  staffer  at 
Pawtucket  (R.I.)  Times. 

Andre  DuFour — former  manager  of 
Twinbrook  News  Agency  in  Salem,  New 
Hampshire. 

H  H  H 

Rick  McGlaughlin,  28,  previously 
circulation  director  and  general  manager 
of  defunct  Mansfield  (Ohio)  Observer — 
joined  Zanesville  (Ohio)  Recorder  as  cir¬ 
culation  manager. 


HEADS  GROUP — Frank  Russell,  as¬ 
sociated  with  Pulliam  newspapers  for 
20  years,  has  been  elected  to  succeed 
Nina  Pulliam  as  president  of  Central 
Newspapers,  Inc.  following  her  retire¬ 
ment.  Central  Newspapers  includes  the 
Indianapolis  Star  &  News,  Arizona  Re¬ 
public  &  Phoenix  Gazette,  Muncie  Star 
&  Press,  and  Vincennes  (Ind.)  Sun- 
Commercial . 


Lori  Schiavo,  an  artist  at  Capital 
Newspapers,  Albany,  N.Y. — named  art 
director. 


“How  about  the  series  I'm  doing 
on  the  state  highway  department? 
Do  the  Multimedia 
people  see  any 
problems  there?" 


We  think  every  newspaper  ought  to  keep  its  nose  in 
public  affairs.  Find  out  more  about  Multimedia  and 
our  affiliates.  Phone  our  president,  Wilson  Wearn. 

MULTIMEDIA 


V. 


rT-._,L^.n-^c=d.^ 

(803)  298-4364/305  South  Main  Street  Greenville  SC  29601 
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Lindsay-Schaub 
folds  unsalable 
dailies  in  Illinois 

Lindsay-Schaub  called  it  quits  last 
week  and  folded  the  two  remaining 
dailies  in  its  group. 

The  Metro-East  St.  Louis  {\\\.)  Journal 
said  good-bye  to  readers  March  30.  The 
Champaign-Urbana  (111.)  Courier  fol¬ 
lowed  suit  the  next  morning. 

“We  reached  the  decision  Thursday 
night  (March  29)”,  Vicepresident  of  plan¬ 
ning  Byron  C.  Vedder  said  referring  to 
his  company’s  unsuccessful  hunt  for 
buyers.  “We  just  didn’t  want  to  keep 
operating  at  a  loss.” 

The  move  cost  the  jobs  of  120  Journal 
employees  and  99  Courier  staffers  repre¬ 
senting  a  combined  annual  payroll  of  al¬ 
most  $4  million. 

Spokesmen  for  both  papers  said 

N~plant  warned 

(Continued  from  page  11) 

the  power  going).  It  also  contained  a 
complete  reprint  of  Hill’s  series  on  the 
last  five  pages. 

“This  special  section  was  a  tremen¬ 
dous  undertaking,”  publisher  Martens 
said.  “Many  of  our  staffers  worked  prac¬ 
tically  around-the-clock  to  get  it  done.  I 
don’t  think  Jim  Hill  got  more  than  three 
hours  sleep  in  any  one  night  since  the 
accident.  And  Wiley  and  (city  editor) 
Kathy  Duncan  literally  did  the  work  of 
10  people. 

“I’ve  never  been  more  proud  of  any¬ 
thing  in  my  life.  We  felt  we  had  a  major 
responsibility  to  help  our  readers  cope 
with  perhaps  the  most  dangerous  situa¬ 
tion  they  will  ever  face.  They  got  more 
from  us  than  they  could  have  gotten 
anywhere  else.” 

The  paper  printed  4,000  extra  copies  of 
its  Monday  paper  and  nearly  sold  out. 
“We  expect  that  by  the  end  of  the  week, 
every  copy  we  have  will  be  gone,”  newly 
hired  circulation  director  Anthony  Irwin 
said.  “We  have  a  lot  of  people  calling  to 
ask  if  we  have  any  left.” 

Production  manager  Robert  Hitch¬ 
cock,  who  was  brought  in  from  Tiffin  in 
January  to  head  the  Daily  Record’s  pro¬ 
duction  staff,  pulled  in  many  of  his  com¬ 
posing  room  personnel  six  hours  early  to 
begin  work  on  the  special  section.  “It 
was  worth  it,”  Hitchcock  said  of  all  the 
extra  effort.  “And  it  is  really  remarkable 
that  the  afternoon  paper  never  carried 
the  story  on  its  front  page.” 

The  York  Dispatch,  a  48,000  p.m.  pa¬ 
per,  has  a  policy  of  carrying  about  30 
wire  stories  on  page  one,  all  with  one- 
column  heads  and  no  pictures.  All  the 
local  news  of  import  goes  on  the  back 
page.  The  biggest  headline  the  Dispatch 
gave  the  story  was  two  columns. 
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employees  are  slated  to  receive  sever¬ 
ance,  vacation  and  holiday  pay,  as  well 
as  assistance  in  tracking  down  new  posi¬ 
tions. 

The  two  dailies  were  the  only  sur¬ 
vivors  of  the  Lindsay-Schaub  $60  million 
transaction  last  January  which  arranged 
for  the  sale  of  its  other  five  dailies  and 
two  weeklies  to  Lee  Enterprises  of 
Davenport,  Iowa. 

Lindsay-Schaub  made  it  clear  at  that 
time  that  it  wanted  the  remaining  proper¬ 
ties  off  its  hands  for  tax  purposes  before 
the  deal  with  Lee  was  closed  or  within 
the  year.  And  the  search  for  buyers  be¬ 
gan. 

John  Losocco,  president  of  the  Ac- 
quivest  Group  of  Wellesley  Hills,  Mass., 
was  brought  in  as  a  broker,  but  appar¬ 
ently  none  of  the  potential  investors 
came  up  with  the  asking  price. 

Executives  at  both  newspapers 
blamed  much  of  their  financial  failure  on 
competition. 

The  91 -year-old  Journal  with  an  esti¬ 
mated  annual  gross  revenue  of  $3.5  mil¬ 
lion  reached  its  circulation  peak  in  1973, 
averaging  40,000  copies  during  the  week 
and  43,000  on  Sundays.  Before  the  pa¬ 
per’s  closing  those  figures  had  slipped  to 
31,000  and  33,000  respectively. 

“We  have  stopped  publishing  as  a  re¬ 
sult  of  the  decline  of  our  market,  in¬ 
creased  competition  and  the  many 
changes  in  the  economics  of  publishing 
that  have  affected  newspapers  through¬ 
out  the  country,”  William  C.  Boyne, 
publisher  of  the  Journal,  reported. 

The  “increased  competition”  came 
from  a  myriad  of  near-by  papers.  The  St. 
Louis  Globe-Democrat  opened  a 
Metro-East  bureau  last  August  with 
more  than  20  staffers.  The  Belleville  (III.) 
News-Democrat  recently  enlarged  its 
news  coverage  and  ad  efforts  and  started 
a  Sunday  issue  following  its  purchase  by 
Capital  Cities,  and  Donnelly  publications 
of  St.  Louis,  Mo.,  expanded  its  string  of 
shoppers  throughout  the  Journal's  terri¬ 
tory. 

The  picture  at  the  102-year-old  Courier 
was  not  much  brighter. 

Champaign  was  a  bitter  battleground, 
editor  Peter  Selkowe  said.  “Our  com¬ 
petitors  frequently  misrepresented  the 
morning  Courier,  implying  that  profits 
earned  here  were  going  to  out-of-town 
owners.  In  truth,  Lindsay-Schaub  .  .  . 
has  subsidized  the  newspaper  for  years, 
losing  more  than  $1  million  here  annually 
to  maintain  the  journalistic  quality. 

“The  management  of  the  Courier 
made  many  mistakes  leading  to  this  mo¬ 
ment,”  he  continued  in  an  article  which 
appeared  in  the  swan  issue  of  the  paper. 
“Not  the  least  among  them  was  the  ac¬ 
ceptance  of  an  antitrust  consent  degree 
in  1967  that  began  a  circulation  slide 
from  33,000  to  16,300.  Since  we  con¬ 
verted  to  morning  publication  two-and- 
a-half  years  ago,  the  downward  trend 
was  reversed”  and  circulation  reached 


21,000.  Today  we  ran  out  of  time. 

*  ♦  * 

Meanwhile,  the  evening  Champaign 
(III.)  News-Gazette  shifted  to  all-day 
publication  March  6  with  the  addition  of 
a  morning  edition. 

The  paper  described  its  move  as  an 
attempt  to  provide  same-day  delivery  to 
postal  subscribers  and  all-day  access  at 
the  newsstands. 

General  manager  and  editor  Charles  E. 
Flyn  noted  that  the  paper’s  “all-day  ap¬ 
proach”  had  been  on  the  drawing  board 
since  last  summer,  adding  that  the  edito¬ 
rial  staff  has  also  been  expanded. 

Flyn  said  the  advertisers’  response  to 
the  morning  paper  has  been  “gratify¬ 
ing.” 

“We  had  previewed  our  plans  with  a 
number  of  retail  and  service  firms  to  get 
their  reaction.  In  every  case,  we  have 
been  encouraged.  Our  expansion  is  not 
tied  to  an  increase  in  subscription  or  ad¬ 
vertising  rates.  Mrs.  (Marajen  Stevick) 
Chinigo  (president  and  publisher)  is  mak¬ 
ing  a  direct  investment  in  the  quality  and 
distribution  of  her  newspaper,  and  ob¬ 
servers  have  assured  her  it’s  ‘good  busi¬ 
ness.’  ” 

Park  Newspapers 
start  a  daily 

Park  Newspapers,  Inc.,  announced 
the  start  of  a  daily  newspaper  in  north¬ 
eastern  Oklahoma. 

The  newspaper  is  the  Daily  Ledger  of 
Broken  Arrow,  where  Park  acquired  the 
twice-weekly  Broken  Arrow  Ledger  on 
March  1 .  The  Daily  Ledger  is  an  after¬ 
noon  newspaper  published  Monday 
through  Friday. 

“The  Broken  Arrow  area  is  one  of  the 
fastest  growing  in  the  state,”  said  Roy 
H.  Park,  owner  of  the  newspaper  group. 
“It  needs  and  deserves  its  own  daily 
newspaper.” 

The  Daily  Ledger  is  the  13th  daily 
newspaper  in  the  Park  group,  which  op¬ 
erates  37  publications,  7  television  sta¬ 
tions  and  14  radio  stations  plus  outdoor 
advertising  and  real  estate  companies  in 
16  states. 

A  team  of  editorial,  advertising  and 
circulation  executives  from  other  Park 
newspapers  has  been  assigned  temporar¬ 
ily  to  Broken  Arrow.  They  have  estab¬ 
lished  a  home-delivery  system  of  more 
than  80  carrier  boys. 

The  news-gathering  staff  has  been  en¬ 
larged  and  the  Daily  Ledger  has  become 
a  member  of  the  Associated  Press.  It  is 
using  NEA  and  other  feature  services. 

In  addition  to  the  Broken  Arrow 
newspaper.  Park  acquired  three  once- 
weekly  publications  in  the  area — the 
Bixby  Bulletin,  Jenks  Journal  and  Tul¬ 
sa’s  Southside  Times. 

The  group,  which  currently  has  18,900 
paid  circulation,  is  being  managed  by 
L.L.  (Ike)  Massey. 
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A  special  message 
to  the  publishers  of 
America's  newspapers 


An  old  friend  has  a  bold  new  look! 

Now  Wood  Industries  is  a  wholly-owned  subsidiary  of 
M.A.N.,  and  combined,  we  are  the  world's  largest  producer 
among  the  companies  that  manufacture  both  web-and  sheet-fed 
printing  presses. 

And  that  fact  puts  you  in  command  of  the  world’s  most 
exciting  technology. 

A  major  new  factor  has  been  introduced  into  your 
consideration  of  press  purchases  because  it  signifies  a 
continuing  source  of  design  and  engineering  breakthroughs 
that  can  contribute  appreciably  to  your  success.  And  the 
exchange  of  ideas  between  M.A.N.  and  Wood — the  adaptation  of 
one  another’s  most  noteworthy  design  concepts  —  has  already 
begun. 

Wood  Industries  and  the  Wood-Hoe  Division  will  remain 
American  operations,  taking  advantage  of  the  thorough 
knowledge  of  your  requirements  that  we  have  gained  during 
nearly  two  centuries  of  experience. 

M.A.N. ,  of  Augsburg,  West  Germany,  our  new  parent,  is  a 
broadly  diversified,  multi-billion-dollar  enterprise  known 
worldwide  for  its  heavy  engineering  abilities.  In  addition  to 
printing  presses,  some  of  our  new  parent’s  industrial  activities 
include  astronautics  and  electronics:  turbo  machinery,  such  as 
gas  turbines;  transportation:  power  generation  equipment, 
including  nuclear  power  engineering ;  and  equipment  for  iron  and 
steel  mills  and  mining  systems. 

Take  a  look,  now,  at  Wood  Industries,  backed  by  new 
resources,  and  dedicated,  as  always,  to  providing  you  with  the 
world’s  best  printing  presses. 

We  welcome  the  opportunity  to  discuss  this  dramatic 
change  in  terms  of  its  implications  for  your  company. 


An  Company 


Wood-Hoe,  Division  Wood  Industries,  333  Cedar  Ave.,  Middlesex,  NJ  08846  (201  )469-6600 


Pro  hoop  reporters  cope 
with  assignment  rigors 


By  Dan  S.  Blumenthal 

Before  1  ommy  Bonk  became  a  sports 
writer  with  the  Houston  Post  seven 
years  ago,  he  played  on  the  high  school 
basketball  team  and  his  cheer  leader  was 
Phyllis  Geoige.  He  then  graduated  from 
North  Texas  State  College. 

Before  George  White  took  a  sports 
writing  job  with  the  Houston  Chronicle 
eleven  years  ago,  he  wrote  about  athle¬ 
tics  for  his  college  and  high  school  news¬ 
papers  for  five  years  and  his  cheering 
section  were  male  editors. 

Today,  theirs  is  a  deep  friendship — but 
they’re  also  fierce  journalistic  com¬ 
petitors.  They  both  cover  the  Houston 
Rockets’  professional  basketball  team 
year  after  year  for  their  competing  news¬ 
papers.  They’ll  sniff  out  angles  and  pur¬ 
sue  a  scoop  as  would  a  bloodhound 
tracking  the  pursued. 

White  and  Bonk  and  their  typewriters 
are  inseparably  side  by  side  away  from 
home  for  a  healthy  fraction  of  the  year. 
Stamina  is  a  prerequisite  as  they  cover  41 
Rockets’  road  games  in  21  cities  and, 
after  post-game  interviews,  writing  and 
filing,  fly  with  the  team  after  midnight  to 
another  city — ofttimes  to  another  cli¬ 
mate;  cover  41  Houston  games  at  home; 
training  camp;  about  ten  exhibition 
games;  the  demanding  National  Basket¬ 
ball  Association  playoffs;  the  All-Star 
Game,  and  the  NBA  league  meeting  and 
draft. 

How  does  that  travel  and  schedule  re¬ 
late  to  the  sports  writer’s  family  life? 


Bonk  states  frankly:  “It  may  well  have 
had  something  to  do  with  my  divorce. 
My  former  wife  was  a  school  teacher. 
We  literally  passed  each  other  in  cars 
and  waved.’’  George  White  sees  it  dif¬ 
ferently:  “I  believe  it  makes  for  a  better 
bond.  It  has  made  our  marriage  more 
meaningful.  My  wife,  Vicki,  is  a  copy 
editor  with  the  Chronicle  and  is  in  the 
main  slot  on  weekends.  Ours  was  an  of¬ 
fice  romance.  Vicki  joined  the  paper  six 
years  ago  and  we  were  married  a  year 
later.’’ 

White  has  been  on  the  Rockets’  beat 
for  eight  years  and  he  is  also  a  columnist 
for  the  Sporting  News.  He  scooped  the 
opposition — and  the  nation — on  Rick 
Barry  coming  to  Houston  from  Golden 
State  (Oakland).  He  stalked  the  story  in 
Houston  and  on  both  Coasts,  and  made 
one  or  two  enemies  in  his  sniffing-out 
process.  Bonk,  completing  his  fifth  year 
of  on-court  and  in-locker-room  cover¬ 
age,  recently  had  a  copyrighted  story 
about  an  NBA  coach  being  a  leading 
candidate  to  coach  the  Denver  Nuggets. 
“I  followed  up  with  sources  in  Denver, 
Houston  and  New  York  but  it  hasn’t 
reached  fruition  yet.  But  George’s  scoop 
was  better  than  mine,’’  Bonk  said. 

Bonk’s  advice  to  young  sportswriters 
and  to  those  covering  a  team:  “First, 
don’t  get  too  close  to  the  players, 
coaches  or  organization  people.  Don’t 
become  a  fan.  That’s  not  professional 
journalism.  Second,  don’t  be  intimi¬ 
dated.  If  sports  people  find  out  they  can 


push  you  around,  they  damn  sure  will.’’ 
He  relates  an  experience  as  though  it 
occurred  yesterday:  “On  April  9,  1976, 1 
was  threatened  loud  and  clear  with  bod¬ 
ily  harm  by  Houston’s  general  manager 
because  of  my  writings.  Not  only  that 
but  he  threatened  to  have  me  fired  and 
throw  me  out  of  The  Summit.  The  first 
time  that  happens,  it’s  like  the  first  shell 
exploding  over  your  head.  After  that,  it’s 
routine.’’  The  Post’s  tall,  well-built 
writer — reflecting  as  though  he  were  tak¬ 
ing  the  oath  of  office — observes:  “Your 
first  allegiance  is  to  the  reader.” 

White  offers  this  strategy,  based  upon 
his  eleven-years’  experience  with  the 
Chronicle:  “1  won’t  make  initial  contact 
with  the  players.  I  give  them  oppor¬ 
tunities  and  let  the  players  come  to  me.  1 
have  three  or  four  close  friends  who  play 
on  the  Houston  team  and  they  won’t  be 
offended  by  my  criticism.  Here’s  the 
proof:  I’ve  written  critical  articles  about 
them,  say,  30  or  40  times  and  not  once, 
not  even  once,  have  they  said  anything 
to  me.  When  covering  a  team,  you’ve  got 
to  realize  your  reporting  responsibility 
comes  first.” 

White  and  Bonk  are  jokingly  referred 
to  as  The  Gruesome  Twosome  among 
many  of  the  200  members  of  the  Profes¬ 
sional  Basketball  Writers  Association  of 
America.  Noting  that  he  and  Bonk  are 
press  table  neighbors  at  every  home  and 
away  game  and  are  buddy-buddy  nearly 
every  moment  on  the  road.  White  main¬ 
tains:  “It’s  remarkable  because  our  per¬ 
sonalities  are  very  different.  When 
you’re  in  close  quarters,  small  things  can 
cause  problems.  We  compromise.” 

The  toughest  part  of  the  job,  Bonk 
says,  “is  the  actual  mechanical  effort 
you  go  through  night  after  night.  That’s 
the  production  line  stuff.  I’m  constantly 
asking  myself  ‘How’ll  1  get  my  copy 
there?’  I  keep  my  wrist  watch  on  Hous¬ 
ton  time  because  I’m  not  taking  chances 
on  missing  a  deadline.  It’s  also  tough  to 
be  reportorial  fresh  day  after  day.  It’s 
tough  to  be  good  for  each  of  82  games 
while  trying  for  a  story-thrust  that  is 
Rockets’  oriented.” 

White  says  the  transportation  prob¬ 
lems  give  him  mental  pressures.  “With 
time  limitations.  I’m  wondering  ‘How 
will  I  get  there?’  In  some  cities,  the  cab 
service  is  so  horrible,  you  have  to  beg.” 
They  concur  that  on  the  road  “the  little 
stuff  drives  you  crazy.”  Nevertheless, 
White  prefers  his  assignment  because  “I 
don’t  like  the  confinement  of  office 
hours.  I  favor  the  variety  of  one  week 
here  and  a  week  away.  And  it’s  fascinat¬ 
ing  just  to  see  New  York  City  and  Mil¬ 
waukee’s  friendly  people.” 

Bonk  has  this  concept  of  his  job:  “I’m 
a  pro  basketball  writer  but  I  consider 
myself  a  reporter  who  happens  to  be 
covering  sports.  Writing  sports  provides 
more  freedom  than  covering  the  courts. 
It’s  almost  like  a  gossip  column.  The  fans 

(Continued  on  page  31) 
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HOOP  REPORTERS — George  White,  left,  ot  the  Houston  Chronicle;  Tommy  Bonk, 
center,  of  the  Houston  Post,  and  Steve  Hershey,  right,  sports  writer  for  the  Washing¬ 
ton  Stor,  at  the  NBA  All-Star  Game  last  February.  White  and  Bonk  regularly  cover 
the  Houston  Rockets'  pro  basketball  team.  Hershey  is  president  of  the  Professional 
Basketball  Writers  of  America. 


(Continued  from  pcifte  30) 
want  to  know  what's  happening." 
White's  thesis  is  that  he  has  gained  an 
unusual  fringe  benefit.  "I'm  one  of  the 
few  in  the  world,"  he  philosophizes, 
"able  to  get  an  inside  look  of  a  society 
totally  out  of  the  mainstream  and  to 
analyze  people  whose  talents  permit 
them  to  earn  more  dollars  than  99%  of 
the  public.  I  can  examine  a  player's  per¬ 
sonality  from  close  range.  I  don't  wor¬ 
ship  the  players.  They  are  adults  playing 
children's  games  for  a  living.  I  am  cover¬ 
ing  their  games  for  a  living  and  making  it 
so  serious.” 


Is  it  always  exciting?  “I've  been  bored 
at  times,”  Bonk  admits.  "Houston  once 
lost  13  in  a  row.  I  looked  in  the  stands  for 
talent.  When  you  lose  time  after  time, 
it's  like  Kleenex.  You  blow  your  nose 
and  throw  it  away.”  White  chips  in:  “It's 
rough  when  you  lose,  regardless  of  how 
objective  you  are.  How  many  different 
ways  can  you  write  ‘The  team  played  no 
defense.'  Readership  increases  when 
you  win.” 

Happy  times?  Bonk  produces  a  fast 
retort  and  a  wide  smile:  “Last  week,  I 
met  two  stewardesses.  I  have  their 
phone  numbers.” 


UPl  to  increase 
telegrapher’s  pay 

Negotiators  for  United  Press  Interna¬ 
tional  and  the  United  Telegraph  Work¬ 
ers,  Division  47,  have  agreed  on  a  new 
two-year  contract. 

The  proposal,  to  be  put  out  for  a  ratifi¬ 
cation  vote,  would  increase  the  weekly 
pay  of  operators  $38  and  technicians  $41 
over  the  term  of  the  contract.  It  would  be 
effective  retroactively  to  February  I  of 
this  year. 

In  addition,  the  contract  provides  for 
increased  fringe  benefits  including  a  per¬ 
sonal  holiday  in  the  second  year  of  the 
contract  and  improvements  in  vacations, 
hospitalization  and  insurance. 

Under  the  proposal,  operators  would 
receive  pay  hikes  of  $14  a  week  retroac¬ 
tive  to  February  1;  $5  on  October  1;  $14 
on  February  I  of  next  year;  and  $5  on 
October  1 ,  1980.  And,  technicians  would 
get  $15  retroactive  to  February  1;  $5  on 
October  I;  $16  next  February  1;  and  $5 
on  October  1,  1980.  Operators  currently 
are  paid  $278.40  a  week  and  technicians 
get  $304. 

Grey  assigned 

Shearson  Hayden  Stone  Inc.  has  ap¬ 
pointed  Grey  Advertising  Inc.,  to  handle 
its  advertising. 


Did  you  call  State  Farm  last  year  for  help 
on  a  story?  Over  400  other  reporters  did 


Reporters  on  papers,  magazines,  and  broadcast  stations 
across  the  country  are  calling  State  Farm  for  help  on 
stories  involving  auto,  homeowners,  boatowners,  and  life 
insurance.  Why?  Two  reasons. 

First,  we're  the  nation's  largest  insurer  of  cars,  homes, 
and  pleasure  boats.  Reporters  naturally  call  the  industry 
leader  when  they  need  facts  or  opinions  about  these 
forms  of  insurance.  While  we’re  not  the  leader  in  life 
insurance,  we  are  the  fourth  largest  seller  of  individual 
life  policies. 

Second,  our  public  relations  staff  of  former  newsmen 
welcomes  calls  from  the  media.  We  understand  dead¬ 
lines.  If  we  have  the  information  you  need,  we’ll  give  it  to 
you  right  away.  If  we  don’t,  well  talk  to  one  of  our 
experts  and  call  you  back  as  soon  as  possible.  If  we  can’t 
get  the  information  you  need,  we’ll  tell  you  that  too. 

When  you  need  help  with  a  story  on  personal 

insurance,  join  your  more  than  400  colleagues  _ _ 

who  turned  to  State  Farm  last  year.  Call 

our  public  relations  department  at  ~] 

309  662-2521  or  662-2063. 


STATE  FARM  MUTUAL 
AUTOMOBILE  INSURANCE  COMPANY 
Home  Office,  Bloomington,  Illinois  / 
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Syndicates 


By  Lenora  Williamson 


Column  serves  interests  of  handicapped 


The  Inter-Continental  Press  Syndicate 
is  offering  a  weekly  column  titled 
“HANDICAPsules”  designed  for  read¬ 
ership  among  handicapped  people,  their 
families  and  associates  and  also  for  gen¬ 
eral  readership. 

The  column  is  by  Terry  Brickley  of 
Santa  Cruz,  California,  himself  a  victim 
of  multiple  sclerosis  and  now  confined  to 
a  wheelchair. 

The  column  uses  letters  from  readers 
discussing  their  problems  and  experi¬ 
ences  and  gives  Brickley's  comments  on 
social,  physical,  and  other  factors  in  the 
life  of  the  handicapped.  The  column  was 
syndicated  formerly  by  Mason  Western 
Syndicate. 

Brickley,  46,  is  married  and  has  had 
multiple  sclerosis,  a  progressive  nerve 
dysfunction,  for  19  years.  His  current 
activities  include  being  executive  direc¬ 
tor  of  Adaptability  Unlimited,  a  non¬ 
profit  educational  corporation  assisting 
the  physically  impaired  to  reach  a  level 
of  independence.  He  is  the  first  graduate 
of  the  University  of  California  School  of 
Medicine,  Department  of  Psychiatry, 
Sex  and  Disability  Counseling  Project, 


Terry  Brickley 


an  experimental  program  funded  by  the 
National  Institute  of  Mental  Health. 

*  ♦ 


Bill  Russell,  who  played  with  the  Bos¬ 
ton  Celtics  for  13  years  and  helped  that 
team  to  1 1  championships  in  the  National 
Basketball  Association,  is  Joining  the 
newspaper  business  as  a  columnist  for 
Copley  News  Service. 

Russell,  whose  basketball  career 
skyrocketed  after  he  won  a  gold  medal  in 
the  1956  Melbourne  Olympics,  lives  in 
Seattle  now.  In  addition  to  a  twice- 
weekly  commute  from  his  home  to  help 
anchor  the  KABC-TV  News,  Los 
Angeles,  he  writes  a  weekly  column  for 
his  home  town  newspaper,  the  Seattle 
Times . 

When  Russell  left  the  Celtics  he  had  a 
syndicated  television  show,  radio  show 
and  lectured  on  the  college  circuit  for  a 
while  and  then  went  back  to  basketball 
serving  as  coach  and  general  manager  of 
the  Seattle  Supersonics. 

Russell's  columns  deal  with  the  black 
and  white  of  social,  political  and 
economic  issues — whether  the  issues  in¬ 
volve  blacks  or  whites.  Also,  the  sports 
veteran  is  working  on  his  autobiography 
to  be  published  this  Fall. 

*  ♦  ♦ 

Letitia  Baldridge,  syndicated  colum¬ 
nist  who  has  her  own  public  relations 
company  in  New  York,  has  announced 
affiliation  with  Richard  Weiner,  Inc,, 
New  York,  on  public  relations  cam¬ 
paigns. 

Baldridge,  social  secretary  to  the 
White  House  during  the  Kennedy  Ad¬ 
ministration,  will  maintain  her  own  com¬ 
pany  offices  at  485  Lexington  Avenue, 
New  York  and  continue  her  activities  as 
a  lecturer,  writer,  and  holder  of  4  corpo¬ 
rate  directorships. 

Baldridge  writes  the  “Contemporary 
Living”  column  for  the  Los  Angeles 
Times  Syndicate  and  has  6  books  to  her 
credit,  the  latest  being  the  revised  “Amy 
Vanderbilt's  Book  of  Etiquette." 

Weiner,  whose  firm  is  at  888  Seventh 
Avenue,  N.Y.,  has  written  5  books,  in¬ 
cluding  “Professional’s  Guide  to  Public 
Relations  Services." 

4:  i)c  :ic 

King  Features  Syndicate  is  not  reviv¬ 
ing  its  Banshees  Luncheon  tradition  dur¬ 
ing  this  year's  convention  of  the  Ameri¬ 
can  Newspaper  Publishers  Association 
in  New  York  City  April  23-25.  Instead, 
King  will  host  a  cocktail  party  before  the 
annual  AN  PA  dinner  dance  April  24  as 
the  syndicate  has  for  the  past  two  yearly 
meetings  in  San  Francisco  and  Atlanta. 
The  party  is  scheduled  for  the  grand  ball¬ 
room  level  of  the  Waldorf-Astoria. 

♦  *  * 

United  Feature  Syndicate  and  News¬ 
paper  Enterprise  Association  will  host  a 
party  at  Regine's  on  Park  Avenue  at  the 
end  of  the  ANPA  convention  in  New 
York  Wednesday,  April  25.  Invitations 
now  being  mailed  say  the  celebration 
marks  the  first  year  of  the  UFS/NEA 
merger  and  ANPA’s  first  year  in  town 
since  the  bicentennial. 
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Masters’  Scores  in  Downward  Cycle 

From  year  to  year,  the  winning  score  of 
the  Masters’  winner  varies,  greatly.  But 
when  you  plot  the  scores  through  a  mov¬ 
ing  average,  you  get  the  full  story.  Since  1966,  the 
scores  in  Augusta  have  dropped,  very  sharply. 

AVERAGE  of  MASTERS’  WINNER 


VO 

VO 

Ov 


4-13 


To  liven  up  your  sports  pages  six  times  a  week, 
call  Don  LaSpaluto  at  (212)  557-2330. 

UNITED  FEATURE  SYNDICATE 
200  Park  Avenue,  New  York,  N.Y.  10017 
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Judges  for  The  1979  World  Almanac 
promotion  competition  were  from  left: 
Mike  Booth,  promotion  director,  World 
Almanac;  Ann  Cooper,  promotion  and 
research  director,  Los  Vegas  Review- 
Journal;  Jane  Flatt,  publisher  of  the  al¬ 
manac;  Oick  Macino,  public  service  di¬ 
rector,  Pittsburgh  Press,  and  Dick 
Johnson,  vicepresident  of  Newspaper 
Enterprise  Association,  which  publishes 
the  almanac.  ' 

Winners  in  the  first  annual  World  Al¬ 
manac  Competition  for  co-sponsoring 
newspapers  are  Harry  Moskos  and 
Norm  Bergsma.  Albuquerque  Tribune 
(under  75.0fK)  circulation  group);  Jerry 
Robbins,  Memphis  Press-Scimitar 
(75,000-l60.(KK)  circulation),  and  Emile 
Cahen  and  Chick  Larsen,  Richmond 
Times-Dispatch  (over  1 60,000  circula¬ 
tion). 

The  World  Almanac  is  published  by 
Newspaper  Enterprise  Association,  with 
125  newspapers  co-publishing.  This  is 
the  first  year  a  contest  has  been  held  for 
the  best  promotion.  The  winner  in  each 
circulation  category  receives  $1,000  for 
himself  and  his  staff,  $2,000  for  his 
newspaper’s  favorite  charity,  a  plaque, 
and  dinner  with  the  publisher  of  the 
World  Almanac,  Jane  Elatt,  and  the  pub¬ 
lisher  of  the  newspaper  in  the  home  city. 

*  5f;  ♦ 

A  new  corporation  has  acquired  the 
assets  and  name  of  Trans-World  News 
Service,  Washington  based  news  feature 
syndicate. 

The  corporation  is  headed  by  Thomas 
G.  Vessels  as  chairman  of  the  board.  He 
is  a  Denver  businessman  with  extensive 
interests  in  natural  resources  and  chair¬ 
man  of  the  board  of  the  Vessels  Oil  and 
Gas  Exploration  Company  and  the  Ves¬ 
sels  Gas  Processing  Company. 

Robert  E.  Hurleigh,  veteran  newspa¬ 
per  and  broadcast  executive  is  president 
and  chief  operating  officer.  Claud  D. 
Eleet,  Denver,  an  independent  consul¬ 
tant  in  investor  relations  and  public  af¬ 
fairs,  is  the  executive  vicepresident  and 
chief  executive  officer. 

Dr.  Edward  von  Rothkirch,  in  editorial 
positions  with  Trans-World  News  .Ser¬ 
vice  since  1960.  continues  as  executive 
editor. 

Hurleigh,  the  new  president  of  the 
syndicate,  has  been  a  reporter,  commen¬ 
tator,  and  executive  in  the  news  business 
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since  the  mid-thirties.  He  was  central  di¬ 
vision  manager  for  the  Asswiated  Press 
in  the  early  4()s  and  news  director  for 
WGN  and  Mutual  Broadcasting  .Sys¬ 
tem's  bureau  chief  in  Chicago  12  years, 
until  assigned  to  Washington  as  vicepres¬ 
ident  of  Mutuars  news  and  Washington 
operations.  Hurleigh  was  named  presi¬ 
dent  of  Mutual  in  1958  and  served  until 
the  late  60s.  He  is  a  resident  of  suburban 
Washington. 


King  Eeatures  has  appointed  Gold 
Key  Entertainment,  a  division  of  Vid- 
tronics  Co.,  exclusive  distributor  for  10 
television  series,  including  three  original 


“Plash  Gordon”  serials  and  220  ani¬ 
mated  color  “Popeye"  films. 

Announcement  was  made  jointly  by 
Lee  Polk,  vicepresident  of  King  Eeatures 
Television  Productions,  Inc.  and  Bob 
Muller,  president  of  Gold  Key. 

In  addition  to  "Popeye”  films.  Gold 
Key  will  distribute  5  other  animated 
King  series.  "The  Beatles.”  “Barney 
Google.”  “Cool  McCool,"  “Beetle 
Bailey,”  and  “Krazy  Kat.”  Also  to  be 
handled  by  Vidtronics  are  “Blondie,” 
with  Penny  Singleton  and  Arthur  l,ake; 
“TV  Time  Capsule,”  (historic  Hearst 
newsreels  in  I'/i  minute  segments);  and 
“Perspective  on  Greatness,”  26  half- 
hour  documentaries. 


DMMESBinnr 

“DOONESBURY  was  the  only  comic  to  top  Peanuts  for  first 
place  in  one  age  group.”  —Albuquerque  Tribune 

“DOONESBURY  made  the  best  lists  of  readers  in  the  18-30  age 
group.”  —Milwaukee  Journal 

“Men  in  the  25-34  age  group  rated  DOONESBURY  their  2nd 
favorite  .  .  .”  — Memphis  Commercial  Appeal 

“There  are  only  three  major  vehicles  to  keep  us  informed  as  to 
what  is  going  on  in  Washington, the  electronic  media,  the  print 
media  and  DOONESBURY  . . .  not  necessarily  in  that  order.” 

—President  Gerald  Ford 


Shouldn’t  your  readers  be  getting 
DOONESBURY  in  your  paper 
in  order  to  follow  its  unique,  often 
acerbic,  social  and  political  com¬ 
mentary.  There  never  has  been  a 
comic  strip  like  DOONESBURY! 


For  samples  and  rates,  contact": 

UNIVERSAL 

PRESS 

SYNDICATE 

6700  Squibb  Road 
Mission,  l^nsas  66202 
Order  Dept .  Toll  Free  1-800-255-6734 
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Editorial  workshop  By  Roy  H.  Copperud 


Being  Bastardized — No. 

My  old  friend  Dave  Evans  of  the 
Stockton  (Calif.)  Record  calls  my  atten¬ 
tion  to  the  fact  that  parameter,  a  techni¬ 
cal  term,  is  being  pressed  into  general 
use  and,  as  usually  happens  in  such  in¬ 
stances,  is  being  corrupted  in  meaning. 

As  the  definition  of  parameter,  Ameri¬ 
can  Heritage  gives  “a  variable  or  an  ar¬ 
bitrary  constant  appearing  in  a 
mathematical  expression,  each  value  of 
which  restricts  or  determines  the  specific 
form  of  the  expression.”  An  example 
might  be  radius,  a  concept  whose  value 
would  vary  with  the  size  of  the  circle. 
There  are  other  definitions,  and  the 
chance  that  the  term  as  described  by  any 
of  them  would  occur  in  ordinary  dis¬ 
course  or  in  a  news  story  is  far  from  fact. 

Some  people  appear  to  confuse 
parameter  with  perimeter  (a  more  com¬ 
mon  term,  meaning  the  distance  around  a 
plane  surface,  or  something  analogous). 
This,  of  course,  is  just  plain  ignorance; 
“Society  puts  a  parameter  around  mar¬ 
riage,  but  what  does  age  have  to  do  with 
it?” 

Others  evidently  think  parameter  is  a 
synonym  for  limit.  The  redoubtable 
Bella  Abzug  was  quoted  in  a  wire  story 
as  saying,  “We  don’t  have  to  be  lectured 
and  scolded  by  the  president,  and  told 
that  we  can  only  talk  about  this  parame¬ 
ter  of  activities  ...”  Meaningless; 
what  she  meant  was  scope  or  range  or 
something  of  the  kind.  Ms.  Abzug  evi¬ 
dently  soaked  up  some  of  the 
gobbledygook  that  poisons  the  air  in 
Washington. 

Bureaucrats  love  offbeat,  esoteric 
words,  and  when  they  do  not  know  what 
they  mean  they  love  them  all  the  more. 
Senator  Patrick  Moynihan,  an  erstwhile 
Harvard  don,  was  not  above  repeating 
the  chestnut  to  the  effect  that  tinker’s 
damn  should  be  tinker’s  dam  in  a  public 
scolding  of  someone  he  thought  had  mis¬ 
used  the  term. 

Sometimes  parameter  is  thought  to 
mean  requirement  or  qualification,  as  in 
a  document  put  out  by  a  university  de¬ 
tailing  what  was  expected  of  candidates 
for  the  office  of  its  president.  Parameters 
for  this,  that,  and  the  other  thing  were 
listed,  and  they  were  not  parameters  at 
all.  But  there  is  no  help  for  it;  parameter 
is  being  bastardized  as  surely  as  ecology, 
viable,  and  state  of  the  art. 

Mature  has  become  a  euphemism  for 
middle-aged,  old.  A  magazine  published 
by  the  American  Association  of  lietired 
Persons,  whose  members  must  be  at 
least  55,  is  entitled  Modern  Maturity. 
Such  usages,  like  referring  to  mentally 
retarded  children  as  exceptional,  spring 
from  the  delusion  that  by  changing  the 
name  of  something  one  can  change  its 
nature.  Mature  means  fully  grown  orde- 
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ve loped.  Those  who  are  middle-aged  or 
beyond  have  long  since  passed  that 
stage. 

Wayward  Words 

“Gay  Teacher  in  Eye  /  of  Proposition  6 
Storm.”  The  headline  referred  to  a 
California  initiative  that  would  have 
barred  from  the  classroom  any  teacher 
known  to  be  a  homosexual,  and  to  one 
teacher’s  highly  publicized  fight  against 
it  (the  measure  lost).  The  writer  of  the 
headline  evidently  thought  the  eye  of  the 
storm  is  its  wildest  part,  but  his 
metaphor  was  off  base.  In  storms  that 
have  them  (typhoons,  hurricanes,  tor¬ 
nadoes,  etc.)  the  eye  is  the  dead  calm  at 
the  center  of  the  vortex. 

^  * 

The  slang  expression  a  no-no,  for 
something  forbidden  (evidently  adapted 
from  babytalk)  is  properly  given  in  that 
form,  not,  as  often  seen,  a  no,  no. 

*  ♦  * 

Add  this  to  your  collection  of  absurd 
attributions  (along  with  smiled,  frowned, 
laughed,  grimaced,  etc.)  “He  shrugged 
over  the  phone”  (from  The  New  Yorker, 
which  expressed  doubt  that  the  remark 
ever  got  shrugged). 

Ex-Washington  Star 
president  dies 

John  Hoy  Kauffmann,  54,  former  pres¬ 
ident  of  the  Washington  (D.C.)  Star, 
died  March  20  of  throat  cancer. 

Kauffmann  was  president  of  the  Star 
from  1968  to  1976  when  complete  control 
of  the  newspaper  was  acquired  by  Joe 
Allbritton.  Both  his  father  and  great¬ 
grandfather  had  held  the  same  position. 

After  he  left  the  Star,  Kauffmann 
worked  with  President  Ford’s  Clemency 
Review  Board.  He  became  chairman  of 
the  board  of  John  J.  Enterprises  Ltd.  of 
Washington  and  New  York,  primarily  a 
consulting  firm.  Last  fall  the  company 
became  the  distributor  for  the  U.S. 
Electricar  Corp. 

Kauffmann  is  survived  by  his  second 
wife,  the  former  Patricia  Bellinger,  and  a 
son,  John  Hoy  II;  four  children  by  his 
first  marriage  to  the  former  Laura  Allen 
which  ended  in  divorce  in  1958;  his 
mother;  a  sister,  and  a  brother. 

Spurgeon  dies,  63 

Allen  C.  Spurgeon,  63,  secretary- 
treasurer  and  general  manager  of  Union- 
town  (Pa.)  Newspapers,  publisher  of  the 
Morning  and  Evening  Standard,  died 
March  24.  He  had  been  active  through¬ 
out  his  career  in  the  management  of  the 
two  newspapers  and  their  print  shop  af¬ 
filiate,  the  Standard  Printing  Company. 


BREAKING  GROUND— Florida  South¬ 
ern  College  recently  broke  ground  for  a 
new  $550,000  communications  complex 
and  CBS  Evening  News  managing  editor 
and  anchor  man  Walter  Cronkite  was  on 
hand  to  turn  the  symbolic  first  shovel. 
Looking  on,  at  left  is  Dr.  Robert  Davis, 
college  president.  The  new  communica¬ 
tions  complex,  which  will  include  news¬ 
rooms  for  college  publications  as  well 
as  full  broadcast  facilities  for  radio  and 
tv,  is  scheduled  for  completion  in 
January,  1980. 

Chi  Tribune  names 
European  ad  reps 

The  Chicago  Tribune  has  appointed 
advertising  sales  representatives  in  nine 
European  countries. 

The  representatives  and  their  ter¬ 
ritories  are:  Publimedia,  Austria;  Reg¬ 
inald  Hoe,  Belgium  and  the  Nether¬ 
lands;  Atlas  Verlag  und  Werbung,  Fed¬ 
eral  Republic  of  Germany  and  West  Ber¬ 
lin;  Edires  France  S.A.,  France;  Dr. 
Giuliano  Blei,  Pubblicita  per  e  Dall’es- 
tero,  Italy;  Luis  Andrade,  Spain;  Pub- 
licitas  Service  International.  Switzer¬ 
land;  IVA  International  Advertising 
Ltd.,  Switzerland;  and  Joshua  B.  Pow¬ 
ers,  Ltd.,  United  Kingdom  and  Eire. 

J-school  dean 
elected  to  board 

Dr.  Ray  Hiebert,  dean  of  the  College 
of  Journalism  at  the  University  of  Mary¬ 
land,  has  been  elected  to  the  board  of 
directors  of  the  Center  for  Policy  Proc¬ 
ess,  Washington,  D.C. 

Hiebert,  a  former  newspaper  and 
broadcast  journalist,  has  been  dean  at 
Maryland  since  1973. 

The  Center  for  Policy  Process  is  a 
non-profit,  tax-exempt  research  and 
educational  institute  which  conducts 
studies  on  critical  national  problems. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217 

_ BUSINESS _ 

SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 
172  Mill  River  Rd.,  Chappagua,  N.Y 
10514. 


_ CARTOONS _ 

•■ALL  THE  CARTOONS  YOU’LL  EVER 
NEED"  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York,  NY  10014. 

EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 
MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 


COMIC  STRIPS 


0.0— The  newest,  most  ultra-unique 
strip  in  the  business.  Free  samples:  Box 
26M8.  Editor  &  Publisher. 


HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that’s  wit  to 
print.  J.  Griswold.  914  2nd  Ave.,  Seattle. 
Wash.  98104. 


FICTION 


SERIALIZED  MYSTERIES,  DRAMAS, 
sci-fi.  2000  words  per  segment,  10-15 
segments  per  story.  Rates  suitable  for 
small  papers.  Fiction  Factory,  PO  Box 
8171,  Long  Beach,  CA  90808. 


GARDENING 


‘‘GROWING  YOUR  OWN”  samples. 
Shades  of  Green,  Box  57-E.  Ipswich  MA 
01938.  We‘ll  send  seed  catalog  too! 


ILLUSTRATED,  indoor-outdoor  garden¬ 
ing,  weekly  feature,  8th  year.  Details, 
Masson,  Box  66,  Needham  MA  02192. 


GENEALOGY 


TRACING  YOUR  ROOTS  is  written  by  an 
expert.  Samples:  Columbia,  Box  226, 
Station  H,  Toronto,  Ont,,  Canada. 


GENERAL 


would  be  pleased  to  have  your  newspa¬ 
per  consider  its  weekly  columnists.  Write 
us  at  716  Fourth  St.,  San  Rafael,  CA 
94901.  Thank  you. 

PERK  UP  your  paper.  Pick  a  package 
from  25  features:  cartoons,  columns, 

fuzzles.  Free  list,  or  full  info,  samples 
1.  Dickson,  17700  Western  69e, 
Gardena  CA  90248. 


FOLLY‘S  THINKSHOP— Weekly  humor 
strip.  Details:  Richard  Jarrett  Company, 
8056  Dobson,  Chicago,  IL  60619. 


HELP!  My  boss  is  job-hunting.  Mine  is 
too  nosy,  ril  never  work  overtime  again! 
Who  makes  the  coffee?  .  .  .  NINE  TO 
FIVE  WOMAN  tackles  these  and  many 
more  working  topics.  Contact:  CAR- 
BERRY,  1349  Douglas,  Flossmoor,  IL 
60422 


_ LIFESTYLE _ 

BLACK  COMMENTARY,  a  twice  weekly 
social  and  political  column  with  vitality, 
style  and  flair.  Readers  enjor  theW.  Earl 
Douglas  column.  Free  samples.  Box 
27362,  Editor  &  Publisher. 


‘■MORE  FOR  YOUR  MONEY’’-Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated)- 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Our  5th  year. 
Camera-ready  and  AP  DataFeature.  Cirr- 
eman  Syndicate,  7  Charles  Court,  Mid¬ 
dletown,  NY  10940. 


OUTDOORS 


FISH  &  GAME  FORECASTER  tells  out¬ 
door  enthusiasts  the  best  times  to  fish, 
hunt  or  birdwatch  through  attractive, 
computerized,  day-by-day  tables. 
Camera-ready.  Write  for  tree  sample  and 
rates:  Data  Vexilar,  9345  Penn  Avenue 
South,  Minneapolis  MN  55431.  Call  toll 
free  (800)  328-2741. 


SENIOR  CITIZENS 


DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features, 
PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1,25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


REAL  ESTATE 


FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


ANNOUNCEMENTS 


BOOKPLATES 


FREE  color  catalog  of  bookplates  and 
hard-to-find  home  library  accessories. 
Antioch  Bookplate  Co.,  Box  28EP.  Yellow 
Springs  OH  45387. 


BUILDINGS  WANTED 


LOOKING  FOR  commercial,  industrial 
building,  plant,  ranch,  shopping  center, 
tax  shelter,  presses.  West  Coast  or  South¬ 
west,  up  to  $1  million.  S  Behrens,  Behrens 
Pulp  &  Paper,  3305  W  Warner.  Santa  Ana 
CA  92704.  (714)  556-7130. 


BUSINESS  OPPORTUNITIES 


"How  to  Start  Your  Own  Community  news¬ 
paper,”  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9  95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


ACTIVE  PARTNER  sought  by  monthly  life¬ 
style  newspaper/magazine  in  San  Fran¬ 
cisco  Bay  Area,  which  has  achieved 
10,(X)0  paid  circulation,  $130,1X10  gross 
and  small  net  with  only  minimal  funding. 
Expansion  capital  required  to  become 
major  force.  Projected  $450,0(X)  gross 
within  one  year.  Tremendous  potential. 
Mirlfmum  investment  $60,(XX).  Might  con¬ 
sider  100%  sale.  Box  27324,  tditor  & 
Publisher. 


WEEKLY  SHOPPER  with  large  growth  look¬ 
ing  for  investors  working/non-working.  Es¬ 
tablished  and  accepted  product.  Minimum 
of  $50,(X)0.  Only  sincerely  interested  par¬ 
ties  inquire.  Hometown  Publications,  PO 
Box  8905,  Boise  ID  83707. 


PUBLISHER  of  40-plus  travel  magazines 
seeking  local  associates  for  expansion  in 
selectM  U.S.  cities.  Excellent  profitability 
and  training  provided.  Investment  re¬ 
quired.  Contact  Roger  Thrailkill, 
TRAVELHOST,  6116  N.  Central  Exp.,  Suite 
1020,  Dallas,  TX  75206.  (214)  691-1163. 


NEWSLETTERS 


FREELANCER’S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments  and  news.  Special  9-issue  trial 
subscription,  $9.  PO  Box  89-EP, 
Skaneateles  NY  13152.  (315)  685-8505. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


WE  HAVE  CONDUCTED  more  than  300 
formal  appraisals  of  newspapers,  large  and 
small.  NEWSPAPER  SERVICE  COMPANY, 
INC.,  PO  Dr.  12428,  Panama  City,  FL 
32401. 


NEWSPAPER  BROKERS 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  hartdle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office,” 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (8l3)  446-0871 
da^ime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


IF  YOU’RE  READY  TO  SELL  your  midwest 
daily  or  weekly  newspaper,  we’ll  find  you  a 
buyer  with  the  competence  and  finances 
to  make  the  sale  worthwhile — and  in  a 
reasonable  space  of  time.  Roy  Holding  As¬ 
sociates,  PO  Box  212,  Galva,  IL.  Phone 
(309)  932-2270,  or  932-2642. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St..  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill.  N.J.  08003.  (609)  795- 
6026. 


JOIN  OUR 
CONTRACT  CREW! 


. . .  Those  individuals, 
companies,  syndicates 
that  know  the  value  of  an 
E&P,ad  and  run  with  us 
on  a'regular  basis. 

So,  be  it  1 2,  26  or  52  ti  mes 
per  year,  we  produce 
business  and  profit  for 
these  people.  We  offer 
you  freedom  to  rotate  your 
copy  within  our  regular 
deadline  times,  monthly 
billing,  and  the  best 
exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place 
now,  in  the  most  effective 
classified  market  in  the 
newspaper  industry. 


E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
PUBLICATIONS  FOR  SALE 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  400,  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 


NEWSPAPERS  FOR  SALE 


WESTERN  DAILY 

Isolated  small  western  daily,  has  weekly 
competition,  3-unit  press,  good  Compu- 
Graphic.  Information  to  qualified  buyers 
only.  $60,000  down,  but  need  money  to 
compete.  If  exclusive,  field  should  gross 
$350,000. 

SNYDER  NEWSPAPER  BROKERS 
PO  Box  308,  Lindsay,  CA  93247 


TAHOE  WEEKLY  since  1947,  gross 
$125M,  sell  $100M,  adjudicated,  all  gov¬ 
ernment  contracts,  solid  local  ad  ac¬ 
counts,  PO  Box  658,  South  Lake  Tahoe. 
CA  95705. 


ATTENTION 

ADVERTISERS! 

The  deadline  for  classified  adver¬ 
tising  for  the  issue  of 

APRIL  14,  1979 
will  be 

MONDAY,  APRIL  9, 
at  4  pm. 


NEW  JERSEY  PAID  WEEKLY,  Bergen 
County,  $70,(X)0  annual  gross,  top  jxjten- 
tial  in  large  affluent  growth  area.  Terms. 
Box  27255,  Editor  &  Publisher. 


1  WEEKLY  NEWSPAPER,  year-round, 
plus  one  seasonal  weekly  newspaper. 
Gross  $130,000,  net  $30,000,  asking 
$150,000.  Qualified  buyers  only.  Write  Box 
27347,  Editor  &  Publisher. 


LOUSY  BUSINESSMAN,  excellent  news¬ 
man,  seeking  partner  to  buy  in,  run  busi¬ 
ness  and  ad  side  and  eventually  take  con¬ 
trol  of  7000  weekly  in  Illinois.  Box  27314, 
Editor&  Publisher. 


ZONE  9  DAILY  newspaper  in  growing 
coastal  area.  1978  gross  $284,000. 
$125,000  down.  Information  to  qualified 
buyers.  Box  27328,  Editor  &  Publisher. 


MINNESOTA  30,0(X)  weekly  advertiser, 
highly  profitable,  gross  less  than  Vi  mil¬ 
lion.  Established  1969.  Fast  growing  paper 
in  recession-proof  community.  19/8  in¬ 
creases:  gross  39.2%;  profit  71%. 
Documented  health  problems  force  sale. 
Rochester  Weekly,  821  3rd  Av  SE,  Roches- 

ter  MN  55901. _ 

MOUNTAINOUS  MONTANA  weekly  with 
stationery  store.  1978  gross  $105,500. 
Modern  equipment.  Printed  out.  Building 
with  4-bedroom  residence,  extra  land. 
Growing  recreational  valley.  Hunting¬ 
fishing  haven.  $165,386.  29%  down.  Seri¬ 
ous  buyers.  Box  27515,  Editor  & 
Publisher. 


WESTERN  PENNSYLVANIA  SHOPPER, 
long  established.  $30,000  price  less  than 
half  1978  gross  and  includes  composition 
equipment,  W.  B.  Grimes  &  Co.,  National 
Press  Bldg,  Washington  DC  200A5. 


RURAL  WEEKLY  in  lively,  friendly  town; 
Zone  3;  $70,000  gross  and  growing;  owner 
retiring;  house-office  available:  photo¬ 
composition  equipment  leased;  widely  re¬ 
spected  in  two-county  area.  Box  27504, 
Editor  &  Publisher. 


SMALL  NORTHERN  Zone  5  weekly  with 
daily  competition.  78  years  in  business. 
$45,000  gross  revenue.  Out  of  town  owner 
will  sell  for  $22,500,  terms  available.  Reply 
Box  27491,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily.  we  are  seeking  exclusive  profitable 
newspapers  with  4(X)0  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 

WE  WILL  PAY  a  premium  price  for  your 
80(X)  to  20,000  circulation  daily  or  6000 -i- 
weekly.  Cashoryour  terms.  Confidentiality 
assured.  Box  27357,  Editor  &  Publisher. 


EXPERIENCED  Texas,  New  Mexicoand  Ok¬ 
lahoma  owner- publisher  seeking  newspa¬ 
pers.  Zones  6,  8,  9  and  4.  Consider  only 
those  grossing  over  $300M.  Write  Fred  W. 
Janca,  1131  Woodfield  Lane.  Houston.  TX 
77073.  (713)  443-0154, 


PRINTING  BROKER 


NON  HEAT  WEB  PRESS  time  available  8 
units,  2  folder  operation.  3  shifts.  7  days 
week  specializing  in  26"  web  offset  news¬ 
paper.  Our  fleet  of  trucks  travel  all  of 
South  Dakota,  Iowa,  Wisconsin.  Min¬ 
nesota,  North  Dakota  and  Montana.  Save 
on  pooling  freight.  Call  Mr.  Lesnar  toll  free 
(800)  843-6805. 


PRINTING  PLANTS  FOR  SALE 


WEB  OFFSET,  New  York  suburbs,  news- 
apers  and  commercial,  annual  sales  over 
2  million.  Interested  parties  write  Box 
27254,  Editor  &  Publisher. 


TRADE  JOURNAL  FOR  SALE 
26  year  old  monthly  trade  journal,  2A00 
national  paid  circulation.  $40,000  pro¬ 
jected  '79  income.  Owner  wants  to  leave 
publishing  field.  Sale  price:  $48,000.  Mr. 
Fran  Patch  (608)  365-1273. 


FREE  DISTRIBUTION  SHOPPER  located 
in  fastest  growing  city  in  the  Northwest. 
Established  and  accepted  product.  Right 
individual  can  double  present  cash  flow  of 
over  $18,000  monthly,  plus  live  in  beauti¬ 
ful  wilderness  surroundings.  Priced  for 
immediate  sale,  $100,000  cash  or 
$140,000  with  terms.  Bonus  of  no  interest 
on  contract.  Owner  will  stay  with  business 
if  desired.  Hometown  Publications,  PO  Box 
8905,  Boise  ID  83707. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

Professional  Circulation  Services 
NEWSPAPER  AGENCY.  INC. 

PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 


Plagued  by  "down"  routes? 

Carrier  recruitment  program  offered. 
Highly  successful  results  during  first  year. 
"Down  routes"  cut  at  least  50%. 

Charles  "Red"  Norvil 

Midwest  Newspaper  Circulation  Consul¬ 
tants,  7610  S.  Artesian,  Chicago,  IL 
60652. 

_ (312)  476-3860 _ 

CIRCULATION 
PHONEMASTERS  CO. 

Weare  telephone  sales  consultants  and  we 
want  to  sel  I  newspapers  more  than  anyone 
else  in  the  world.  Years  of  service  in  the 
nation’s  toughest  markets.  For  further  in¬ 
formation  Box  27294,  Editor  &  Publisher. 


MAKE  A  DIRECT  CONNECTION 

. . .  with  E  &  P  Classifieds  at  the 

ANPA  &  ASPE  CONVENTIONS 


When  the  ANPA  meets  April  23-25  in  New  York  City,  E  &  P  will  be  there  with  a  copy  of  our  April  21 
issue  for  every  person  at  the  convention.  Our  April  28  issue  will  be  distributeci  to  delegates  at  the 
April  29  to  May  2  ASPE  convention. 

An  E  &  P  CLASSIFIED  AD  can  connect  you  with  these  groups — the  largest,  most  significant 
gathering  of  newspaper  executives  in  the  nation. 

RESERVE  YOUR  SPACE  NOW! 

And  make  E  &  P  your  HOT  LINE  to  the  people  you've  been  trying  to  reach. 

E&P  CLASSIFIEDS 
We’re  your  direct  connection! 

(212)  752-7050 
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INDUSTRY  SERVICES 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR'S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clip  art 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns.  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL.  INC.  P.O.  Box 
6526.  Mobile.  AL  36606.  (205)  476-6600. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering. 
Rt.  2,  Box  2285.  McAllen,  Texas  78501. 
(512)  682-7011. 


FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancial  and  advisory  service: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT's 

•  Lease  Financing 

•  Management  Consulting 

Initial,  confidential  consultation  anywhere 
in  the  United  States  at  no  charge.  CaW  col¬ 
lect:  Richard  J.  Perman,  Vice  President, 
Bankers  T rust  Compariy.  280  Park  Avenue, 
New  York,  NY  10017,  telephone  (212) 
692-2301. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally.  200  -r  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38 
Yellowstone  Blvd.,  Forest  Hills,  NY  11375. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


EQUIPMENT  &  SUPPLIES 


CIRCULATION  SUPPLIES 


SUPER  STRENGTH 
LIGHT  WEIGHT  PLASTIC 

Specializing  in  bundle  bags.  Also  insert 
bags.  Clyde  Packaging  Co.,  1472  Broad¬ 
way,  New  York  NY  10036.  (212)  840-7336. 


COMPUTERS 


COMPUTER  mail/carrier  circulation  + 
rate  card  receivables  -^  TMC  +  accounting 
^  training  +  support  -H-h-f-t-.  Callorwirte 
Vision  Data,  35  Fuller  Rd.,  Albany,  NY 
12205.  (518)  489-8188. 


FOR  SALE— Digital  Equipment  Corpora¬ 
tion,  PDP8E  with  DEC  bet  8000  software. 
Includes  32K  Memory,  driver  for  Dymo 
Pacesetters.  Put  in  operation  in  early  1976 
as  production  system.  Recently  replaced 
by  1 1/70  DEC  system.  Attractively  priced, 
including  software,  and  available  im¬ 
mediately.  For  more  information  contact 
D.  D.  Lehman,  The  Tribune-Democrat, 
Johnstown  PA  15907.  (814)  536-0711. 


HOT  TYPE 


FOR  SALE— Linotypes,  Elrod,  Router, 
Flat  Shaver,  Mat  Roller,  Remelt  Furnace, 
Shell  Caster,  Vandercook  full  page.  Proof 
Press,  etc.  Make  offer  for  all  or  will  sell 
individually.  Contact  Phil  Schoenwether, 
(616)  637-1104,  South  Haven  (Mich.)  Daily 
Tribune. 


MAILROOM 


ONE  MODEL  545  Cheshire  Label  Machine 
(for  newspapers  or  magazines)  with  a  Model 
526  Cheshire  Label  head  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Heisley, 
P.O.  Box  222083,  Dallas,  Texas  75222. 
(214)  357-0196. 


MULLER  227  Inserter  and  231  Counter- 
Stacker,  available  immediately.  Graphic 
Management  Associates,  Circulation  and 
Mailroom  System  Division,  11  Main  St., 
Southboro,  MA  01772.  (617)481-8562. 


FOR  QUICK  SALE:  $7500  buys  a  $14,000 
3  hopper  STEPPER  BOY  Rolling  Machine 
with  extra  tying  head,  used  only  4  months. 
Like  new,  with  card  attachment.  Phone  M. 
I.  Hall  (806)  763-9565,  Lubbock  TX. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 


1  week  —$2.75  per  line 

2  weeks— $2.65  per  line,  per  issue 

3  weeks— $2.45  per  line,  per  issue 

4  weeks— $2.25  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  —$2.05  per  line 

2  weeks — $1.90  per  line,  per  issue 

3  weeks — $1.75  per  line,  per  issue 

4  weeks — $1.55  per  line,  per  issue 

Add  $1.75  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations, ^changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.00  per  column  inch 
minimum  space. 

Classifietl  Contract  Ratos  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  A  Publisher 

575  Lexington  Ave.,  N.Y„  N.Y.  10022  (212)  752-7050 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


SHERIDAN  48P  inserter,  9  heads 
with  folded  edge  delivery. 

Sheridan  24P  inserter  with  conveyor 
and  hand  fly  table. 

Turn  key  installations  provided. 

Graphic  Management  Associates,  Circula¬ 
tion  and  Mailroom  Systems,  11  Main  St, 
Southboro  MA  01772.  (617)  481-8562. 


CYPAK  plastic  tying  machines.  Available 
immediately.  Can  be  seen  in  operation. 
Graphic  Management  Associates.  Circula¬ 
tion  and  Mailroom  Systems,  11  Main  St, 
Southboro  MA  01772.  (617)  481-8562. 


HEAVY  DUTY  addresser,  Pitney  Bowes, 
with  12  trays  and  base,  automatic  feeder. 
Assume  1.5  year  lease.  Steve  Matlock,  PO 
Box  365,  Meridian  ID  83642.  (208)  888- 
4423. 


DIDDE/GLASER,  320  stuffer,  serial  # 
124-90.  In  excellent  condition.  Available  in 
April.  $15,000.  Contact  R.M.  Higgin¬ 
botham,  Roswell  Daily  Record,  Box  1897, 
Roswell  NM  88201.  (505)  622-7710. 


MODEL  B  Cutler  Hammer  bottom  wrap 
machine.  Available  immediately.  Very  good 
condition.  Box  27489,  Editor  &  Publisher. 


MISCELLANEOUS 


COMPUGRAPHIC(2)  2414  Videosetter  216 
years  old,  complete,  $20,000  each.  Also 
Unified  Composer  with  on-line  interface, 
$13,000  each.  Waxers,  light  tables, 
Robertson  500  Overhead  Horizontal  Cam¬ 
era,  18"  film  processor  LD-18.  Camera  with 
Gammamatic.  (312)  343-1144. 


FOR  SALE 
50%  OFF 

SIGNODE  KW  wire  tyer  parts.  We  have  a 
large  selection  on  hand.  Interested  parties 
should  write  or  call: 

The  Miami  Herald  Publishing  Co. 

1  Herald  Plaza,  Miami  FL  33101 
(305)  350-2768  or  350-6007 
R.K.  Baker,  Printing/Packaging  Parts 
Dept.,  Mail  Room,  5th  floor. 


TELE  TYPE— DATA  SPEED  SENDER 
AND  RECEIVER. 

Box  27449,  Editor  &  Publisher. 


NEWSPRINT 


NEWSPRINT— ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  (Jo.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7130. 


PHOTOTYPESETTING 


FOR  SALE:  Good  condition  CompuWriter  I 
and  II.  Make  offer. 

Mark  (516)  484-4477. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J,  (609)  235-7614. 


2  SUPERQUICKS  in  operating  condition 
$10(X)  each;  2  cannibalized  Quicks  $200; 
5  CinoQuick  perforators  $1(X)  each;  2 
green  Fairchilds  $1(X)  each;  2  brown  Fair¬ 
childs  $100  each.  John  Sillmon,  Daily  In¬ 
dependent,  Kannapolis,  NC  28081.  (704) 
933-2181. 


FOR  SALE:  COMPUGRAPHIC  model  4961 
TL,  serial  number  774,  price  $3(X)0;  Com- 
puGraphic  model  2961  HS,  serial  number 
766,  price  $3500.  The  Latrobe  Bulletin. 
Excellent  condition,  factory  maintained. 
Contract  Carl  A.  De  Pasqua  (412)  537- 
3351. 


COMPUWRITER  I  in  excellent  working 
condition.  Recently  re-worked  by  service¬ 
man.  $3200  includes  spare  parts  kit.  Call 
Fr^  Sparger  at  (7()4)  624-5068,  Marsh- 
ville  NC. 

COMPUSCAN  ALPHA  OCR,  High  Speed  RS 
232  on  line  interface,  Mergenthaler  505 
Typesetter  with  mag  tape  and  2  ICL  p^r 
tape  readers  and  spares,  1  AM  725 
Wpesetter,  1  Friden  6201  keyboard  and  2 
CX  readers.  Best  offer.  Will  sell  individu¬ 
ally.  Write  or  call  Ernie  Foito  (203)  377- 
3587,  News  Publishing  Co.,  265  Benton 
St.,  Stratford  CT  06497. 

_ PLATEMAKING _ 

2  COMPLETE  NAPP  PUTEMAKING  for 
use  on  22%"  cut-off.  Write  Box  27277, 
Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY,  2  units  and  folder. 
Excellent  condition,  available  immedi¬ 
ately.  (415)  495-6010. 


HARRIS  V25,  4  units,  1974.  6  units  avail¬ 
able  for  add  on.  IPEC,  Inc.,  (312)  738- 
1200. 


22%-  CUTOFF  GOSS  HEADLINER,  4  units  2 
half  decks,  2  to  1  folder,  available  now. 

21W  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

2  presses,  22%'  cutoff  (^ss  Headliners.  8 
units,  1  half  deck  and  3  to  2  folders. 

4  wood  Autopasters. 

6  Goss  Autopasters. 

2  new  Goss  web  width  55'  or  56'  cut  down 
kit. 

2  Goss  double  balloon  formers,  1  is  23 

2  4-unit  Goss  Community  oil  bath 

6  unit,  2  folders  Goss  Surburban 
9/16"  cutoff,  1  is  22%"  cutoff. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 

Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011) 


COTTRELL  3  unit  V-15A/JF7  folder 
Cottrell  V-15A  Press  units 
Goss  Community  2  unit/folder  (grease) 
News  King  2  unit/Color  King  folder 
Color  King  2  unit/folder 
Butler  paster  model  4042 
Muller-Martini  counter  stacker  model  207 
GRAPHIC  EQUIPMENT  SALES  INC. 

1836  Woodward  St. 

Orlando,  FL  32803 
(305)  896-4330  Telex:  56-7471 


GOSS  COMMUNITY  Folders 
Goss  SU  Folder 
Goss  Metro  Folder  3-2 
Goss  Suburban  press  units,  folders. 

Gregg  flying  imprinter  22%" 

Urbanite  Vt  folder 
Color  King,  2  units  folder  1965 
Fincor  motor  and  control  40-60  HP 
2  unit  V-15  Cottrell  with  Gear  [Jrive 
Urbanite  folder,  1968 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


COLOR  KING  WEB:  KJ8  folder,  30  horse 
power  drive,  2  units,  accumeter,  Count- 
0-Veyer,  Bingham  wrinkle  remover,  hoist. 
Thirty  hours  running  since  new.  Save 
thousands  on  like  new  press.  Atlantic 
Graphic  Machinery  Co.,  (404)  921-3438. 


GOSS  7-UNIT  8(X)  Series  Unitube  Press 
with  3-color  cylinders  with  extra  heavy 
duty  folder  with  balloon,  all  equipped  with 
saddles  and  NAPP  platemakins,  available. 


IViil  n  luTnrJi'.m  ai  n  arl  o  ro  iTol 


FOUR  UNIT  NEWS  KING— perfecting  units 
only  2  years  old.  $90,0(X)  or  will  lease  with 
option.  (512)  756-6136. 


HARRIS  V-15A,  6  units,  JF-7  upper  former. 
Beautifully  maintained  press.  (Jornplete  or 
break-up. 

O.N.E.  ATLANTA,  GA. 

(404)  321-3992,  Telex  70-0563 


TWO  CLINE  REELS  and  pasters  in  self- 
contained  framing.  Running  belts,  side 
lay,  etc.  Suitable  tor  publication  or  news¬ 
paper  press.  $12,0(X}  for  both.  Northeast 
Storage  and  Industries  (213)  257-7557. 


GOSS  SUBURBAN,  3  units,  excellent  con¬ 
dition.  Available  April. 

O.N.E.  ATLANTA,  GA. 

(404)  321-3992,  Telex  70-0563 


GOSS  FOLDERS:  S/C,  1970,  rebuilt; 
Community,  6  web. 

O.N.E.  ATLANTA,  GA. 

(404)  321-3992,  Telex  70-0563 


LIQUIDATION  SALE 

Goss  Suburban  15(X)  Series,  new  1974,  10 
units,  22%  X  36,  2 folders,  imprinter,  UV 
dryers. 

Goss  Community,  4  units,  22%  x  36,  SC 
folder,  new  1972. 

Goss  Community,  4  units,  22%  x  36,  SC 
folder,  new  1968. 

We  will  sell  the  above  as  complete  presses 
or  as  individual  components.  Complete 
camera,  platemaking  and  material  han¬ 
dling.  Contact: 

IPEC,  INC. 

401  North  Leavitt  St. 

Chicaap  IL  60612 
(312)  738-12%,  Telex  25-4388 
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Help  Wanted 


ACADEMIC 


ACADEMIC 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WEB  OFFSET  PRESSES 

4-unit  Color  King  web  offset  press  with 
Color  King  Vi  &  Vi  page  folder,  40  h.p. 
press  drive,  mfg.  in  1963. 

4-units  of  Daily  King  press,  can  be  offered 
"as-is”  or  reconditioned. 

Color  King  Vi  &  V4  page  folder,  avajl  recon¬ 
ditioned  with  40  h.p.  G.E.  press  drive. 
Upper  balloon  former  for  Color  King  folder. 
9-unit  Cottrell  V-25  Press  with  2  Vi  &  Vi 
page  folders.  Reconditioned  in  1978  50 
h.p.  &  75  h.p.  drives. 

2-unit  News  King  web  offset  press  with  Vi 
&  Vi  page  folder,  15  h.p.  drive  mfg.  in 
1969. 

7-units  Goss  Community  press,  can  offer 
several  units  as  add-on  units. 

Call  or  Write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.,  Suite  201 
Overland  Park,  Kansas  66204 
(913)  432-8276 


LOOKING  FOR  A  REPUTABLE  DEALER? 
CONTINENTAL  PRINTING  MACHINERY  Is 
dedicated  to  becoming  No.  1  in  sales  and 
service  in  pre-owned  equipment  for  the 
newspaper  industry.  Before  you  buy  or  sell 
equipment  give  us  a  call. 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin,  Suite  201 
Overland  Park  KS  66204 
(913)  432-8276 


WANTED  TO  BUY 


KANSA  320  INSERTER,  minimum  3  sta¬ 
tions.  COUNT-O-VEYOR  STACKER.  Box 
26682,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC  fold¬ 
er  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


LOOKING  FOR  SUPPLIER  to  supply  bulk 
offset  supplies  for  resale  out  of  country. 
Contact  Continental  Printing  Machinery 
Inc..  7432  Hadley,  Overland  Pk.,  KS 
66204.  (913)  432-8276. 


URBANITE  PRESS  WANTED 
Call  (516)  487-8300 

343 Great  Neck  Rd.,  Great  Neck,  NY  1 1021 


USED  COIN  BOXES  needed  immediately 
by  standard-size  weekly,  $25«/copy.  50  or 
more.  Call  (912)  236-7757. 


COTTRELL  JF-7  folder. 

COTTRELL  V15-A  units. 

COLOR  KING  units. 

NEWS  KING  units. 

GRAPHIC  EQUIPMENT  SALES 
1836  Woodward  St. 
Orlando,  FL  37803 
(305)  896-4330,  Telex  56-7471 


USED  HEADLINER  with  several  fonts  and 
chemical  bath.  Also  want  used  composer. 
Send  details  to  Times-Herald,  PO  Box  55, 
Grants  Pass  OR  97526. 


NEWSPAPER  ROUTE  BOXES,  standard 
size,  weather  protected.  Up  to  50  needed, 
prefer  bulk  buy.  Call  Jerry  Crane,  (404) 
292-  3536. 


COUNTERVEYER,  write  to  Schrader,  Sr., 
2 16  W  3rd  St.  N,  Newton  lA  50208  or  (51 5) 
792-5408,  Schrader  Sr  or  Mrs  Wood. 


PUBLISHER  wants  to  buy  6  unit  Goss 
Community  with  SC  folders,  needs  im- 
mediatly.  Call  (305)  655-8214,  ask  for  Ron 
Miller. 


JOURNALISM— Assistant  Professor  rank 
to  teach  practical  newswriting,  reporting, 
and  editing  courses.  Should  have  a  combi¬ 
nation  of  three  years  or  more  of  daily 
newspaper  and  teaching  experience  plus  a 
master’s  in  journalism.  Starting  salary 
range  between  $14,000-$15,000  for 
academic  year.  Excellent  fringes.  Total 
student  body  of  1400.  Send  resume,  ref¬ 
erence  (with  telephone  numbers),  and 
samjples  of  most  recent  reporting  efforts 
tO:  Professor  Raymond  Simon,  Utica  Col¬ 
lege  of  Syracuse  Unviersity,  Utica,  NY 
13502.  An  affirmative  action/equal  oppor¬ 
tunity  employer. 


ASSISTANT  OR  ASSOCIATE  PROFESSOR 
of  Journalism  to  teach  in  public  relations 
emphasis.  Tenure-track  opening  for  Fall 
1979.  Professional  experience  required. 
Doctorate  strongly  preferred  as  is  teaching 
experience  and  record  of  scholarship.  Sal¬ 
ary  open.  Send  letter  and  resume  to  arrive 
by  April  10  to:  Dr.  Lee  Brown,  Chairman, 
Department  of  Journalism,  San  Diego, 
State  University,  San  Diego,  CA  92182. 
Equal  Opportunity,  Affirmative  Action, 
Title  IX  Employer.  Does  not  discriminate 
against  handicapped  persons. 


JOURNALISM  INSTRUCTOR 
Anticipated  opening  for  instructor  in  En¬ 
glish,  Fall  of  1979,  to  teach  news  report¬ 
ing,  editing,  mass  media  in  society,  writing 
for  magazines  and  newspapers,  history  of 
commnications,  and  composition.  Ph(j  or 
MA  in  journalism  and  experience  in  the 
print  media  necessary.  Experience  in 
college’-level  teaching  required.  Salary 
commensurate  with  education  and  experi¬ 
ence.  West  Chester  State  College  is  in  a 
suburb  25  miles  west  of  Philadelphia  and 
within  2V'2  hoursof  New  York  and  Washing¬ 
ton  be.  Write  to: 

Dr.  David  E.  McKenty,  Chairman 
Department  of  English 
West  Chester  State  College 
West  Chester  PA  19380 
An  Equal  Opportunity/ 
Affirmative  Action  Employer 


OREGON  STATE  UNIVERSITY  seeks  an 
assistant  editor  for  Agricultural  Experi¬ 
ment  Station.  Responsibilities  for  12- 
month  faculty  position:  writing;  photogra¬ 
phy;  layout  and  design  for  quarterly 
magazine  of  agricultural  research  results; 
work  with  media.  Bachelors  in  journalism 
or  related  field  and  two  years  media  ex¬ 
perience  required.  OSU  is  an  affirmative 
action,  equal  oppqrtunity  employer  and 
complies  with  Section  504  of  the  1973  Re¬ 
habilitation  Act.  Application  deadline: 
April  20,  1979.  For  application  form,  con¬ 
tact:  Richard  Floyd,  AdS  416-R,  Oregon 
State  University,  Corvallis  OR  97331. 
(503)  754-3615. 


WE  GET  PEOPLE  MOVING! 

And  we  keep  our  circulation  depart¬ 
ment  hopping  with  changes  of  address¬ 
es  from  former  Positions  Wanted  adver 
tisers! 

Here's  a  post  script  attached  to  a  re¬ 
cent  change  of  address  request: 

“It's  all  your  fault  anyway.  Positions 
Wanted  ad  did  a  great  job,  which  is  why 
I'm  now  here  (Illinois)  and  not  there 
(New  Hampshire)!" 

M.W.  writes:  “Success  through  E&P 
Classified!  In  2  days  I  leave  to  become 
city  reporter  for  an  80(X)  circulation 
Florida  daily,  the  editor  having  seen 
my  ad  in  E&P.’’ 

The  next  move  is  up  to  you.  If  you’ve 
got  what  it  takes  (ability  and  initiative, 
mainly)— we’ve  got  what  it  takes  (the 
largest  newspaper  audience  in  the 
world)!  So  get  moving  and  send  us 
your  Positions  Wanted  classified  ad 
today! 

E&P  CLASSIFIEDS 

We  produce  jobs  for  newspaper  people 


POSITION  AVAILABLE 
Southern  Methodist  University  seeks  as¬ 
sistant  professor  to  teach  introduction  to 
mass  media  and  to  advise  freshmen.  In 
addition,  person  should  be  able  to  teach 
writing  or  advertising  or  public  relations. 
Salary  open.  Date  of  appointment:  June  1, 
1979.  Starting  date:  August  24,  1979. 
Send  resumes,  recommendations  and 
supporting  information  to:  David  McHam, 
acting  director.  Division  of  Journalism, 
Southern  Methodist  University,  Dallas,  T)( 
75275.  Southern  Methodist  University  is 
an  Equal  Opportunity/Affirmative  Action 
Employer. 

FACULTY  POSITION— Speech  Communi- 
cation.  The  Unviersity  of  Pittsburgh  at 
Johnstown  announces  an  ooenine  for  an 
Assistant  Professor  in  Speech  Communi¬ 
cation/Broadcast  Journalism  beginning 
September,  1979.  Applicant  to  teach 
courses  in  public  speaking,  persuasion, 
mass  communication  and  broadcast 
journalism.  Experience  in  public  relations 
and  advertising  desirable.  Applicant  must 
possess  a  PhD  and  have  two  or  three  years 
successful  college  teaching  experience 
and  strong  evidence  of  scholarly  develop¬ 
ment.  Salary  range  $12,500  to  $14,000. 
Application  deadline:  May  15,  1979.  Send 
resume  to  Professor  Buell  Whitehill, 
Chairman,  Search  Committee,  University 
of  Pittsburgh  at  Johnstown,  Johnstown  PA 
15904.  UPJ  is  an  Affirmative  Action/Equal 
Opportunity  Employer. 


THE  UNIVERSITY  OF  MAINE  at  Orono  De¬ 
partment  of  Journalism  and  Broadcasting 
IS  seeking  an  assistant  professor  beginning 
September  1,  1979.  The  person  selected 
must  be  prepared  to  teach  in  both  the  ad¬ 
vertising  and  news  editorial  sequences. 
Course  responsibilities  will  include  adver¬ 
tising  copy  writing  and  layout,  advertising 
media  and  newswriting/reporting.  A  mas¬ 
ter’s  degree,  significant  media  experience 
and  some  teaching  background  are  re¬ 
quired.  Salary  $14,500  for  a  9  month 
academic  year.  Send  letter  of  application 
and  resume  to  Arthur  Guesman,  Depart¬ 
ment  of  Journalism  and  Broadcasting,  107 
Lord  Hall,  University  of  Maine,  Orono  ME 
04469.  Deadline  for  application  April  20, 
1979.  An  Equal  Opportunity/Affirmative 
Action  Employer. 

MISSOURI  JOURNALISM  school  needs  in¬ 
structor  in  state  government  reporting. 
Experience  in  state  government  and  politi¬ 
cal  reporting  desirable.  M.A.  Equal  oppor¬ 
tunity  employer.  Send  complete  resume  to 
Prof.  Keith  Sanders,  School  of  Journalism, 
University  of  Missouri,  Columbia  MO 
65205.  (314)  882-7685. 


MOREHEAD  STATE  UNIVERSITY  is  seek¬ 
ing  an  instructor  or  assistant  professor  of 
journalism  to  teach  in  editorial  and 
advertising-public  relations  sequences. 
Media  or  agency  experience  required. 
Master’s  degree  required.  Doctorate  pre¬ 
ferred.  Available  August  15,  1979.  Salary 
based  on  qualifications.  Letter  of  applica¬ 
tion  and  resume  by  May  1  to  Dr  Jack  E. 
Wilson,  Head,  Department  of  Communica¬ 
tions,  Morehead  State  University, 
Morehead  KY  40351.  MSU  is  an  Equal  Op¬ 
portunity,  Affirmative  Action  Employer. 


ADMINISTRATIVE 


ASSISTANT  CONTROLLER  for  combina¬ 
tion  daily  in  Zone  8.  Growing  metropolitan 
area  promises  good  future.  CPA  preferred 
with  experience  in  all  phases  of  financial 
management  including  data  processing 
and  credit.  Must  be  capable  of  assuming 
controller  responsibilities  in  the  near  fu¬ 
ture.  Send  resume  and  salary  require¬ 
ments  to  Box  27425,  Editor  &  Publisher. 


PROMOTION— Need  person  to  work  with 
newspaper  carriers  and  district  managers 
on  special  sales  promotion.  Newspaper 
experience  preferred,  but  not  essential. 
Please  send  resume  and  salary  require¬ 
ments  to  Joe  Aylward,  Akron  Beacon  Jour¬ 
nal,  44  E  Exchange  St,  Akron  OH  44328. 
An  Equal  Opportunity  Employer. 


HELP  WANTED 


ADMINISTRATIVE 


BROADCAST  INFORMATION  OFFICER 

CENTRAL  PUBLICATIONS  EDITOR 
East-West  Center 

The  East-West  Center  is  a  national  educa¬ 
tional  institution  founded  by  the  U.S.  Con¬ 
gress  in  1960  to  promote  better  relations 
and  understanding  among  nations  in  Asia 
and  the  Pacific  through  cooperative  pro¬ 
rams  of  study,  research,  and  training. 

pplications  and  nominations  are  being 
accepted  for  the  positions  of  Broadcast 
Information  Officer  and  Central  Publica¬ 
tions  Editor  in  the  Office  of  Public  Affairs. 

BROADCAST  INFORMATION  OFFICER 
Responsibilities:  Under  the  administrative 
direction  of  the  Director  of  Public  Affairs/ 
Executive  Administrator,  the  Broadcast  In¬ 
formation  Officer  plans,  develops,  and  im¬ 
plements  a  wide  variety  of  public  affairs 
audio-visual  projects,  including  30  or  60- 
minute  radio/TV  programs,  public  service 
announcements,  news  tapes,  motion  pic¬ 
tures,  slide  shows,  and  general  wide- 
audience  information  programs.  Respon¬ 
sible  for  adapting  technical  and  scientific 
concepts  and  language  to  mass  media  au¬ 
diences  in  the  U.5.,  Pacific,  and  Asia;  de¬ 
termining  various  forms  suitable  for  effec¬ 
tive  mass  dissemination  of  audio-visual 
programs;  generating,  building,  and  main¬ 
taining  effective  local,  national,  and  inter¬ 
national  broadcast  programming  contacts; 
and  administering  the  budget  for  produc¬ 
tion  work. 

Required  Qualifications:  Bachelor’s  de¬ 
gree  or  equivalent  in  a  communication- 
related  field  with  at  least  five  years  radio/ 
TV  experience  which  demonstrates  ability 
to  research  and  identify  potential  program 
material  and  to  write,  edit,  and  produce 
radio/TV  and  other  types  of  audio-visual 
programs  for  general  public  consumption. 
Applicant  should  have  experience  in 
adapting  technical  and  scientific  informa¬ 
tion  to  a  wide  public  audience  using  radio, 
television,  and  film  media,  and  ability  to 
work  cooperatively  with  research  staffs  in 
the  design  and  implementation  of  educa¬ 
tional  media  programs. 

CENTRAL  PUBLICATIONS  EDITOR 
Responsibilities:  Under  the  administrative 
direction  of  the  Director  of  Public  Affairs/ 
Executive  /VJministrator,  the  Central  Pub¬ 
lications  Editor  serves  as  editor  of  East- 
West  Perspectives,  a  quarterly  publication 
(for  a  broad,  general  educated  audience) 
which  conveys  in  semi-popular,  semi- 
scholarlv  style  new  knowledge  and  other 
results  of  research  generatea  by  the  Cen¬ 
ter’s  institutes,  by  Center-related  people, 
and  by  other  authorities  on  East-West 
problems.  Responsible  for  reviewing, 
selecting,  and  editing  papers;  soliciting 
writers;  working  with  authors  to  produce 
the  best  possible  product;  planning  each 
issue  of  the  magazine;  and  coordinating 
design  and  production.  Position  serves  as 
editor/coordinator  of  Center-wide  promo¬ 
tional  and  informational  publications,  in¬ 
cluding  the  monthly  newsletter  and  vari¬ 
ous  reports,  brochures,  and  flyers  to  en¬ 
hance  local,  national,  and  international 
awareness  of  Center  programs,  goals  and 
policies.  Other  duties  include  maintaining 
and  building  circulation  lists;  establishing 
and  keeping  deadlines  and  production 
schedules;  administering  the  budget  for 
publications;  and  making  evaluations  of 
their  effectiveness. 

Required  Qualifications:  Bachelor’s  de¬ 
gree  or  equivalent  in  journalism,  English 
(with  emphasis  in  writing),  or  a 
communication-related  field.  Demon¬ 
strated  ability  as  a  versatile  writer  and 
editor  with  at  least  five  years  experience  in 
writing  and/or  editing  for  one  or  more  of 
the  following:  general,  scientific,  technical 
or  educational  magazines;  brochures; 
booklets;  annual  reports;  and  newsletters 
and  house-organs.  Demonstrated  ability  to 
work  cooperatively  with  academicians  and 
research  personnel  in  developing  editorial 
material  and  to  convey  scientific  and 
technical  information  in  a  semi-popular, 
semi-scholarly  style  so  that  the  informa¬ 
tion  can  be  understood  and  appreciated  by 
a  general  educated  audience. 

Salary  range  (for  both  positions)  from 
S23,Ci87  to  $30,017  per  annum  (depen- 
tent  on  qualifications)  plus  cost-of-living 
allowance  currently  at  15%  (subject  to 
change). 

Submit  resume  with  cover  letter  indicat¬ 
ing  position  applyingfor  and  detailing  rele¬ 
vancy  of  background  to  the  required  qual¬ 
ifications,  samples  of  work  demonstrating 
ability  to  perform  the  stated  duties,  and 
names  and  addresses  of  three  professional 
references  postmarked  no  later  than  May 
4,  1979.  Send  to:  Personnel,  East-West 
Center,  Dept.  516,  1777  East-West  Road, 
Honolulu,  Hawaii  96848.  An  Equal  Oppor¬ 
tunity  Employer  M/F. 
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HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGEMENT 

We  are  looking  for  an  experienced,  effec¬ 
tive,  and  marketing-oriented  manager  to 
help  us  maintain  rapid  growth  of  our  estab¬ 
lished  metro  weekly.  Must  be  proven 
leader  who  understands  advertising,  edito¬ 
rial  and  circulation  and  who  can  produce 
and  sell  a  quality  product  at  a  good  profit. 
We  offer  generous  compensation,  progres¬ 
sive  management,  and  great  living  condi¬ 
tions  in  Sun  Belt.  Complete  earnings  his¬ 
tory  and  resume  to  Manager,  Box  26881, 
Editor  &  Publisher. 


GENERAL  MANAGER  DAILY 

This  one  is  tor  a  person  who  loves  the  great 
Northern  outdoors.  A  10,000  Daily  and 
Sunday,  Zone  5,  needs  a  General  Manager 
strong  in  Sales  and  Marketing.  Promotion 
to  Publisher  within  year  for  right  person.  If 
this  challenge  appeals  to  you,  write  Box 
27192,  Editor  &  Publisher 


HOW  WOULD  YOU  LIKE 
TO  MANAGE  ONE  OF 
THE  HOTTEST,  FASTEST 
GROWING  CITY 
REGIONAL  MAGAZINES 
IN  THE  COUNTRY? 

We  need  a  general  manager  and  we  need 
one  now.  SOMEONE  WHO  HAS  RUN  A 
MAGAZINE  BEFORE  .  .  .  know  what's  re¬ 
quired  to  direct  the  efforts  of  a  fledgling 
team  of  editors,  writers,  artists  and  mar¬ 
keteers  to  bring  a  book  to  press— to  make 
certain  that  we  re  communicating  to  our 
audience  in  the  best  way  possible— and  to 
manage  the  various  activities  of  a  regional 
publication  so  that  it  all  comes  together— 
creatively,  predictably,  and  most  of  all 
profitably  .  .  . 

For  instant  information,  send  resurr.e, 
cover  letter  and  telephone  number  to  Box 
27480.  Editor&  Publisher. 


PUBLISHER-GENERAL  MANAGER  open¬ 
ing  due  to  two  key-person  deaths  in  last 
year.  Guarantee  $30,000  with  ample 
fringes,  stock  bonus  and  options,  after 
6-12  months  proving  ability  to  handle  top 
job  on  SIX  weekly  blue-ribbon  chain.  Two 
Goss  4-color  offset  presses.  Grossing  over 
$2-million.  Must  know  that  10  phone  calls 
an  hour  to  dull  competing  dailies'  ads 
equal  10  to  one  sale  by  car,  plus  heel  and 
toe.  plus  waiting  time,  couriers  provided. 
We  blanket  7  incorporated  cities  with  in¬ 
dependent  survey-proven  95°o  readership, 
while  two  nearby  dailies  and  one  shopper 
readership  range  from  47°o  to  59°o  in  our 
wealthy  communities. 

Intensive  local  news  coverage.  Com- 
petitorsall  have  weak  letter-press  printing. 
Located  frost-free  West  Coast  suburban 
metropolitan  cities  contiguous  to  famous 
international  university  within  minutes  of 
unequalled  multi-billion  government  and 
private  research  terrain  and  exploding  pri¬ 
vate  inter-continental  manufacturing  con¬ 
glomerates.  Because  of  our  superb  60- 
year-old  open  shop,  up-to-date  production 
facilities,  we  also  print  35  to  50  dailies, 
weeklies,  other  periodicals,  books, 
catalogs  each  week  for  our  publisher 
friends  within  50-mile  radius. 

Skiing  and  ocean  fishing  within  30  min¬ 
utes. 

Write  Box  27435.  Editor  and  Publisher. 


ADVERTISING 


RETAIL 

ADVERTISING 

MANAGER 

We  are  a  32M  evening  daily  seeking 
an  experienced  "Pro"  to  direct  our 
Retail  Department  with  9  outside 
sales  people. 

We  offer  excellent  fringe  benefits  in¬ 
cluding  a  company  paid  pension  pro- 
qiam.  Prior  to  personal  interview, 
write  giving  experience,  references 
and  salary  requirements  to; 

R.  1.  McCracken 
THE  TIMES  HERALD 
PO  Box  591 
Norristown  PA  19404 


EDITOR  &  PUBLISHER  for  April 


HELP  WANTED 


ADVERTISING 


AD  MANAGER 
SUN  COUNTRY 

We're  looking  for  an  unusually  effective 
sales  manager — one  who  is  well  organized 
and  a  proven  leader  and  manager.  Must  be 
capable  of  setting  and  meeting  ambitious 
goals.  We're  a  large  circulation  weekly  in  a 
competitive  but  fast  growing  market.  We 
offer  gene;rous  compensation  in  a  dynamic 
organization  in  an  unusually  attractive 
Zone  8  community.  Send  complete  earn¬ 
ings  and  employment  history  to  Box 
26869.  Editor  &  Publisher. 


EXPERIENCED,  competitive  ad  salesman. 
Large  weekly.  Sunny  Arizona.  Wirte  com¬ 
pletely.  Box  27243,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER— 
12.000  afternoon  daily  and  Sunday  in 
Zone  6  has  a  career  opportunity  for  an  ag¬ 
gressive.  goal-oriented  individual.  We  seek 
a  person  who  can  lead,  inspire,  and  direct 
our  retail  sales  staff.  Must  be  organized. 
Salary  and  commission  to  $16.0(X).  Send 
resume  to  Box  27317,  Editor  &  Publisher. 


GROWING  WEEKLY  newspaper  needs  top 
notch  advertising  sales  manager.  Covering 
southeast  Massachusetts  and  Rhode  Is¬ 
land  area.  Send  resume  to  Box  1149.  Fall 
River  MA  02722. 


AD  MANAGER— aggressive,  independent 
15.000  daily  in  Adirondack  region  of  up¬ 
state  New  York.  Take  over  situation  if  cur¬ 
rently  retail  ad  manager  or  will  invest  in 
management  training  for  top  salesperson 
with  3  to  5  years  experience  in  newspaper 
demographic  sales.  This  is  a  "plant  your 
roots  opportunity.  "  Not  interested  in  mov¬ 
ers.  Excellent  salary  and  benefit  package. 
Send  earnings  and  employment  history  to 
Box  27445.  Editor  &  Publisher. 


DISPLAY  ADVERTISING 
SALES  MANAGER 

Independent,  highly  successful  and  fast 
growing  95.000  suburban  ABC  daily  seeks 
sales  manager  to  inspire,  lead  and  direct 
solid  sales  staff  in  outstanding  market. 
Must  be  strong  in  leadership  and 
organization — a  top  administrator.  Prior 
sales  management  experience  preferred, 
but  candidate  could  be  in  a  larger  daily 
waiting  for  an  opportunity  to  take  charge. 
This  IS  an  industry  plum  with  salary  and 
incentive  potential  to  $40,000.  Send  re¬ 
sume  in  confidence  to  Box  27447.  Editor  & 
Publisher. 


AD  SALESMAN-MANAGER  for  3500  paid 
circulation  county  seat  weekly  plus  shop¬ 
per.  Central  printing  plant.  Competitive 
salary  plus  commission  on  increases'  Must 
be  experienced .  This  is  a  great  opportunity 
for  an  aggressive  ad  person  who  wants  a 
great  place  to  live.  75  miles  from  Sun  Val¬ 
ley.  great  hunting,  fishing,  and  skiing.  Also 
only  15  miles  from  a  good  junior  college. 
Company  pays  all  benefits,  hospital,  life 
insurance,  pension.  Send  full  resume  to 
Buzz  Langden,  North  Side  News,  Jerome 
ID  83338. 


RETAIL  ADVERTISING  MANAGER  for 
small  daily  newspaper  in  New  York  metro 
area.  Must  have  good  management  and 
leadership  skills,  be  a  self-starter,  goal- 
oriented  and  promotion  minded.  Oppor¬ 
tunity  to  grow  into  ad  director's  position. 
Classified  and  TMC  experience  would  be 
helpful.  Zones  1  and  2  preferred.  Box 
27463,  Editor  &  Publisher. 


MONTHLY  U  S.  magazine  is  seeking  ag¬ 
gressive  salesperson  to  represent  it  in  New 
York  area.  List  experience,  references,  and 
salary  requirements  in  first  letter.  Write  to 
Box  27474.  Editor  &  Publisher. 


ARTIST 


NEWSPAPER  ARTIST 
The  Cedar  Rapids  Gazette  needs  a  news¬ 
paper  artist.  Works  under  direction  of 
managing  editor  and  in  cooperation  with 
director  of  public  affairs.  Must  be  able  to 
create  attractive  illustrations,  graphics, 
and  maps  and  combine  them  into  bright 
newspaper  layouts.  Must  also  be  skilled  in 
promotional  ad  layout.  All-electronic  news¬ 
room,  offset  press,  extensive  use  of  color. 
Previous  experience  in  newspaper  art  work 
preferred.  Salary  opened.  Must  include 
samples  of  work  in  all  areas  with  resume. 
Reply  tO:  Personnel,  The  Cedar  Rapids 
Gazette,  PO  Box  511,  Cedar  Rapids.  lA 
52406.  Equal  opportunity  employer. 

7,  1979 


HELP  WANTED 


CIRCULATION 


ASSISTANT  TO  METROPOLITAN 
CIRCULATION  MANAGER 

Major  North  Central  metropolitan  daily 
newspaper  has  an  immediate  opening  for 
an  assistant  to  our  metropolitan  circula¬ 
tion  manager.  The  successful  candidate 
may  have  a  short  but  proven  track  record 
in  circulation  and  will  be  involved  in  all 
phases  of  the  circulation  department. 
Strong  ability  in  written  and  oral  com¬ 
munication  as  well  as  demonstrated 
supervisory  skills  are  essential.  Salary  in 
20M  range  plus  attractive  benefits.  If  you 
are  ready  for  this  challenge  and  are  seek¬ 
ing  excellent  promotional  possibilities, 
please  send  resume  in  confidence  to  Box 
27405,  Editor  &  Publisher, 


WANTED — Professional  foot  canvasser 
with  the  ability  to  write  200-300  new  or¬ 
ders  per  week.  Prime  city  area.  Zone  2.  Box 
27143,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  14,000 
Florida  paper  in  growing  community.  Must 
be  experienced  in  all  areas  of  circulation 
including  promotion.  Send  resume  to  Box 
27122,  Editor  &  Publisher. 


CIRCULATION  MANAGER  needed  due  to 
promotion.  We're  a  50,000  weekly  chain 
serving  the  incomparable  Monterey  Penin¬ 
sula  with  a  mixof  paid,  voluntary,  and  free 
systems  that  only  a  lunatic-fringe-type 
with  broad  experience  and  strong 
organizational/motivational  skills  will  ap¬ 
preciate.  Excellent  area,  fringes,  people, 
and  money  (DOE).  Send  full  particulars  to 
Brian  Mecey,  Monterey  Bay  Publishing 
Co.,  PO  Box  508,  Pacific  Grove,  CA  93950. 


CIRCULATION 

DIRECTOR 

We  want  a  person  with  proven  organiza¬ 
tional  ability;  one  eager  to  try  new  market¬ 
ing  concepts  on  a  daily  newspaper  in 
highly  competitive  market.  “Run  of  the 
mill"  won't  hack  it.  Must  be  dedicated  and 
innovative. 

Degree  preferred  (marketing,  business, 
etc).  Good  pay.  Good  benefits.  Good  com¬ 
pany.  And  if  you  are  the  right  person  we 
will  make  you  an  incentive  proposition  you 
can't  refuse.  Box  27411,  Editor  & 
Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
needed  to  workon  southeast  Texascoastal 
Sun  Belt  evening  and  Sunday,  circulation 
about  20,000.  We  are  looking  for  a  district 
manager  with  some  experience,  who  wants 
to  move  up.  Box  27376,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  22,000  daily 
in  beautiful  southern  Ohio.  Must  be  a  per¬ 
son  looking  for  advancement  in  one  of  the 
country’s  top  groups.  Must  be  strong  on 
promotion  and  have  ability  to  work  well 
with  3  district  managers,  carriers  and 
route  drivers.  Position  to  be  open  in  May. 
Send  resumes  in  confidence  to  Paul  E. 
Penix,  Sr,  Publisher,  The  Daily  Times,  PO 
Box  581,  Portsmouth  OK  45662. 


SALES  AND  SERVICE-ORIENTED  circula¬ 
tion  manager  for  small  progressive  morn¬ 
ing  paper  involved  in  modern  marketing 
techniques  in  Southeast.  Reports  to  circu¬ 
lation  director  of  AM-PM  combination. 
Liberal  fringe  benefits.  Good  climate. 
Growing  community.  Challenging  job. 
Reply  with  salarv  requirements  to  Box 
27353,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  98(X)  daily, 
70  miles  south  of  St.  Louis.  Member  of 
group.  Advancement  potential.  Great 
place  to  live.  The  Daily  Journal.  Flat  River, 
MO  (314)  431-2010, 


SUPERVISORS 

Large  metropolitan  PM  newspaper  under¬ 
going  expansion  program.  Good  opportun¬ 
ity  for  experienced  home  delivery  super¬ 
visors.  Starting  salary  $20.0(X).  lucrative 
incentive  plan,  outstanding  company-paid 
fringe  benefits.  Zone  2.  Send  resume  to 
Box  27455.  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 

California  Sun  Belt’s  fastest  growing  mar¬ 
ket  is  in  need  of  a  professional  circulator 
strong  in  home  delivery  technique.  Incen¬ 
tive  plan  adds  dimension  to  this  prime 
situation.  Send  resume  in  strictest  confi¬ 
dence  to  Edd  Davis.  PO  Box  190,  Palm 
Springs  CA  92262. 


HELP  WANTED 


CIRCULATION 


SALES  REPRESENTATIVE 
National  organization  supplying  prizes, 
promotions  and  supplies  has  opening  for 
new  sales  representatives.  Position  re¬ 
quires  traveling  and  financial  rewards  are 
attractive.  If  you  like  to  meet  people  and 
believe  you  can  sell,  send  full  information 
to  Box  27502,  Editor  &  Publisher. 


ALBUQUERQUE  PUBLISHING  CO.  needs 
an  area  circulation  manager  to  work  in 
Santa  Fe,  New  Mexico.  Must  be  capable  of 
motivating  and  supervising  district  mana¬ 
gers  and  independent  carriers  in  service, 
collections  and  heavy  sales.  Call  or  write 
Dallas  Cleland  or  Jim  Hatfield,  Albuquer¬ 
que  Publishing  Co.,  PO  Drawer  J-T,  Al¬ 
buquerque  NM  87103.  (505)  842-2460 


CIRCULATION 
CAREER  OPPORTUNITY 
Zone  5  daily  needs  someone  with  circula¬ 
tion  management  ability.  Areas  of  strength 
and  experience  must  include  training  and 
motivation  of  district  managers,  recruit¬ 
ing.  circulation  procedures  and  adminis¬ 
tration.  Excellent  opportunity  for  en¬ 
thusiastic.  adaptable  individual.  Salary 
commensurate  with  experience,  plus  usual 
benefits.  Please  send  complete  resume 
with  salary  requirements  in  confidence  to 
Box  27331,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  50,000 
daily.  Should  be  experienced  in  all  phases 
of  circulation.  Growth  market,  quality 
news  product.  Salary  negotiable.  Send  re¬ 
sume  to  Edward  F.  St.  John.  210  E  3rd  St, 
R^al  Oak  Ml  48068.  Phone  (313)  541- 


CIRCULATION  SUPERVISOR— 260,000 
AM  daily  in  competitive,  fast-growing  mar¬ 
ket.  Immediate  opening  for  experienced 
circulator  with  junior  carrier  background. 
Excellent  salary  and  benefits,  superb  work- 
ingand  livingenvironment.  Send  complete 
resume  to  Ron  Myatt,  Metro  Circulation 
Manager.  Rocky  Mountain  News.  PO  Box 
719,  Denver  C(5  80210. 


CLASSIFIED  ADVERTISING 


IMMEDIATE  OPENING  for  a  classified  out¬ 
side  sales  representative  with  advance¬ 
ment  potential,  will  work  some  retail  in 
Ohio's  vacationland  at  a  27.000  plus  daily. 
Salary  commensurate  with  experience. 
Excellent  fringes  and  incentive  program. 
Send  resume  tO:  Mack  Rau,  Sandusky  Reg¬ 
ister,  314  W.  Market  St..  Sandusky,  OH 
44870  or  phone  (419)  625-5500. 


CLASSIFIED  MANAGER— Motivated,  crea¬ 
tive  type  to  manage  6  phones— 2  outside 
salesand  sell  major  accounts.  Department 
head  and  personal  sales  ability  required. 
Twice  weekly  210.000  in  Orange  County, 
south  California  growth  market.  $19M  plus 
MBO.  Phone  or  write  B.  J.  Ridder  Jr..  West 
Orange  Publishing  Co..  13261  Century 
Blvd.,  Garden  Grove.  CA  92643.  (71 4) 
537-7510.  (A  Knight-Ridder  Newspaper). 


CLASSIFIED  MANAGER 

Experienced  classified  person  to  sell  and 
manage  a  growing  department  $12-14,000 
yearly  and  good  fringe  benefits.  Call  or 
write  Steve  Weinshenker,  Ad  Director. 
(704)  692-0505,  Times-News,  PO  Box  490, 
Hendersonville  NC  28739.  A  New  York 
Times  company. 


THE  DALLAS  MORNING  NEWS  is  seeking 
an  energetic  and  aggressive  individual  to 
join  our  outside  classified  advertising  sales 
team.  This  challenging  opportunity  at  one 
of  the  country’s  leading  newspapers  awaits 
t  he  right  person  who  has  a  degree  in  adver¬ 
tising,  marketing  or  journalism  or  accept¬ 
able  equivalent  years  of  newspaper  adver¬ 
tising  outside  sales  experience  with  at 
least  2  years  of  college  in  degree  areas 
indicated  above.  Starting  salary  commen¬ 
surate  with  experience,  an  excellent  sales 
incentive  program  and  company  benefits. 
We  will  sell  this  division  shortly  so  act  now. 
Send  resume  to  Tommv  Sandoz.  The  Dal¬ 
las  Morning  News.  Communication  Center. 
Dallas  TX  75202. 


COMPUTER  TECHNOLOGY 


TOP  COMPUTER  TECHNICIAN 
Electronics  technician  to  maintain  DYMO 
740  system  and  supervise  technical  de¬ 
partment.  Send  complete  resume  and  ex¬ 
pected  salary  to  Production  Director.  News 
Production  Co..  222  Lake  St..  Shreveport 
LA  71 130.  or  call  (318)  424-0373.  ask  for 
Bob  Frazier. 
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HELP  WANTED 
EDITORIAL 


IF  ROYKO  HAD  AWOMAN'S  VIEWPOINT  .  .  . 
and  if  we  could  afford  to  pay  him  the 
zillion  dollars  a  year  he’s  making  ...  and  if 
he  could  be  talked  into  leaving  Chicago, 
we’d  hire  him.  Because  we  have  a  you-call- 
’em-as-you-see-’em  columnist  job  open  on 
a  fun  newspaper  in  a  large  city.  Requi¬ 
sites  for  the  job:  a  sense  of  humor,  cour¬ 
age.  strongopinions,  style  and  solid  report¬ 
ing  experience.  This  will  be  a  general  col¬ 
umn  written  from  a  woman’s  viewpoint,  not 
a  woman’s  column.  (Men  or  women  may 
apply,  naturally.)  Send  resume,  clips,  pre¬ 
ferably  column  clips  to  Box  27198,  Editor 
&  Publisher.  _ 


EDITOR 

Ambitious  journalistic  craftsman  with  or¬ 
ganizational  and  leadership  abilities 
wanted  to  run  day-to-day  news  operations 
for  85,000  daily  building  aggressive  seri¬ 
ous  report.  Zone  3  city  has  urban  stimula¬ 
tion,  lovely  surroundings.  Send  resume, 
salary  needs,  and  at  least  3  professional 
references  to  Box  27261,  Editor  & 
Publisher. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume:  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop  ap¬ 
plicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
3$)  Main  St.,  Room  527 
Worcester,  Mass.  01608 


ASSOCIATE  EDITOR— National  sports 
publication  in  Zone  5.  Must  have  college 
degree  plus  minimum  3  years  sportswriting 
and  editing  experience.  Solid  background 
in  col  lege  and  pro  football  and  basketball  a 
must.  Good  salary  plus  many  fringe  bene¬ 
fits.  Send  detailed  resume,  salary  re¬ 
quirements,  writing  samples  and  availabil¬ 
ity  to  Box  27525.  Editor  &  Publisher. 


SPORTSWRITER— Ideal  opening  for  re¬ 
cent  college  graduate  with  sportswriting 
experience,  ^^st  know  all  major  sports  at 
college  and  pro  level.  Good  salary  and  ben¬ 
efits.  Send  resume  and  availability  to  Box 
27526,  Editor  &  Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P 
Box  Holder.  However,  if  you  don’t  want 
your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope 
addressed  to  the  Box  Holder.  Attach  a  note 
listing  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach:  put  the 
reply  and  note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your 
reply. 


SPORTS  EDITOR  needed  immediately  for 
5-day.  Southern  Illinois  PM  in  growing, 
sports-conscious  community.  Cover  top 
ranked  junior  college  and  high  school 
sports  programs  as  well  as  little  league  and 
non-school  sports.  Experience  with  VDT 
and  camera  helpful.  Excellent  fringes  and 
competitive  pay.  Contact  Gary  Metz, 
Editor,  Republican-Register,  Mt.  Carmel, 
IL  62863.  (618)  262-5144^ _ 


EDITOR-SOUTHWEST 

We  want  to  make  our  80,(X)0  plus  weekly 
one  of  the  best  in  the  country.  If  you’re  an 
exceptional  editor  and  manager  who  can 
put  together  an  interesting,  well  written, 
and  well  designed  newspaper  that  will  at¬ 
tract  and  hold  a  diverse  audience  in  a 
competitive  market,  please  send  complete 
employment  &  earnings  history  along  with 
samples  to  Box  26649,  Editor  &  Publisher. 
Terrific  climate  and  community. 


EXPERIENCED  COPY  READER  familiar 
with  newspaper  copy  desk  work  headline 
writing.  College  education.  To  work  on 
large  AM  metro  daily  in  Zone  6.  Submit 
resume  to  Box  271 1(J,  Editor  &  Publisher. 
An  Equal  Opportunity  Employer  M/F. 


THE  TIMES-NEWS,  a  quality,  7-day  AM 
newspaper  serving  southern  Idaho  will  hire 
3  reporters  this  spring.  Joining  our  young, 
prize-winning  staff  will  be:  1  city  hall  or 
police  reporter:  1  feature  writer:  I  general 
assignment  rejxirter. 

The  people  we  hire  will  have  a  year  or  two 
of  experience  and  perhaps  some  prize¬ 
winning  work  demonstrating  their  talents. 
The  Times-News  offers  competitive 
salaries  and  an  excellent  working  atmo¬ 
sphere.  Ours  is  a  modern  typographically 
sound  newspaper  that  makes  things  hap¬ 
pen  in  Idaho. 

And,  on  a  reporter’s  days  off  our  region 
provides  one  of  the  best  recreational  envi¬ 
ronments  in  the  West. 

Applications  for  these  positions  will  be  ac¬ 
cepted  until  May  1.  All  finalists  will  be  in¬ 
terviewed  in  person.  Reporters  now  work¬ 
ing  in  the  West  are  encouraged  to  apply. 
Send  resume  to  Larry  Swisher,  City  Editor, 
The  Times-News,  Box  548,  Twin  Falls  ID 
83301. 


MANAGING  EDITOR 

Managing  editor  for  small  daily  in  Colorado 
mountains.  Job  requires  leadership,  edito¬ 
rial  judgment  and  skills  in  editing  and  lay¬ 
out.  Send  resume  to  the  Glenwood  Post, 
PO  Box  550,  Glenwood  Springs,  CO  81601. 


FEATURES  DESK — We  want  a  thorough 
copy  editor  who  has  a  flair  for  features. 
Ability  to  write  bright  heads  essential.  Lay¬ 
out  experience  helpful.  Send  resume  and 
references  to  Bob  Albano,  The  Arizona  Re¬ 
public,  Box  1950,  Phoenix  AZ  85(X)1.  First 
time  applicants  only. 


SPORTS  DESK  PERSON— Zone  2  AM 
daily,  50,000  circulation.  Seeks  experi¬ 
enced  individual  to  supervise  local  and  na¬ 
tional  desk.  $175.  Box  27329,  Editor  & 
Publisher. 


NEWS  EDITOR 

Who  will  mature  quickly  into  a  Managing 
Editor.  You  must: 

•  Know  the  meaning  of  “deadline" 

•  Edit  copy  quickly  and  with  flair 

•  Be  able  to  package  a  news  product 
quickly  and  with  imagination 

•  Be  a  good  writer 

•  Have  good  news  judgment 

We’re  a  small  Michigan  daily  that  is  good 
and  growing.  If  you  can  help  us  grow  we’ll 
do  the  same  for  you.  Good  salary,  complete 
company  paid  E>enefits.  Send  a  resume, 
references,  current  salary,  3  layout  sam¬ 
ples  and  1  recent  copy  of  your  current 
newspaper  to  Box  27322,  Editor  & 
Publisher. 


OUR  STANDARDS  ARE  HIGH  for  two  jobs: 
Managing  editor  for  4800  county  seat 
weekly;  also  sjxirts/general  assignment  re¬ 
porter  for  5000  semi-weekly.  Photo,  dum¬ 
mying,  VDT,  editing  experience  helpful. 
Send  clips,  resume,  salary  history,  indi¬ 
cate  which  apjjlying  for  to  John  Tompkins, 
Rochelle  Newspapers  Inc,  401  North  Main 
St,  Rochelle  IL  61068. 


OUTDOOR  WRITERS 

Established  Western  newspaper  chain  with 
130,000  circulation  seeks  2  bright 
reporter/editors  who  can  write  tight, 
hard-news  copy  on  fishing/hunting.  Want 
up-and-coming  journalists  with  2  years  ex¬ 
perience  on  small  daily  or  big  weekly. 
Photo  layout  and  feature  ability  important. 
Resume  and  clips  to  Box  27400,  Editor  & 
Publisher. 


COPY  EDITOR 

The  Decatur  (III.)  Herald  and  Review,  a 
combined  65, (XX)  AM  and  PM  daily,  has  an 
immediate  opening  for  a  qualified  copy 
editor  to  edit  copy,  write  headlines  and 
design  pages.  New,  modern  building,  VDT 
editing.  Background  in  reporting  required 
as  well  as  daily  desk  experience.  Salary 
range  to  $16,000  plus  excellent  benefits 
and  growth  potential.  Send  editing  and 
writing  samples  with  resume  to  Keith  L. 
Stewart,  Lindsay-Schaub  Newspapers,  PO 
Box  789,  Decatur  IL  62525. 


REPORTER 

The  Southern  lllinoisian  in  Carbondale,  Il¬ 
linois,  a  33, OCX),  6-day  regional  daily,  seeks 
an  aggressive  reporter  with  2  to  5  years  of 
qualityexperiencefora  bureau  general  as¬ 
signment  beat.  Salary  commensurate  with 
experience.  Liberal  company  paid  benefit 
package  and  opportunity  for  advance¬ 
ment.  Send  resume  and  writing  samples  to 
Keith  L.  Stewart,  Lindsay-Schaub  News¬ 
papers,  PO  Box  789,  Decatur  IL  62525. 


SPORTSWRITER 

We’re  looking  for  a  solid  reporter  who  can 
cover  everything  from  scholastic  sports  to 
pro  soccer  and  hockey  for  a  combination 
AM-PM-Sunday  sports  department.  We 
offer  Division  1  to  (division  3  college  sports, 
the  1980  Winter  Olympics  and  year  round 
outdoor  activities.  We  require  a  minimum 
of  2  years  experience,  hard  work,  excellent 
clips  and  references.  Mail  resumes  and 
salary  requirements  to  Ralph  Martin, 
Executive  Sports  Editor,  Capital  Newspa¬ 
per  Group,  Albany  NY  12201.  No  phone 
calls. 


BUSINESS 

EDITOR/WRITER 

We're  a  medium-sized  murning 
and  Sunday  newspaper  whieli 
intends  to  improve  and  expand 
local  business  news  coverage. 
Outstanding  opportunity  for 
good  business  writer  to  grow 
into  editorship,  or,  depending 
on  experience,  to  begin  as  bus¬ 
iness  editor.  Seeking  applicants 
with  background  who  can  cut 
through  the  jargon  and  write 
about  financial  matters  with 
expertise.  Box  27202.  Editor  & 
Publisher. 


WEEKEND  EDITOR 

Daily  in  progressive  Midwest  city,  in 
85,000  circulation  range,  needs  weekend 
editor.  Experience  in  layout,  use  of 
graphicsand  desk  work  required.  This  per¬ 
son  will  supervise  entire  Saturday  and 
Sunday  news  operation.  Must  be  willing  to 
work  Saturday  night  shift.  Front-end  sys¬ 
tem.  Include  sarnies  of  layout  and  editing 
with  resume.  State  salary  requirements. 
Write  to  Box  27394,  Editor  &  Publisher. 
Equal  opportunity  employer. 


ASSISTANT 
NEWS  EDITOR 

Immediate  opening  for  an  assistant  news 
editor  for  a  night  shift  of  45,000-r  after¬ 
noon  daily  in  northern  Illinois.  Must  be 
strong  in  layout,  headwriting  and  copy 
editing.  Supervisory  skills  important.  Send 
resume,  samples,  references  and  a  cover 
letter  to  Box  27390,  Editor  &  Publisher. 


SPORTS  EDITOR 

We  are  a  16,000  circulation  daily  seeking 
an  experienced  sports  editor  who  can  pro¬ 
vide  the  skill  and  leadership  necessary  to 
continue  the  tradition  of  excellence  we 
have  developed  in  our  sports  section.  The 
person  selected  will  have  ample  news  hole 
available  to  produce  a  consistently 
superior  product. 

Our  emphasis  is  on  local  sports,  however  we 
also  provide  readers  with  a  balanced  pack¬ 
age  of  collegiate  and  professional  sports. 
We  offer  a  competitive  salary  and  a  great 
living  environment.  Our  picturesque  area 
is  an  outdoors-person’s  paradise.  Send 
complete  resume  including  copies  of  your 
current  sports  section  to  Norma  Austin, 
Personnel  Manager,  Walla  Walla  Union 
Bulletin,  PO  Box  1358,  Walla  Walla  WA 
99362.  An  equal  opportunity  employer. 


ASSOCIATE  EDITOR  for  highly  respected 
association  in  Southeast.  Candidate 
should  have  3-5  years  writing  experience, 
knowledge  of  graphics  and  photography. 
Persuasive  and  organizational  skills  a 
must.  Send  resume  with  salary  history  to 
Box  27387,  Editor  &  Publisher. 


REPORTER  WANTED— We  are  an  aggres¬ 
sive  20,000  PM  daily  in  a  Zone  7  university 
community,  seeking  a  reporter  with  a 
minimum  of  1  year  experience  to  join  our 
award-winning  news  staff.  Professional  at¬ 
titude,  competitive  nature  required  and 
will  be  rewarded  tangibly  and  intangibly. 
Send  work  samples,  references  and  salary 
history  in  confidence  to  Box  27385,  Editor 
&  Publisher. 


LOOKING  FOR  a  desk  person  with  im¬ 
aginative  eye  for  layout  to  work  on  21,0(X) 
daily.  Beautiful  countryside  within  driving 
distance  of  several  major  cities.  Send  re¬ 
sume  and  page  design  clips  to  Box  27377, 
Editor  &  PubTisher. 


METRO  EDITOR 

50,000  East  Coast  suburban  daily  seeks 
No.  3  person  to  ramrod  use  of  professional 
level  stringers  in  all  out  circulation  drive. 
Outstanding  salary,  benefitsand  future  for 
right  person.  The  ideal  candidate  has  3-5 
years  reporting  desk  experience  and  pos¬ 
sesses  leadership  potential.  Include  refer¬ 
ences  with  letter  and  resume.  Box  27374, 
Editor  &  Publisher. 


IF  YOU  DO  SOUND  MAKEUP,  edit  tightly, 
supervise  and  coordinate  well  and  work 
hard,  write  us  a  letter  and  send  us  some 
samples.  Assistant  city  editor’s  job  on 
small  daily  in  northern  New  England  city. 
Box  27360,  Editor  &  Publisher. 


LAYOUT  EDITOR 

We’re  looking  for  a  layout  editor  whose 
pages  catch  your  eye,  who’s  an  idea  per¬ 
son,  who  meets  deadlines,  who’s  also  a 
tough  copy  editor.  You’ll  work  for  the  life¬ 
style  section  of  a  major  Southern  AM 
newspaper.  Send  a  resume,  tearsheets 
and  references  (with  telephone  numbers) 
to  Box  27340,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer. 


NEWS  EDITOR  for  specialized  news 
agency.  Zone  2.  Must  be  trained  in  religi¬ 
ous  news  and  have  daily  newspaper  or  wire 
service  editing  experience,  administrative 
ability.  Apply  only  if  fully  qualified  giving 
complete  resume,  salary  requirements. 
Box  27338,  Editor  &  Publisher. 


EDITORS/ 
REPORTERS 

LKC;.\L  TI.VIKS  OF  VVASHINGTO.\.  tiu- 
Wfckly  iu*\vspa|)«“r  about  IVdoral  regulation 
of  business  and  lav\.  is  expanding  its  staff. 
FKG.AI.  1  IMKS  seeks  individuals  with  at 
least  2  years  ofexperienee  for  both  reporting 
and  eopyediting/inakeup  positions.  Law  de¬ 
gree  a  def  inite  plus.  Good  starting  salary  and 
benefits. 

Send  letter  and  resume  ineluding  salary  his¬ 
tory  to: 


LKG 


.Managing  Kditor 

.4L  TIMES  OF  W  .4SHINGTON 

1601  (ionneetieut  .\\  NiW 
Washington  U(i  20009 

•\n  K(|iiiit  ()|i|Hiriiinil\  Kin|ili<\ i-r  M  K 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


SPORTS  and  feature  writer  for  small 
southern  Illinois  daily.  Seek  new  grad  or 
small  weekly  reporter  to  handle  local 
sports  and  features.  Some  photography. 
Box  27337.  Editor  &  Publisher. 

JOURNALIST  WANTED  to  work  in  Puerto 
Pico.  'Pully  bilingual.  Largest  circulation 
English  language  newspaper  in  Caribbean. 
Specializing  in  business.  Published  2 
times  weekly.  Resume  to  Caribbean  Busi¬ 
ness.  PO  Box  6253,  Loiza  Station,  San- 
turce,  Puerto  Rico  00914. 

WE'RE  EXPANDING 
STAFF 

Rapid-growing  Arizona  daily  in  an  exciting 
area  is  considering  adding  several  new 
staffers  if  we  can  find  the  right  quality  of 
experienced  applicants. 

NEWS  EDITOR— all  around  desk  work, 
copy  editing,  head  writing,  special  sec¬ 
tions.  page  Tayout.  limited  reporting. 
SPORTS  WRITER  GENERAL  REPORTER— 
good  opportunity  to  work  in  a  good  news¬ 
room. 

FARM  WRITERor  EDITOR— we  need  ex¬ 
perienced  writer  to  develop  farm  section  in 
leading  agricultural  area. 

Hendrix  VDT  system,  good  community, 
benefits,  growing  company.  Send  resume 
and  work  samples  to  Don  Kramer,  Casa 
Grande  Dispatch.  PO  Box  639,  Casa 
Grande,  AZ  85222. 

EXPERIENCED.  Photo-oriented  newsper¬ 
son  by  Arizona  weekly.  Write  fully.  Box 
27244.  Editor  &  Publisher 

SPORTS  SLOT  and  RIM  with  editing  and 
layout  experience,  sports  page  design 
(knowledge),  color  usage.  Must  type.  Col¬ 
lege  education.  Submit  resume  to  Mr.  Ed 
Tunstall.  Editor.  The  Times-Picayune. 
3800  Howard  Av,  New  Orleans  LA  70140. 
An  Equal  Opportunity  Employer  M  F. 

EDITOR  WRITER  person  as  assistant  to 
publisher  of  9000  weekly.  Must  have  edit¬ 
ing.  layout  and  photo  experience  plus 
management  ability.  Willing  to  become  in¬ 
volved  in  community  affairs,  good  oppor¬ 
tunity  for  growth.  Salary,  expenses  and 
fringes.  Zone  2.  Box  27519,  Editor  & 
Publisher. 

WESTERN  NORTH  DAKOTA  daily  situated 
near  the  Missouri  River  has  immediate 
openings  for  a  family  page  editor  and  a 
reporter.  We  are  a  6-day  8000  circulation 
newspaper  located  in  a  congenial  com¬ 
munity  of  13,000  people.  Call  Rick 
Trembley.  Managing  Editor.  Williston  Daily 
Herald  (701)  572-2165. 

GENERAL  ASSIGNMENT  REPORTER  tor 
aggressive  19.000  PM  daily  in  the 
Shenandoah  Valley  of  Virginia.  Hustle  and 
abilityaremusts.  Experience  preferred  but 
not  necessary.  Send  resume  and  clips  to 
Roy  E.  Potts  III.  Winchester  Evening  Star. 
2  N.  Kent  St..  Winchester  VA  22601.  Im¬ 
mediate  opening. 

PRIZE-WINNING  northern  New  England 
AM-Sunday  has  opening  for  well-rounded 
copy  editor  for  its  universal  desk.  Copy 
editing  and  layout  experience  necessary. 
Universal  desk  dummies  entire  paper, 
from  front  page  through  features,  sports 
arid  editorial  pages,  providing  room  for  var¬ 
iety  and  growth.  Send  resume  and  exam¬ 
ples  of  work.  Box  27443,  Editor  & 
Publisher. 

ARE  YOU  THE  BEST? 

We  want  the  best  feature  writer  in  the 
country  for  our  first-rate  daily  leisure  sec¬ 
tion.  Must  be  versatile,  experienced,  able 
to  handle  personality  profiles,  travel 
stories  and  consumer  and  entertainment 
features.  We  want  a  self-starter  who  is  full 
of  ideas  and  is  a  pro  as  a  writer.  96,000 
circulation.  Send  resume  and  clips  to  Box 
27458,  Editors.  Publisher. 

EDITOR  for  5  hard-hitting  weekly  newspa¬ 
pers  in  Michigan.  Must  have  good  techni¬ 
cal  skills  aixJ  knowledge  of  government. 
Growth  position.  Send  samples  to  Box  14, 
Union  Lake  Ml  48085.  (313)  363-7141. 

COPY  DESK.  High  quality  17,000  daily  de 
termined  to  be  even  better  seeks  pro  who's 
fanatical  about  clean  copy,  modern  layout 
and  on-time  production.  VDT  experience 
helpful.  Our  small  desk  operation  entails 
much  individual  responsibility.  Send  re¬ 
sume  and  layout  samples  (do  not  phone) 
to:  Editor,  Las  Cruces  Sun-News.  PO  Box 
1749,  Las  Cruces  NM  88001. 

EDITOR  &  PUBLISHER  for  April 


SPORTSWRITER — Zone  2  AM  daily  seeks 
experienced  writer  for  metro  New  York- 
New  Jersey  beat.  Original  ideas,  not  run- 
of-the-mill  stuff.  Salary  $175-1190.  Send 
clips.  Box  27330,  Editor  &  Publisher. 

SPORTS  EDITOR 

The  Casper  Wyoming  Star-Tribune  is  look¬ 
ing  for  a  sports  editor  with  a  full  commit¬ 
ment  to  local  and  college  sports,  a  strong 
backgrourxl  in  handling  sports  graphics, 
and  the  ability  to  write  on  any  sports  sub¬ 
ject.  We  want  someone  who  has  demon¬ 
strated  the  ability  to  administer  a  news 
department  on  a  daily  newspaper.  The 
sports  editor  we  want  will  have  a  strong 
sense  of  how  to  hand  le  participatory  sports 
as  well  as  traditional  team  sports.  We  re 
looking  for  solid  interpretive  journalism  in 
sports  coverage.  Energy  is  a  must:  this  is 
no  place  for  retirees.  The  Star-Tribune  is 
the  largest  daily  newspaper  in  Wyoming. 
Send  resume,  nonreturnable  clips,  refer¬ 
ences  and  salary  requirements  to  Stephen 
Hartgen,  Managing  Editor,  Casper  Star- 
Tribune,  Box  80,  Casper,  WY  82602.  No 
calls  please.  April  15  deadline. 

NEWS  EDITOR  needed  for  6000  circula¬ 
tion  AM  in  Zone  2  energy  boom  town.  Di¬ 
rect  staff  of  5.  National  group  with  room  to 
advance.  Box  27422.  Editor  &  Publisher. 

NEED  2  TOP  REPORTERS  to  replace  two 
we  re  losing— 1  to  law  school,  the  other  to 
graduate  school.  One  would  bea  generalist 
with  emphasis  on  transportation  (water, 
air.  road)  and  municipal  affairs  to  back-up 
the  city  hall  reporter.  The  other  would 
cover  police  and  courts.  Applicants  must 
have  a  college  degree  and  a  year’s  experi¬ 
ence.  Show  us  you  can  handle  the  break¬ 
ing  stuff  and  pick  up  the  features/ 
backgrounders  without  breaking  stride. 
Send  resume,  salary  requirements  and 
clips  to:  Tom  Kamerer,  Personnel  Director, 
Telegraph  Herald.  PO  Box  688,  Dubuque 
lA  52001.  Equal  opportunity  employer. 

EXPERIENCED  REPORTER— Virginia  daily 
has  opening  for  a  general  assignment  re¬ 
porter  with  at  least  3  years  experience  on 
dailies.  Excellent  working  conditions  and 
fringe  benefits.  Box  27408,  Editor  & 
Publisher. 

WEEKLY  EDITOR 

Growing  weekly  in  White  Mountains  of 
Arizona  needs  editor.  Must  be  good  at  pho¬ 
tography,  layout,  writing,  working  with 
others.  Part  of  growing  company.  Send  re¬ 
sume  and  work  samples  to:  Don  Kramer. 
PO  Box  639,  Casa  Grande,  AZ  85222. 

WE  NEED  an  aggressive  reporter/photog¬ 
rapher  for  our  award-winning  9,0(X)  pm 
daily.  Send  resume  and  clips  to  the  Editor. 
Daily  Crystal  Lake  Herald,  7803  Tyott 
Road.  Crystal  Lake,  IL  6(X)14. 

SPORTS  COPY  EDITOR  for  medium  sized 
Northeastern  daily  and  Sunday.  Salary 
commensurate  with  experience.  Box 
27486.  Editors.  Publisher. 

STRINGERS  IN  ALL  STATES 
The  Asbestos  Litigation  Reporter  needs 
stringers  who  know  their  way  around  Fed¬ 
eral  and  State  Courts  to  report  on  damage 
suits  filed  by  persons  allegedly  suffering 
diseases  caused  by  ingestion  or  inhalation 
of  asbestos  fibers.  Applicants  should  know 
how  to  quickly  obtain  copies  of  relevant 
motions,  court  rulings,  appeals,  docket 
numbers,  as  well  as  names  of  plaintiffs, 
defendants,  attorneys  and  presiding 
judges.  Going  rates  promptly  paid.  Write: 

The  Asbestos  Litigation  Reporter 
Andrews  Publications.  Inc 
PO  Box  200 
Edgemont,  PA  19028 

NEED  REPORTER  for  ski  resort  area 
county  seat  weekly  paper  in  Sun  Valley. 
Idaho.  Must  be  strong  on  sports  and  city- 
county  government  reporting,  handle  a 
camera  with  imagination.  Good  salary  and 
employee  benefits  paid  by  company,  in¬ 
cluding  pension  plan.  Ideal  working  and 
living  conditions.  Send  full  resume,  refer¬ 
ences,  and  samples  to  Don  Rosebrock. 
Wood  River  Journal,  Box  988,  Hailey  ID 
83333.  All  replies  confidential  and  will  be 
answered. 

SKILLED  EDITOR  for  High  Country  News, 
a  10  year  old  bi-weekly  newspaper  covering 
natural  resource  issues  in  the  Rocky 
Mountain  states.  Job  involves  editing,  writ¬ 
ing  and  some  travel.  Paper  is  run  by 
employees  who  each  make  $500  per 
month  plus  health  insurance.  Apply  to 
High  Country  News,  Box  K,  Lander  WY 
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THE  LEESBURG  COMMERCIAL  needs  an 
imaginative  desk  person  who  has  the  ex¬ 
perience.  flair,  and  ability  to  create 
reader-grabbing  pages,  who  can  exercise 
strong  news  judgment  and  work  compati¬ 
bly  with  a  small  but  aggressive  news  staff. 
Affiliated  with  the  New  York  Times  News¬ 
paper  Group,  central  Florida's  fastest- 
growing  newspaper  is  a  6-day-a-week 
award-winner  serving  10,000  readers  in 
Lake  and  Sumter  Counties.  Call  for  details. 
(904-787-4515)  or  write:  Editor.  212  E. 
Main  St.  Leesburg  FL  32748. 

EDITOR  REPORTER  for  3500  circulation 
semi-weekly  located  in  high  growth  tourist 
and  natural  resource  development  area. 
Need  person  sensitive  to  community  jour¬ 
nalism  with  the  ability  to  recognize  impor¬ 
tant  stories  and  be  able  to  report  with  bal¬ 
ance  and  clarity.  Strength  in  layout  and 
editing  a  must.  Must  possess  experience 
and  qualifications  to  direct  a  young,  tal¬ 
ented  editorial  staff.  Deadline  for  applica¬ 
tion  April  22.  Send  resume  and  nonreturn- 
able  samples  of  5  consecutive  recent  is¬ 
sues,  cover  letter,  and  salary  requirements 
to  Mr  Shelby  Kesterson,  General  Manager, 
Gunnison  (jountry  Times.  P{)  Box  240, 
Gunnison  CO  81230.  No  phone  calls. 

EDITOR  who  is  tight  with  words,  writes 
creative  headlines  and  has  competitive 
outlook  on  news,  needed  for  hard  news 
Michigan  weekly  newspaper  group.  Send 
work  samples  to  Box  14,  Union  Lake  Ml 
48085. 

ONE  OF  ZONE  3’s  top  dailies  needs  an 
assistant  wire  editor  to  help  in  layout 
production  and  serve  as  liaison  between 
afternoon  and  morning  editions.  Experi¬ 
ence  with  VOTs  plus  the  ability  to  produce 
clean  copy  and  pages  quickly  could  bring 
you  to  a  40.000  plus  prize-winner  in  a  land 
of  beautiful  mountains,  lakes  and  fast¬ 
growing  cities.  Send  nonreturnable  sam¬ 
ples  of  your  best  work,  a  resume  and  salary 
requirements  to  Box  27494,  Editor  &  Pub¬ 
lisher.  (An  Equal  Opportunity  Employer.) 

CITY  EDITOR 

To  direct  staff  of  small  Zone  5  daily.  Edit¬ 
ing.  layout  and  photography  experience 
necessary.  Salary  open,  liberal  company 
benefits.  Send  resume  with  salary  re¬ 
quirements  to  Box  27469,  Editor  & 
Publisher. 

DISTRICT  REPORTER 
tor  Maine  daily  18.000  AM.  Contract  plus 
bonus  for  coverage  of  rural  town.  Jour¬ 
nalism  or  English  degree  plus  one  year 
minimum  solid  news  experience.  C.imera 
ability  means  extra  money.  Jack  Dcwling, 
Daily  Kennebec  Journal,  274  Weste  n  Av, 
Augusta  ME  04330. 

BUSINESS  REPORTER  to  serve  as 
Chicago-based  Midwest  correspondent  for 
daily  New  York  business  newspaper.  We 
are  looking  for  an  aggressive,  self-starter 
who  can  provide  daily  spot  coverage,  in- 
depth  interviews  and  feature  wrap-ups  of 
economic  and  business  developments. 
Beat  includes  banking  and  industry  with 
emphasis  on  trade  and  transportation 
stories.  Applicant  should  have  business 
news  experience.  Send  confidential  re¬ 
sume  and  salary  requirements  to  Box 
27470,  Editor  &  Publisher. 

EDITOR, WRITER  who  knows  cars  inside 
and  out  needed  to  plan  and  edit  consumer 
books  on  everything  automotive.  A  chance 
for  a  skilled  individual  to  supervise  highly 
successful  series  of  publications.  Send 
letter,  resume,  samples  and  salary  history 
(no  calls)  to  Greg  Erickson.  Managing 
Editor,  CONSUMER  GUIDE.  3841  W.  Oak- 
ton  St.  Skokie  IL  60076. 

NEWS  EDITOR-SPORTS  EDITOR 

St.  Louis  Globe-Democrat  is  looking  for 
copy  editors  for  news  and  sports.  Must  be 
dedicated  to  producing  a  quality  product, 
respond  well  to  deadline  pressure,  be  skilled 
in  editing,  headwriting,  page  layout,  news 
judgment.  VDT  experience  helpful.  Out¬ 
standing  salary  and  fringe  benefits.  Jour¬ 
nalism  graduate  with  minimum  of  2  years 
experience  preferred.  Send  resume  and 
recent  samples  of  heads  and  page  layouts 
to  Personnel  Director,  St.  Louis  Globe- 
Democrat.  12th  Blvd  at  Convention  Plaza. 
St.  Louis  MO  63101. 

WIRE  EDITOR— Award-winning  western 
Massachusetts  daily  is  seeking  an  experi¬ 
enced  wire  editor.  5  years  daily  experience 
required  plus  knowledge  of  handling  wire 
on  VDTs.  Maturity  and  sound  news  judg¬ 
mentvalued.  Reply  to  Box  27481,  Editor  & 
Publisher. 


COPY  EDITOR  for  international  business 
newspaper  published  daily  in  New  York. 
Newspaper  experience  essential;  interna¬ 
tional  business  knowledge  helpful.  Salary 
open.  Box  27479,  Editor  &  Publisher. 

SPORTS  EDITOR— Take  charge  opportun¬ 
ity  for  highly  motivated  beginner  on  small 
award-winning  Zone  5  PM.  Send  resume, 
clips,  references  and  salary  needs  to  Box 
274^,  Editor  &  Publisher, 

SPORTSWRITER/COPY  EDITOR  needed 
immediately  for  25,000  AM  in  northwest 
Ohio.  Send  resume,  clips  and  salary  re¬ 
quirements  to  Bob  Hesse,  The  Courier, 
701  West  Sandusky  St.  Findlay  OH  45^0. 


FREELANCE 


MEDICAL-DENTAL  insurance  available  for 
freelancers.  Affiliate  with  American- 
National  News  (212)  233-6161  or  344- 
6676. 


GRAPHICS 


NEWSPAPER  DESIGNERS 

A  Zone  5  suburban  paper  publishing  31 
editions  and  covering  over  200  com¬ 
munities  has  openings  for  2  experienced 
editorial  layout  persons  on  its  make-up 
desk.  Desk  members  are  responsible  for 
producing  crisp  page  layouts  stressing 
good  photo  display.  Candidates  should 
have  1  to  2  years  of  newspaper  layout  ex¬ 
perience  and  the  ability  to  work  under 
deadline  pressure.  Additional  experience 
as  reporters,  photographers  or  copy 
editors  is  a  plus.  Box  27326,  Editor  & 
Publisher. 

GRAPHICS  SPECIALIST  with  2  years 
minimum  experience  on  daily  newspaper 
sought  by  Green  Bay  Press  Gazette.  Posi¬ 
tion  open  in  April  or  early  May.  This  person 
IS  solely  responsible  for  spot  and  full  color 
section  front  art  work,  various  illustration 
work  including  sketches,  graphs,  for  spot 
news  and  features,  page  and  picture  lay¬ 
outs.  This  is  entirely  news  and  features 
related  work.  Editorial  page  cartoon  work 
preferred  but  not  necessary.  Starting  sal¬ 
ary  will  be  commensurate  with  experience. 
Excellent  employee  benefit  package  which 
includes  health  and  life  insurance,  vaca¬ 
tion  and  profit  sharing  plan.  Write  to 
Robert  S.  Gallagher,  Editor.  Green  Bay 
Press  Gazette.  PO  Box  430,  Green  Bay  Wl 
54305. 


_ LIBRARIAN _ 

NEWSPAPER  REFERENCE  LIBRARIAN— 
Working  administrator  to  supervise  3 
full  timers.  3  part  timers.  Newspaper  ex¬ 
perience  as  reporter,  editor  or  librarian 
strongly  preferred.  Knowledge  of  com¬ 
puterized  information  retrieval  principals 
required  as  chief  librarian  for  North 
Carolina's  capital  newspaper  combination, 
you  will  oversee  development,  cataloging, 
access,  security  and  conversion  to  com¬ 
puterization.  Starting  salary  $12,000  to 
$16,000.  Resume  and  references  to  Law¬ 
rence  Wofford,  Director  of  Editorial  Ser¬ 
vices,  The  News  and  Observer  Publication 
Co.,  PO  Box  191,  Raleigh  NC  27602.  An 
equal  opportunity  employer. 


MARKETING 


MARKETING  ANALYST 

Our  company  is  seeking  an  individual  who 
would  be  interested  in  a  challenging  posi¬ 
tion  which  offers  excellent  opportunities 
for  career  growth. 

Responsibilities  of  the  position  include 
performing  ad  sales  and  marketing 
analysis,  and  consulting  with  advertising 
management  and  sales  personnel.  As¬ 
signments  will  include  pricing  policies  and 
strategies,  marketing  planning,  budgeting, 
sales  forecasting  and  cost-benefit 
analysis. 

Candidates  should  possess  an  MBA  or 
equivalent  business  experience  with  a 
marketing/finance  background.  Excellent 
written  and  oral  communication  skills  are 
necessary.  Exposure  to  a  business  envi¬ 
ronment  and  to  computer  systems  pre¬ 
ferred. 

If  interested,  please  send  resume  and  sal¬ 
ary  requirements  to  Shawn  Featherston, 
Personnel  Representative,  425  Portland 
Av  S.  Minneapolis  MN  55488. 

MINNEAPOLIS  STAR  TRIBUNE  CO 
Equal  Opportunity  Employer 
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HELP  WANTED 
PHOTOJOURNALISM 


HELP  WANTED 
PROMOTION 


Positions  Wanted 


WE’RE  LOOKING  FOR  A  JOURNALIST  who 
can  take  great  pictures,  someone  who  can 
communicate  with  a  camera.  An  experi¬ 
enced  photographer  who  is  interested  in 
participating  with  other  professionals  in 
producing  a  complete  newspaper.  Write  J. 
Bruce  Baumann,  Director  of  Photography, 
San  Jose  Mercuiy  News,  750  Ritter  Park 
Dr,  San  Jose  CA  95190.  Affirmative 
Action/Equal  Opportunity  Employer  M/F/ 
Handicapped/Veteran. 


PRESSROOM 


PRESSROOM  FOREMAN  to  operate  and 
maintain  4-unit  Cottrell  V-15A  in  beautiful 
Zone  4  coast  city.  We  emphasize  quality 
and  care  for  our  own  weekly  and  other  cus¬ 
tomers.  Send  resume  with  salary  require¬ 
ments  to  Aucilla  Corp,  Box  8002,  Savan¬ 
nah  GA  31412. 


PRESSROOM 

SUPERINTENDENT 

to  oversee  large  metro, daily— 7  day  located 
Zone  9.  Must  have  web  offset  experience. 
Must  have  strong  managerial  capabilities 
and  willing  to  accept  cmallenge.  Please 
send  resume  plus  salary  expectations  to 
Box  27102,  Editor  &  Publisher. 


PRESSROOM  SUPERINTENDENT  medium 
size  daily  newspaper  with  commercial 
operation  (Zone  5).  Must  have  strong  man¬ 
agement  capabilities.  Responsible  for 
offset  press,  scheduling,  camera/strip¬ 
ping  department,  purchasing  and  quality 
control.  Organization  provides  career 
growth  potential  with  excellent  salary  and 
fringe  benefits.  All  replies  confidential. 
Send  resume  to  Box  27079,  Editor  & 
Publisher. 


SMALL  DAILY  newspaper  in  growing  rural 
community  has  opportunity  for  experi¬ 
enced  offset  pressman.  Six  unit  News  King 
runs  five  days  a  week,  needs  a  boss.  Ex¬ 
perience  at  estimating  and  bidding  help¬ 
ful.  Contact  Randy  Reddick,  The  Daily 
Press,  Paso  Robles  CA  93446. 


PRODUCTION 


PRODUCTION  MANAGER 

Zone  3  newspaper  central  printing  plant 
seeks  production  manager  with  broad  ex¬ 
perience  in  multiple  publication  printing 
and  production.  Combined  daily-weekly 
circulation  140,000.  Non-union  plant, 
offset,  coldtype.  Must  be  even-tempered 
motivator  and  organizer  of  personnel. 
Major  company  hospitalization  plan,  vaca¬ 
tion  benefits  and  a  company  paid  pension 
plan.  Salary  open.  All  replies  in  confi¬ 
dence.  Box  27499,  Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


SALES 


PROMOTION  MANAGER 

Require  experienced  and  professional 
Promotion  Manager  for  large  western  met¬ 
ropolitan  daily.  This  is  definitely  not  an 
entry  level  position.  Highly  competitive 
market  requiring  experienced  manager  of 
creative  staff  and  a  large  budget.  Prefer 
#  1  or  #2  experienced  person  on  a  medium 
to  large  sized  newspaper.  Send  resume 
with  salaiy  history  in  complete  confidence 
to  Box  2/245,  Editor  &  Fhjblisher. 


PUBUC  RELATIONS 


CREATIVE  COLLEGE 
PR,  JOURNALISM 

Small  church-related  private  college  seeks 
imaginative  media  professional  with  ex¬ 
perience  to  direct  public  relations  pro¬ 
gram.  Responsible  for  conception,  plan¬ 
ning,  evaluation  and  implementation  of 
over-all  college  marketing  and  public  rela¬ 
tions,  plus  direction  of  journalism  majors. 
Master's  in  journalism  or  equivalent  ex¬ 
perience  required.  Salary  $15-18,000. 
Send  resume  and  letter  of  application  to 
Dr.  Robert  W.  Brown,  President,  Culver- 
Stockton  College,  Canton  MO  63435.  Ap¬ 
plication  deadline  April  20. 


SPORTS  INFORMATION  DIRECTOR  for 
Women  to  work  in  central  sports  informa¬ 
tion  office  in  university  of  16,(X)0.  Located 
in  small  community  in  eastern  Washing¬ 
ton.  Knowledge  of  variety  of  women  s 
sports,  experience  in  editing,  a  strong  wri¬ 
ter,  experienced  in  layouts  and  photogra¬ 
phy  desirable.  Apply  to:  Joanne  Washburn, 
Director,  Women's  Athletics,  Smith  Gym, 
Washington  State  University,  Pullman,  WA 
99164. 


LOOKING  FOR  retired  public  relations 
executive  in  Chicago  land  area  interested 
in  helping  to  develop  PR  agency.  Please 
send  resume.  Write  Box  27507,  Editor  & 
Publisher. 


SALES 


GRAPHIC  ARTS  SALESMAN 
Technical  background  in  newspaper  pro¬ 
duction,  printing,  or  graphic  arts  darkroom 
helpful;  sales  experience  preferred.  Per¬ 
son  to  travel  New  England  representing 
press  association  with  full  line  of  graphic 
arts  supplies  contacting  member  newspa¬ 
pers  and  others.  Base  salary  with  strong 
commission  incentive.  Must  have  own  car. 
Warehouse  in  Natick,  Massachusetts  and 
high  percentage  of  calls  in  Eastern  Mas¬ 
sachusetts  and  Connecticut.  Send  resume 
to  George  Speers,  New  England  Press  As¬ 
sociation,  360  Huntington  Av,  Boston  MA 
02115. 


COLOR  SEPARATION  Sales  Representa¬ 
tives  needed  in  all  parts  of  the  United 
States.  Our  company  is  a  quality  and  ser¬ 
vice  oriented  organization  with  good  com¬ 
missions.  Only  experienced  and  qualified 
people  will  be  considered.  Contact:  West 
ern  Color,  (8(X))  843-6805,  toll  free. 


SALES  ^ 
REPRESENTATIVE 


Excirmg  soles  posirion  for  o  pro  We  ore  o 
leo(jing  synidicorecj  orr  service  prcxjucer 
looking  for  o  bright,  competitive  self-storter 
who  con  reolize  unlimiteid  growth  potentiol 
from  helping  to  builid  o  prime  territory. 
Excellent  commission  structured  to  creote 
success  Send  resume  in  complete 
confidence  to: 


Nenonal  Sales  Manager 

Dynamic  Graphics  Inc 


PO  Box  416  Peoria  II  61601 
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ACADEMIC 


I  AM  AN  EDITOR  with  more  than  8  years 
experience  in  daily  newspaper  publishing 
and  would  like  the  opportunity  to  both 
teach  and  learn  in  a  college  environment. 
References,  resume,  clippings  available  on 
request.  Box  27067,  Editor  &  Publisher. 

CALIFORNIA  EDITOR/PUBLISHER  seeks 
public  information/teaching  position.  BA. 
Box  27450,  Editor  &  Publisher. 


ADMINISTRATIVE 


EDITOR  WITH  MBA,  experience  in  adver¬ 
tising,  electronic  production  and  circula¬ 
tion  seeks  position  as  general  manager  or 
publisher  of  paper  which  needs  fresh 
ideas,  enthusiasm  and  strong  leadership. 
Box  27060,  Editor  &  Publisher. 


DYNAMO 

Recently  assistant  to  publisher  of  350,000 
Zone  2  daily,  seeks  challenging  position. 
Expertise  includes  editorial  (copy  and 
graphics)  pre-press  production  (hot  and 
cold  type)  and  delivery.  Team  worker. 
Responsibility  a  must.  Willing  to  relocate. 
Box  27142,  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER.  Group 
vice  president,  age  37,  15  years  experi¬ 
ence  with  emphasis  on  marketing,  circula¬ 
tion,  cost  control.  People  oriented.  Excel¬ 
lent  references.  Box  27279,  Editor  & 
Publisher. 


SEEKING  TOP  management  position  with 
multi-newspaper  group  or  independent 
daily.  Results-oriented  producer.  Age  45. 
Salary  range  40M  to  65M,  depending  on 
responsibilities  and  incentives.  Box 
27414,  Editor  &  Publisher. 


A  COMPETENT  MANAGER 

Excellent  newspaper  background  in  ad¬ 
ministration,  advertising  and  circulation. 
Thorough  knowledge  of  latest  production 
^sterns.  Qualified  in  labor  negotiations. 
ETxperienced  in  preparing  annual  operating 
budget  and  P/L  analysis.  Seeks  position  on 
smaTl  to  medium  size  newspaper,  where  20 
years  diversified  experience  can  be  effec¬ 
tive.  Opportunity  more  important  than  title 
or  starting  salary.  Will  relocate.  Hugh  Al¬ 
corn,  501  Ledge  Rd,  Seekonk  MA  02771. 
(617)  336-6706. 


MARKETING/AD  DIRECTOR 
Ad  Director  with  medium  size  daily  in  com¬ 
petitive  market  seeks  opening  where 
greater  potential  exists.  Personable  and 
enthusiastic  leader  with  highly  successful 
record  in  all  phases  of  advertising.  Also, 
experienced  in  circulation,  training,  fi¬ 
nance,  community  relations  and  labor  rela¬ 
tions.  Box  27241,  Editor  &  Publisher.  Will 
arrange  to  meet  at  ANPA. 


I'M  AN  AMBITIOUS  MBA  with  a  journalism 
degree  waiting  to  help  your  newspaper 
cope  with  the  business  environment.  I  can 
work  as  your  staff  assistant  or  in  your  mar¬ 
keting  or  finance  department.  Box  27521, 
Editor  &  Publisher. 


EXPERIENCED,  EFFECTIVE,  innovative 
general  manager  of  daily  seeks  change  to 
independent  group  or  privately  owned 
daily  of  20-60,000  circulation.  Zone  2. 
Permanent  position  only.  With  present 
newspaper  15  years.  Solid  individual. 
Strength  in  all  phases  of  publishing.  Check 
my  results  and  reputation.  Well  known  in 
trade.  Box  27444,  Editor  &  Publisher. 


ADVERTISING 


AD  MANAGER,  weekly  group/medium 
daily.  Top  revenue  producer.  Heavy  ex¬ 
perience  all  phases  including  staff  train¬ 
ing.  Box  27240,  Editor  &  Publisher. 


AD  MANAGER,  weekly  or  small  daily.  More 
than  5  years  experience  in  ad  sales,  man¬ 
agement  and  production.  Box  27225, 
Editor  &  Publisher. 


ARTIST 


J 


CARTOONIST 


NATION ALLY-PU  BLISH  ED  award-winner 
seeks  spot  with  Zone  3  daily.  Young  but 
already  established.  For  resume  and  sam¬ 
ples  write  Box  27420,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER,  age  35,  experi¬ 
enced  on  small  to  medium  sized  dailies, 
voluntary  collect  and  free  distribution  pa¬ 
pers,  desires  to  relocate  as  circulation 
mana^r  or  staff  position  on  large  paper. 
Box  271(X),  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  with  15  years 
experience  on  small,  medium  and  metro. 
People  and  marketing  oriented  with  labor 
negotiating  background.  Excellent  on  cost 
control  and  promotion.  Former  group  vice 
president,  age  37,  available  immediately, 
excellent  references.  Box  27280,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  presently  with 
large  daily  paper  seeks  take-charge  posi¬ 
tion  with  room  for  advancement.  I  am  goal 
oriented  and  good  at  working  with  people. 
The  ideal  position  is  with  a  paper  that 
needs  to  increase  circulation  and  needs 
change.  I  offer  8  years  of  solid  experience 
in  a  high  pressure  position,  fitoe  30,  salary 
desired  over  $29,0W.  Box  27320,  Editor  & 
Publisher. 


COMMUNITY/CLINICAL  PSYCHOLOGIST 
for  last  5  years  with  MA  in  psychology,  BA 
in  business  and  7  years  experience  as  in¬ 
dependent  distributor  for  the  Houston 
Chronicle  desires  to  resume  circulation 
career  with  a  ppsition  in  zone  supervision 
or  assistant  circulation  manager.  Box 
27311,  Editor  &  Publisher. 


CLASSIFIED  MANAGER,  age  32,  would 
like  to  relocate  to  the  warmer  climate  of 
California  or  Florida.  Solid  MBO  experi¬ 
ence  for  a  100,(X)0  metro  daily.  Back¬ 
ground  includes  position  as  general  man¬ 
ager  of  a  major  chain  of  weeklies  in  a  metro 
area.  Imaginative  self-starter.  Minimum 
salary  $22, (XX).  Reply  Box  27224,  Editor  & 
Publisher. 


COMPUTER  TECHNOLOGY 


NEWSPAPER  system  consultant  looking 
for  permanent  position  with  a  newspaper, 
group  or  J-school  to  guide  you  into  current 
technology  and  to  help  keepyou  there.  De¬ 
tails  upon  request.  Box  2/306,  Editor  & 
Publisher. 


EDITORIAL 


SPORTSWRITER— 29,  7  years  daily  ex¬ 
perience.  Versatility  and  expertise  allow 
me  to  report  any  sport  skillfully.  (215) 
482-0122  or  Box  27121,  Editor&  Publisher. 


8  YEARS  EXPERIENCE— reporting,  VDT/ 
desk,  editorial  writing,  editing.  Recently 
started  section  that  raised  circulation  by 
5000.  Box  27207,  Editor  &  Publisher. 


FORMER  NEWSMAN  for  major  business 
daily,  now  a  speechwriter  for  a  major  cor¬ 
poration,  seeks  return  to  journalism  as  an 
editorial  writer,  business  reporter  or  copy 
editor.  Prefer  Zone  9,  but  will  consider  any 
opportunity.  Box  27208,  Editor  & 
Publisher. 


EXPERIENCED  REPORTER  seeks  greater 
challenge  on  25,000  or  more  daily.  Now 
doing  everything  on  small-town  daily. 
Strong  on  in-depth  news  and  features.  De¬ 
termined.  Box  27218,  Editor  &  Publisher. 


SEAT  with  a  challenge  wanted  by  reporter 
with  five  years  news  and  feature  experi¬ 
ence  on  medium  size  dailies.  Top  awards. 
Box  27327,  Editor  &  Publisher. 


To  answer  box  number  ads  in 
EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given  in 
the  ad.  c/o  Editor  &  Publisher.  575  Lexington 
Ave  .  New  York.  N  Y.  10022. 

Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  an  ad.  Include  only 
material  which  can  be  forwarded  In  a  large 
manila  envelope. 


END  2ND  YEAR,  College  William  and  Mary, 
May  10.  Desire  summer  intern  job  in  callig¬ 
raphy,  cartooning,  sketching,  rewriting. 
Major:  English/Art.  Grades  3.9  average. 
Zone  3.  Box  27230,  Editor  &  Publisher. 


Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  an  ad.  Include  only 
material  which  can  be  forwarded  In  a  large 
manila  envelope.  _ 


EDITOR  &  PUBLISHER  for  April  7,  1979 


CLASSIFIED  ADVERTISING 


Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATION 


ECONOMICS  MA  nearly  finished.  Experi¬ 
enced  reporter,  31,  with  8  years  on  major 
daily  wants  to  join  newspaper  or  magazine 
interested  in  making  economics  and  busi¬ 
ness  understandable  to  the  average  per¬ 
son.  No  previous  business  writing  but  prior 
jobs  included  small  bureau  administration, 
general  assignment,  editing,  some  layout 
and  photography.  Box  27226,  Editor  & 
Publisher. 

PETER  PRINCIPLE  REFUGEE 
Don’t  want  to  be  your. M.E.,  C.E.,  N.E., 
W.E.,  OR  XYZ,  just  the  best  copy  editor 
around,  in  a  place  where  quality  still  gets 
more  than  a  lick  and  a  promise.  VDT, 
meticulous  layout,  writing,  photography 
and  sense  of  humor  come  with  the  kit. 
Zones  1,  2,  9  or  abroad  preferred.  Box 
27231,  Editor  &  Publisher. 

GAME  STORIES,  features,  personaliw 
pieces.  Versatile  young  sportswriter,  VDT- 
trained,  seeks  move  up  from  small  south¬ 
ern  daily.  Knowledgeable,  top  speller,  can 
handle  camera,  edit.  Zones  1,  2,  Maryland, 
Ohio.  Box  27233,  Editor  &  Publisher. 

SPORTS  COLUMNIST/WRITER,  29,  5 
years  experience  covering  Big  10,  wants  to 
relocate.  Strong  idea  man,  loves  college 
and  prep  sports.  Thorough,  hard  worker 
with  vDT  experience.  Box 27257,  Editor  & 
Publisher. 

MELLIFLUOUS  WRITER  with  excellent 
news  and  book  review  clips,  outstanding 
credentials  including  two  MAs,  one  in 
journalism,  daily  reporting  experience, 
seeks  responsible  writing-editing  position 
in  New  York  City.  Prefer  media,  publishing, 
literary  or  education  publication.  Box 
27269,  Editor  &  Publisher. 

SMALL  DAILY  news  editor,  28,  4  years  ex¬ 
perience,  MAJ,  seeks  editing  or  reporting 
slot  in  Zone  1.  Call  (919)  738-5008  or  write 
Rt  1,  #198,  Lumberton  NC  28358. 

MANAGING  EDITOR  of  Southern  capital 
city  AM-PM  daily  combo  more  than  dec¬ 
ade.  Seeks  new  challenge,  opportunity. 
Excellent  record.  References.  Box  27424, 
Editor  &  Publisher. 


EX-REPORTER,  editor  38,  disgusted  after 
6  years  as  federal  flack.  Wants  business  or 
government  reporting  slot  with  manage¬ 
ment  future.  MA  Journalism.  Intelligent, 
creative,  competitive,  dedicated  to  qual¬ 
ity.  Prefer  Zones  3,  4  or  Washington  DC. 
Box  27421,  Editor  &  Publisher. 


NEWSPAPER 

STAFF 

•  Reporters 

•  Photographers 

•  Ad  Sales  Reps 

•  Circulation  Advisers 

•  Printers 

•  Pressmen 

•  Mailers 

•  Clerks 

•  Building  Workers 

.  .  .  Experienced  personnel  avail¬ 
able  and  eager  to  work  following 
the  closing  of  two  daily  news¬ 
papers  in  Illinois. 

Direct  inquiries  to: 

Keith  L.  Stewart, 
Personnel  Manager 
Larry  M.  Perryman, 
Personnel  Assistant 
Lindsay-Schaub  Newspapers 
PO  Box  789,  Decatur  iL  62525 
(217)  422-8531 

Richard  L.  Stegeman,  Editor 
Metro-East  Journal 
716  Lincoln  Hwy, 
Fairview  Hts  IL  62208 
(618)  398-2100  (618)  632-8484 

Peter  W.  Selkowe,  Editor 
The  Morning  Courier 
PO  Box  656 
Champaign  IL  61820 
(217)  356-9670  (618)  356-2344 


WHERE  CAN  YOU  BUY  the  best  (and  ' 
cheapest)  pastrami  sandwich,  moped,  auto  | 
insurance,  dental  work,  tv  set,  Chinese 
dinner,  and  other  story  ideas.  Consumer/ 
feature  writer  wants  job  on  innovative  I 
daily;  location  unimportant.  Now  writer  at  < 
well  known  Bay  Area  news-magazine.  Work 
has  been  in  New  York/Los  Angeles  Times, 
Money,  Fortune,  AP.  S.  Bloom,  6432  Hille- 
gass,  Oakland  CA  94618.  (415)  653- 
2597. 

1  - 

MUTUAL  OPPORTUNITY:  30  years  news-  | 
paper  and  4-A  Advertising/PR  experience. 
Excellent  writer  aixj  planner.  Have  run  out 
,  of  challenges.  Seek  southwestern  Zone  8 
;  news  or  administrative  spot.  Satisfaction 
more  important  than  salary.  Box  27334, 

I  Editor  &  Publisher. 

AWARD-WINNING  college  sports  informa- 
,  tion  director  with  18  years  on  daily  paper. 
General  news,  features,  sports  and 
photo-darkroom  background.  Seek  posi¬ 
tion  with  East  Coast  college/universiW  or 
newspaper.  Prompt  reply.  Box  27361, 
Editor  &  Publisher. 

REPORTER/EDITOR.  Aggressive,  percep¬ 
tive,  intelligent,  honest,  b  years  40M  daily 
(city  government,  farm/consumer,  criminal 
court,  police).  4  years  top  college  daily,  3 
years  daily  editing  and  layout,  1  year 
editorial  writing).  Age  28,  family,  will  relo¬ 
cate.  Strong  references,  clips.  Gary  Mayk, 
212  Elizabeth  Dr,  Lancaster  PA  17601. 
(717)  291-1698. _ 

YOUNG  REPORTER  with  editorial  experi¬ 
ence,  strong  on  features,  seeks  daily  writ¬ 
ing  opportunity.  Box  27370,  Editor  & 
Publisher. 

NEED  AN  “ADDITION"  to  strengthen  your 
editions?  Experienced,  versatile  writer/ 
editor  would  be  definite  asset  to  your 
small/medium-sized  daily  or  weekly  in  Zone 
5.  Former  award-winning  sportswriter;  also 
"quarterbacked"  3  weeklies.  Skilled  at 
writing,  layout,  editing.  Stats  available 
upon  request.  Let's  huddle.  Drop  me  a  line 
describing  your  operation  and  your  needs. 
We  just  might  be  a  winning  combination. 
Box  42,  Cafumet  City  IL  60409. 


ANYONE  interested  in  a  writing  pro,  38, 
whose  background  includes  Chicago 
Tribune,  National  Observer  and  People 
Magazine  affiliations?  (Dali  (617)  263-4/63 
for  particulars. 

COPY  EDITOR,  top  pro,  seeks  job  Zones  3, 
4,  9.  Non-drinker.  Box  27524,  Editor  & 
Publisher. 


I  KNOW  THE  LAWS  AND  LINGO,  AND 
HAVE  THE  SOURCES— Mature  male,  27 
with  environmental  policy  MA  and  jour¬ 
nalism  BA  seeks  environmental  afrairs/ 
general  assignment  reporter  position  with 
medium  size  daily — where  environmental 
issues  need  in-depth  coverage  and  editor 
feels  the  same.  Six-month  internship  with 
EPA  in  Washington  CXD  and  a  years  experi¬ 
ence  on  small  Indiana  daily.  Dixon  Dud- 
derar,  736  E  3rd,  #25,  Bloomington  IN 
47401.  (812)  339-8834. 


REPORTER,  with  major  daily  and  wire  ser¬ 
vice  experience  seeking  general  assign- 
I  ment  and/or  investigative  reporting  posi- 
I  tion  with  medium  or  large  daily.  Box 
27440,  Editor  &  Publisher. 


SPORTSWRITER  seeks  move  up  from 
small  Eastern  daily.  Two  years  experience 
in  writing,  editing,  layout,  and  taking  pic¬ 
tures.  Vvill  relocate  anywhere,  only  want 
chance  to  prove  myself  to  you.  Box  27441, 
Editor  &  Publisher. 


METRO  SPORTS— No.  2  man  on  staff  of 
30  needs  a  change  to  metro  or  medium 
sports  editor  of  managing  editor  of  small 
daily.  Strong  organizer,  outstanding  rec¬ 
ord,  excellent  references.  Box  27484, 
Editor  &  Publisher. 


EDITOR-WRITER:  12  years  experience 
better  dailies,  8  as  editor  and  publisher  of 
own  56,000  weekly  group,  now  sold  to 
Scripps-Howard.  Seek  post  as  editor  or 
opinion  page  editor.  Will  consider 
magazine  or  J-School.  Political  moderate, 
demanding  editor.  Write;  Bruce  B.  VanDu- 
sen,  12345  Osage  Rd,  N.,  Anchorage  KY 
40223. 


AGGRESSIVE,  capable  28-year-old  news¬ 
man  looking  for  growing  area  with  growing 
metro,  prefer  lC)0M-plus  paper.  Puff  pa¬ 
pers  need  not  respond.  Box  27451,  Editor 
&  Publisher. 

200,000  circulation  sports  columnist, 
fired  in  controversy,  vindicated,  seeks 
similar  post— though  not  too  similar.  Box 
27518,  Editor  &  Publisher. 

FEMALE  SPORTSWRITER,  writing  and 
desk  experience  at  big  daily:  college 
A-student,  graduates  May  18,  seeks 
medium  daily,  good  sports  editor.  Susan 
Fornoff,  5004  Anntana  Av,  Baltimore  MO 
21206.  (301)  454-2157. 

SPORTSWRITER  3  years  with  major  daily, 
VDT  and  editing  experience  needs  new 
challenge,  will  relocate.  Rick  Wilson,  6015 
Regent,  Philadelphia  PA  19142.  (215) 
724-0588. 

REPORTER  wants  to  return  to  reporting 
after  absence  in  information  writing  for 
private  and  government  agencies.  Experi¬ 
enced  w.th  wire  services.  Know  photogra¬ 
phy.  Mature  with  family.  Creative  and  reli¬ 
able.  Box  27476,  Editor  &  Publisher. 

10- YEAR  NEWS  PRO,  skilled  at  all  news¬ 
room  levels,  looking  for  right  soot  on 
community-conscious  daily  in  newspaper¬ 
conscious  community.  Prefer  Zones  3  or 
4,  but  proper  challenge  will  lure  me  any¬ 
where.  Write  Ed  Lowe,  1847  Kenwood 
Av,  Charlotte  NC  28205  or  call  (704) 
375-9437. 

FORMER  SPEECHWRITER  for  President 
Ford,  author,  and  investigative  reporter  for 
the  Washington  Post-Newsweek  Company 
seeks  editorial  writing  position.  Write  Al- 
pheus  Parsons,  4015  Atlantic  Blvd, 
Jacksonville  FL  32207. 

EXCEPTIONAL  writing  ability,  experienced 
editor,  12  years  major  metro,  mostly 
sports.  Recent  freelance  rewards  too 
spiritual;  strong  desire  resume  career.  Top 
references,  clips  upon  request.  Box 
27464,  Editors.  Publisher. 

EXPERIENCE  COUNTS,  Quality  Shows— 
California-bound  newswoman  (wire/ 
reporting/copyediting)  seeks  challenge. 
Box  27439,  Editor  &  Publisher. 


MAY  1979  J-SCHOOL  graduate  with  one 
year  Washington  experience  and  an  addi¬ 
tional  years  desk,  writing  experience  on 
small  and  mid-sized  dailies  seeks  solid 
mid-sized  daily.  Will  relocate.  Rob  Doherty, 
188  Ethel  Dr,  Laurel  MD  20810.  (301) 
498-6082. 


ATTENTION  ADVERTISERS! 

The  deadline  for  classified  adver¬ 
tising  for  the  issue  of 

APRIL  14,  1979 
will  be  MONDAY. 

April  9,  at  4  pm. 


PHOTOJOURNAUSM 


PHOTOGRAPHER — 12  years  experience  m 
U.S.,  Europe,  Asia,  and  Middle  East. 
Well-versed  in  black-and-white,  color  for 
newspaper,  advertising,  studio,  biomedi¬ 
cal,  combat;  plus  lab  processing.  Some  TV 
production  experience.  Box  27239,  Editor 
&  Publisher,  or  call  (301)  794-8127. 

PHOTO-JOURNALIST — metro  daily  ex¬ 
perience  seeks  vacation  position  with  large 
city  daily.  Portfolio  available.  Box  27379, 
Editor  &  Publisher. 

LOOKING  FOR  a  hustling  photojournalist? 
May  1979  J-school  graduate  with  4  years 
experience  on  small  daily  seeks  a  place  to 
grow.  Experience  includes  extensive 
freelancing  and  coverage  of  big-league 
sports.  Box  27366,  Editor  &  Publisher. 

CREATIVE,  versatile,  photojournalist 
seeks  position  with  visually  concerned 
daily,  any  Zone.  Experience  includes  2Vi 
years  as  chief  photographer  on  daily, 
darkroom,  layout.  Box  27356,  Editor  & 
Publisher. 

ENERGETIC  25  year  old  seeks  employ¬ 
ment  on  daily.  Experienced,  talented  and 
available  immediately.  For  resume  and 
references  write  Box  27465,  Editor  & 
Publisher. 

EXPERIENCED  PHOTOJOURNALIST  with 
ability  to  communicate  visually,  BA  degree 
in  photography  with  background  on  a 
California  daily  and  a  major  university  rela¬ 
tions  staff.  Currently  employed  by  a  na¬ 
tional  agricultural  monthly,  but  seeking 
new  chaflenges.  Salary  and  location  open. 
Box  27471,  Editor  &  Publisher. _ 

_ PRESSROOM _ 

PRESSROOM  SUPERINTENDENT  or  Pro¬ 
duction  Manager— 29  years  experience  in 
metropolitan  and  small  dailies.  Proven 
record  of  cost  and  quality  control.  Top  ex¬ 
perience  in  converting  to  direct  printing. 
Box  27221,  Editor  &  Publisher. 

_ PRODUCTION _ 

PRODUCTION  MANAGER-General  fore¬ 
man.  Proven  record  all  phases  of  newspa¬ 
per  operation.  Cost/personnel  reduction. 
Hot/cold  type  conversions.  Latest  technol 
ogy.  Knowledgeable  front  to  back.  Heavy 
in  labor  relations.  Box  27056,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


AIR  FORCE  Information  Officer  with  6 
years  public  relations  experience  looking 
for  challenging  PR  position.  Have  BS  in 
broadcast  journalism  and  MA  in  public 
administration  field.  Experienced  in  virtu¬ 
ally  all  areas  of  PR,  especially  manage¬ 
ment,  writing  and  editing,  photography, 
radio  and  television,  media  relations  and 
planning.  Young,  aggressive,  ready  to  relo¬ 
cate  and  “go  to  work."  Box  27076,  Editor 
&  Publ'sher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Frightening  coincidences 


It  was  almost  as  if  the  program  and 
sequence  of  events  had  been  orches¬ 
trated  by  Hollywood.  If  those  coinci¬ 
dences  are  not  rearranged  in  a  sequel  to 
“The  China  Syndrome”  we  will  be  sur¬ 
prised. 

The  movie  had  received  generally 
favorable  reviews  as  a  gripping  story  of  a 
nuclear  accident  in  a  California  plant. 
Some  reviews  acknowledged  there  might 
be  some  propaganda  overtones  in  the 
script  because  of  the  well-known  anti¬ 
nuclear  stance  of  the  female  star  but  said 
it  was  still  a  dramatic  presentation. 

Then  the  accident  occurred  at  the 
Three  Mile  Island  nuclear  power  plant 
and  the  similarity  of  the  movie  plot  and 
the  real  thing  was  not  lost  on  the  media. 
The  script,  filmed  months  before  even 
had  a  reference  to  the  possibility  of  dev¬ 
astating  an  area  the  size  of  Pennsyl¬ 
vania.  The  movie  received  publicity  on 
the  air  and  in  print  which  otherwise 
could  not  have  been  bought  at  any  price 
and  a  moderately  successful  film  was 
turned  into  a  bonanza  overnight. 

It  was  almost  as  if  the  nuclear  accident 
had  been  “arranged”  for  that  purpose. 

Unheralded  at  the  time,  however,  was 
a  series  of  articles  in  the  York  (Pa.)  Daily 
Record  about  serious  safety  defects  at 
the  Three  Mile  plant.  They  appeared  two 
weeks  before  the  accident  and  forecast 
what  could  happen,  and  did. 

The  newspaper  dutifully  published  the 
letters  of  protest  from  officers  of  the  util¬ 
ity  which  owned  the  Three  Mile  Island 
plant.  Even  on  the  day  of  the  accident 
the  paper  received  a  letter  from  the  di¬ 
rector  of  public  information  for  the  utility 
accusing  it  of  distortion  and  accepting 
material  fed  to  it  by  anti-nuclear  ac¬ 
tivists. 

Someone,  sooner  or  later,  would  have 
accused  the  paper  of  being  hoaxed  into  a 
publicity  trick  for  the  movie.  But,  the 
newspaper  turned  out  to  be  frightfully 
right. 

The  National  Geoffrapliic  Magazine  in 
its  April  issue  which  came  out  that  week 
had  a  big  story  and  picture  layout  on 
nuclear  power.  The  pictures  were  similar 
to  those  being  drawn  for  newspaper  re¬ 
production  of  the  plant  that  was  in  trou¬ 
ble.  No  one  ever  accused  the  Geographic 
of  being  duped  into  a  publicity  stunt  but 
if  the  accident  hadn't  happened  someone 
would  have  made  the  charge. 

While  all  this  was  going  on.  The  Pro- 
ftressive  in  Madison,  Wise.,  was  fighting 
for  its  First  Amendment  rights  against 
the  government  over  an  article  on  the 
hydrogen  bomb.  It  had  to  do  with  the 
creation  of  a  bomb,  and  not  the  manufac¬ 
ture  of  power  from  nuclear  energy,  but  a 
“bubble  of  hydrogen”  became  involved 
in  the  Three  Mile  accident,  so  there  was 
44 


a  linkage. 

If  public  officials  and  representatives 
of  the  utility  were  issuing  conflicting  in¬ 
formation  about  the  accident,  it  is  no 
wonder  the  public  was  confused.  If  you 
didn’t  pay  close  attention  you  began  to 
wonder  what  was  fact  and  what  was  fic¬ 
tion. 

All  of  these  unrelated  incidents  have 
added  fuel  to  the  debate  over  the  safety 
and  acceptability  of  nuclear  power.  Will 
it  turn  out  to  be  a  boon  to  civilization,  as 
it  was  promised  to  be,  or  an  albatross 
around  our  necks? 

Fournier  to  publish 
3  daiiy  papers 

Fournier  Newspapers,  Kent,  Wash¬ 
ington,  will  start  publishing  three  new 
daily  newspapers  on  April  16  in  South 
King  County — the  first  daily  papers  ever 
produced  in  the  county. 

The  Record-Chronicle,  News-Journal 
and  Glohe-News  will  be  published  daily, 
except  Saturday,  starting  on  that  date, 
publisher  John  L.  Fournier  Jr.  said. 

Known  collectively  as  the  Fournier 
Newspapers,  the  three  separate  publica¬ 
tions  serve  communities  in  South  King 
County’s  Green  River  Valley,  south  of 
Seattle,  Wash. 

Each  of  the  papers  will  add  Monday 
and  Tuesday  to  its  publication  dates.  The 
newspapers  have  published  on  Wednes¬ 
day,  Thursday,  Friday  and  Sunday  of 
each  week  since  1974,  though  one-,  two-, 
or  three-times  per  week  publication 
reach  into  the  area’s  history  more  than 
90  years. 

The  new  Daily  Record  Chronicle  will 
continue  to  serve  paid  subscribers  in  the 
Renton-Tukwila  areas  with  more  fre¬ 
quent  editions.  The  Daily  News  Journal 
similarly  will  deliver  to  its  paid  subscrib¬ 
ers  in  the  Kent  area  six  days  a  week,  and 
the  Daily  Globe  News  expands  to  daily 
publication  for  its  editions  in  the  Auburn 
and  Federal  Way  areas. 

Delivery  will  be  every  morning,  except 
Saturday,  to  40,000  paid  subscribers. 
Another  50,000  households  will  receive 
an  all-advertising  publication.  Valley 
Shopping  News  from  Fournier  Newspa¬ 
pers  every  Wednesday  and  Sunday. 

Subscription  rates  will  rise  to  $3  per 
month  due  to  the  increased  delivery 
schedule,  but  not  until  May  1. 


‘Private  eye’  bill 

A  bill  to  require  investigative  reporters 
to  register  as  private  detectives  has  been 
passed  by  the  Massachusetts  Senate  and 
shortly  will  come  before  the  House. 


Equal  profit 
split  provided 
in  joint  pact 

While  executives  at  the  St.  Louis 
Post-Dispatch  and  the  St.  Louis  Glohe- 
Democrat  refuse  to  say  how  they  may 
split  the  profits  if  their  joint  printing 
agreement  is  revised  to  include  all  non¬ 
editorial  departments  (E&P,  March  31), 
their  current  arrangement  is  succinctly 
defined  in  an  amendment  on  file  with  the 
Justice  Department. 

The  document  filed  by  both  papers  in 
1975  provides  for  the  equal  division  of 
the  companies’  first  $4  million  of  “ex¬ 
cess  income  over  expenses,”  with 
Pulitzer  receiving  100%  of  any  income 
above  $4  million  but  not  exceeding  $7 
million.  Thereafter,  70%  of  any  balance 
over  $7  million  goes  to  Pulitzer,  with  the 
remaining  30%  earmarked  for  the 
Globe-Democrat,  owned  by  Newhouse. 

The  previous  profit  split  had  been  a 
clear-cut  70%  for  Pulitzer  and  30%  for 
the  Globe-Democrat. 

It  was  revised,  according  to  the  docu¬ 
ment,  “in  order  to  help  keep  both  papers 
alive”  through  the  equal  distribution  of 
initial  profits. 

Counsel  for  the  two  dailies  also  indi¬ 
cated  in  the  1975  amendment  that  “in 
1974,  and  to  a  still  greater  extent  in  1975, 
both  companies  have  been  losing  money 
on  their  newspaper  operations.” 

In  addition,  the  statement  continues, 
the  employee  retirement  income  security 
act  of  1974  (ERISA)  which  requires  that 
all  company  pension  plans  be  funded  and 
limits  the  amount  of  company  securities 
in  a  plan,  also  had  burdened  the  papers. 

The  Globe-Democrat  pension  plans 
“have  not  been  funded  heretofore,” 
wrote  the  attorneys,  “and  the  Pulitzer 
plan,  which  had  been  funded,  held  a  sub¬ 
stantial  block  of  Pulitzer  stock  which  has 
been  reacquired  from  the  trustee,  also 
creating  funding  problems.” 

The  two  papers  entered  into  a  joint 
printing  arrangement  in  1961 — one  that 
was  subsequently  covered  by  a  grand¬ 
father  provision  of  the  Newspaper  Pres¬ 
ervation  Act  in  1971.  The  antitrust 
exemption  requires  that  amendments  to 
pre-1971  joint  operations  merely  be  filed 
with  the  Justice  Department. 


Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 
23  Years  Ncrtien-Wlda  Partonol  Sarvica 
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EASTERN 

INfRODUCES 

CARGOTRAC 

NOW  WE  HAVE  A  COAST-TO-COAST  SYSTEM 
THAT  TRACKS  YOUR  SHIPMENT  EVERY  STEP  OF  THE  WAY. 
TO  GIVE  YOU  INFORMATION  INSTANTLY. 


Before  we  can  tell  you  where  your 

shipment  is,  give  the  operator  the 

r 

n 

shipment  is,  ur  have  to  know 

airbill  number,  and  ask  any  ques- 

1  Mail  to  jerry  Schorr,  Vice  President, 

1 

where  your  shipment  is.  Exactly. 

That’s  why  we’ve  developed 
Car{»otrac,  Eastern’s  new  freight 

tions  you  want. 

Cargotrac  displays  all  the  answers 

1  Cargo  Sales,  Eastern  Airlines,  Inc. 

1  RO.  Box  787,  Miami,  Florida  33148 

1 

almost  instantaneously.  So  our  rep- 

1 

1 

control  system  that  automatically 
routes,  tracks  and  traces  your  ship- 

resentative  can  tell  you  at  once 
what  flight  your  shipment  went  on. 

1  Please  send  me  your  new  brochure 
aK)Ut  Cargotrac  capabilities. 

1 

ment  from  departure  to  arrival. 

Where  it  is  at  the  moment.  When 

1 

1 

Faster  and  more  accurately  than 

it  arrived.  Who  picked  it  up,  and 

1  Name 

1 

ever  before  possible. 

To  use  it,  just  phone  your  local 

when.  Cargotrac  will  even  show 
if  the  shipment  was  sent  prepaid. 

I  Title 

1 

Eastern  freight  office.  When  you 

collect  or  CO.  D. 

1  C..i3inp<)ny 

1 

have  a  shipment  to  send,  Cargotrac 

TTie  next  time  you  have  a 

1  Address 

1 

can  provide  routing  and  space  avail¬ 
ability  information  in  a  matter  of 

question  about  your  air  freight 
shipment,  give  us  a  call. 

1  C'it>' 

1 

seconds.  When  you  or  your  con- 

With  Cargotrac,  one  call  is  all 

1  State  Zip 

1 

signee  want  to  know  where  a 

®  E> 

it  takes.  L 

tXSTERN  Air-Freight 

WE  HAVE  TO  EARN  OUR  WIHGS  EVERY  DAY. 

J 

This  man 


an  important 
story 


Senator  (and  Reporter)  Moynihan 


Daniel  Patrick  Moynihan  is  the  Democratic  senator 
from  New  York.  He  also  is  a  strong  advocate  of  a  free 
and  independent  press. 

One  day  last  month,  he  was  chairman  of  a 
committc'e  of  four  distinguished  editors  and  himself, 
who  had  been  selected  to  judge  entries  in  the  1978 
Edward  Willis  Scripps  Award. 

Sponsored  by  The  Scripps-Howard  Foundation, 
the  award  was  established  to  recognize  annually  that 
newspaper  which,  in  writing,  reporting,  and  public 
education,  contributes  most  significantly  to  the  First 
Amendment  guarantee  of  a  Free  Press. 

Serving  with  the  senator  were  Lou  Boccardi, 
executive  editor.  The  Associated  Press;  John  Hughes, 
editor,  Christian  Science  Monitor;  Allen  Neuharth, 
president  and  chief  executive,  Gannett;  and  H.L. 


Stevenson,  vice  president  and  editor-in-chief.  United 
Press  International.  Neuharth  is  also  president  of  the 
ANPA  and  Hughes  is  president  of  the  ASN  E. 

When  they'd  finished  judging,  the  shirt-sleeved 
senator  commandeered  a  typewriter  and,  turning 
reporter,  |)ut  their  decision  on  paper -a  decision  that 
will  be  announced  at  an  Awards  Luncheon  in  New 
York  on  April  27,  where  Moynihan  will  also  be 
principal  speaker.  Winners  of  the  other  Scripps- 
Howard  Foundation  competitions  will  be  revealed 
and  honored,  too. 

While  the  1978  Scripps  Award  will  soon  be 
history,  what  kind  of  First  Amendment  contributions 
will  your  newspaper  be  making  in  1979  that  could 
make  it  a  winner  of  this  important  award? 


Scripps-Howard  Foundation 

200  Park  Avenue,  New  York,  NY  1 001 7 


